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Seamless interconnection of

urban infrastructures shapes City 4.0. Hey
S
Cities all over the world are under pressure to cope with megatrend = | N
challenges that place an increasing demand on energy, transportation, o .
housing and healthcare. More and more cities are turning to smart SR e o6 -
technologies to cope with these challenges, as digitalization will improve E“ s 4 & g2 O
a city’s productivity, secure growth, and drive economic activities. oy - 5 . *‘fh

Siemens' digital technologies will optimize the interconnection of

different city infrastructures to drive the next wave of improvements and
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efficiency gains in city operation.



https://new.siemens.com/tw/en.html

‘l Contents H¥#%

6 BASF Taiwan Ltd.
B R A PR A F]

‘ \
o (A ¢
HEIDENHAIN Co., Ltd.
W R A PR H]

7 Bayer Taiwan Company Ltd.

422
23

iF DESIGN ASIA Ltd.

BEFEHRARAR . HrFEt AR AT
—;
8 Beckhoff Automation Co., Ltd. 24 Kuehne + Nagel Ltd.
fEtE AL AR AR] SIS R E R A RR A ]
p———
lO B. Braun Taiwan Co. Ltd. 2\ 25 Melchers Trading GmbH (Taiwan Branch)
BEMNIRG AR AR TER R RN E SR AR AR G55 A
28
l l Boehringer Ingelheim Taiwan Ltd. 1 26 Mercedes-Benz Taiwan Ltd.
B8 5 BRI AR AR BEE LG ARAR
(
12 Covestro (Taiwan) Ltd. 2 8 Merck Ltd.
BIERERIR G A R A ] B e A BR A ]

l 4 Crown Worldwide (Taiwan) Ltd.
AU E AR A

1

30

REMONDIS Taiwan Co., Ltd.
6185 = A TR 7 A BR A

16 DAS Asia Limited Taiwan Branch
BEHZER AR ARG A

Robert Bosch Taiwan Co., Ltd.
B R AR AT

l 7 Deutsche Bank AG, Taiwan
FER R S TR A R AT]

| 32
34

Siémens Limited Taiwan
VPR A FR A ]

].8 Fresenius Kabi Taiwan Ltd.
B E R U R AR A

36

TUV SUD Asia Ltd. Taiwan Branch
75 TS 1 T L T B S IR A A PR A F] 185 2\ vl

A

20 German Trade Office Taipei
R A i =

38

wpd Taiwan Energy Co. Ltd.
BRI A TR A )

Imprint
GTO Taipei CSR Report
First Edition, August 2020

Publisher:
German Trade Office Taipei {&BIA = IR

International Trade Bldg. 19F-9, No. 333, Keelung Rd., Sec. 1,

Taipei 11012, Taiwan
Tel.: +886-2-7735-7500 Fax: +886-2-7733-5280
www.taiwan.ahk.de

Editing & Research:
Linda Blechert #({f¥2, Lin Yi #k14

do not necessarily reflect the opinions of the GTO Taipei.

Design:

Cover P

Christoph Lory Z&H)7%

hoto:

Pasuwan/Shutterstock.com

Production:
Beltom Technology Corporation FZEEHTA AR ]

The German Trade Office Taipei is not responsible for the content and accuracy of any statements made by the companies featured in this CSR Report. These statements




Preface - German Trade Office Taipei B I HIE i 5

Axel Limberg M5 F}

Dear Readers,

To tackle the main challenges of our
time, the United Nations adopted the
Sustainable Development Goals in
2015. However, achieving a better and
more sustainable world will be possible
only with the support of the business
sector. Good Health and Well-being,
Quality Education, or Cli-
mate Action—within Cor-
porate Social Responsi-
bility projects, companies
have various possibilities
to actively contribute to
these development goals
and positively influence
their societies.

, , A chieving a better and more
sustainable world will be possible

only with the support of the business
sector.
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awareness and create wider visibility
for the numerous meaningful CSR ac-
tivities of German corporations in Tai-
wan and their continued commitment
to the local communities. Additionally,
we hope that it might even inspire oth-
ers to start contributing.
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In Taiwan, over 250 Ger-

man companies are playing a vital role
in the economic and social environ-
ment. Besides being major employers,
they see Taiwan as more than just a
market. We are very delighted to see
that German companies continue the
century-long tradition of CSR across
the world and are taking responsibility
for local communities.

The German Trade Office Taipei has
been dedicated to strengthening the
bilateral relations between Taiwan
and Germany for almost 40 years. We
act as an intermediary between Ger-
man and Taiwanese businesses and
promote the exchange between
both economies. With this CSR
report, we want to raise

| am very proud to present to you a di-
verse collection of unique projects in
our first “GTO Corporate Social Respon-
sibility Report of German Companies in
Taiwan 2020.” Enjoy reading!

Axel Limberg

Chief Representative and Executive
Director

German Trade Office Taipei
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https://taiwan.ahk.de/

‘l Preface - German Institute Taipei fEE{E & 1H & Al 5

Deutsches Institut
Taipei

BEESmE

Dear Readers,

Boosting profits is no longer the sole
business performance indicator. Civil
Society and public stakeholders expect
businesses to accept their role to sup-
port social and environmental devel-
opment, lower theirimpact and carbon
footprint while staying committed to
the improvement of their surrounding
communities.

The significance of re-
sponsible business con-
duct and the role of the
private sector for inclu-
sive growth is also re-
flected by the role of the

, , Boosting profits is no longer the sole
business performance indicator.

Dr. Thomas Prinz £ FFaid 1

I am delighted to find 21 German com-
panies in this brochure detailing their
contributions to society, be it in techni-
cal or environmental education for chil-
dren or encouraging the use of recycled
materials or assessing the impact of the
industry on the environment and many
other areas.
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economy in the Agenda
2030 and its Sustainable Development
Goals (SDGs).

The importance of Corporate Social
Responsibility and the commitment
necessary to achieve results has not
gone unnoticed by governments; our
chancellor Angela Merkel only recently
emphasized the value of “sustainable,
balanced and inclusive growth” of the
economy while meeting with world
leaders.

When it comes to environmental and
social responsibility as well as respon-
sible business operations and conduct,
German companies are submitting
themselves to high standards and have
become global leaders in CSR.

I hope that this selection of projects will
encourage you to continue in your ef-
forts to grow together with the Taiwan-
ese society for a brighter and promising
future through social and environmen-
tal activities!

Dr. Thomas Prinz
Director General
German Institute Taipei
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We create chemistry

Company Profile 2Aa] &K

Established in Taiwan 8I574E7
1969

Employees in Taiwan 8 T \#(
~730

Industry &¥
Chemicals
o=

Website B 44
www.basf.com
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Company Description

At BASF, we create chemistry for

)

BASF Kids’ Lab E i k/vIMEER r

With the United Nations’ Sustainable Development Goals (SDGs) as

guiding principles, BASF’s social engagement activities in Taiwan place

science education at the core of its projects.
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a sustainable future. Our portfo-
lio is organized into six segments:
Chemicals, Materials, Industrial
Solutions, Surface Technologies,
Nutrition & Care and Agricultural
Solutions.

Today, BASF Taiwan operates sev-
eral sales offices and production
sites in Taipei, Taoyuan, Changhua
and Kaohsiung. BASF also has an
agricultural solution farm located
in Pingtung.
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Established in 1997 in Ludwigshafen,
Germany, BASF’s “Kids’ Lab” is anin-
teractive and free chemistry educa-
tion program designed for kids aged
6 to 12 years. This program aims to
help children to discover the world
of chemistry through hands-on ex-
periments and understand chem-
istry’s role in improving the quality
of life. BASF introduced Kids’ Lab
to Taiwan in 2007. BASF Taiwan has
been offering the BASF Kids’Lab pro-
gram at some schools nearby our
sites, where education resources are
relatively limited, especially for sci-
ence subjects.

Following the Kids’ Lab, children
will have a chance to visit the BASF
Kids’ Farm, which was initiated by
BASF Taiwan employees in 2010.
The children will be guided
by their employees to learn
about plant diseases, insects,
and weeds that farmers have |
to tackle when growing rice
and fruit. BASF’s Kids’ Farm
provides children with an ex-
cellent opportunity to under-
stand the hard work of farmers
and the value of food resourc-
es, and, therefore, to cherish |
the food on theirdining tables. =~ -

BASF Kids’ Farm
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Company Profile A=) &}

Established in Taiwan 8I37 47
1989

Employees in Taiwan BT A%
250

Industry &
Life science
A a2

Website 44
www.bayer.com.tw/
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Company Description
nuElgrH

Bayer is a global enterprise with
core competencies in the life
science fields of health care and
nutrition. Its products and services
are designed to benefit people by
supporting efforts to overcome
the major challenges presented
by a growing and aging global
population. At the same time, the
Group aims to increase its earning
power and create value through
innovation and growth. Bayer is
committed to the principles of
sustainable development, and
the Bayer brand stands for trust,
reliability and quality throughout
the world.
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We are increasingly focusing our ac-
tivities on providing more people
in all the regions of the world with
access to health care and food and
devising solutions to the challenges
presented by climate change and
protecting the environment.

Bayer is a Life Science company with
a more than 150-year history and
core competencies in the areas of
health care and nutrition. Our inno-
vative prowess enables us to contrib-
ute significantly toward meeting the
Sustainable Development Goals set
by the United Nations with regard to
combating hunger (Goal 2) and pro-
viding health care (Goal 3).

In addition, we are sharpening our
focus on empowering women (Goal
5), redoubling our efforts to reduce
greenhouse gases and tackle the

Contributing to sustainable development has become a core element of
Bayer’s corporate strategy.

KRBT RAT A E R H 2 RRR I AR D R

impacts of climate change (Goal 13)
and protecting life on land (Goal 15).
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Company Profile 2Aa] &K

Established in Taiwan 8I574E7
2018

Employees in Taiwan 8 T \#(
14

Industry &¥
Industrial automation
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Website ‘544
www.beckhoff.com.tw
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Company Description
T

Beckhoff Automation was founded
in 1980 in Verl, Germany. As a
pioneer in PC-based control
technology, Beckhoff is offering
products from Industrial PC, 1/0,
Drive Technology & Automation
Software. The further invention
of TwinCAT, EtherCAT and XTS
has revolutionized the industries,
covering plastic, metal working,
packaging, material handling,
electronics manufacturing and so
on. As of 2019 Beckhoff’s global
turnover was about 903 mil EUR,
with 4350 employees worldwide
and presence in 75 countries. To
continuethe expansion particularly
in Asia, Beckhoff Taiwan has been
founded in 2018.
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99 Having head office in Taichung City, Beckhoff Taiwan is
pleased to be able to contribute to the society and make
Taichung City a better place.
SR A TR BERES R & Tk
BRI A & v 815 B S o
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Beckhoff Taiwan is supporting a
charity organization called WBC
(https://www.wbc.org.tw/). WBC is
a non-profit organization who helps
the single-parent & disadvantaged
families mainly in Taichung City.
WBC was founded in 2005 by Banner
Church, which is the biggest church
in Taichung with more than 18,000
congregation.

Usually children from the disadvan-
taged families do not have a healthy
brought up, they may end up creat-
ing some social problems when they
become adult. Therefore WBC is
providing after school care for those
needy children, to provide them a
cozy after school care, offering them
talent classes e.g. dancing, musical

instrument etc., help them to effec-
tively socialize with other children,
and most importantly teaching them
the right moral values and show
them the love and care that is usual-
ly lacking in their families.

This year, WBC is taking care of 374
children from 258 families, majority
from the elementary school. WBC
organizes a 2-day charity dinner
every vyear, usually during Aug
period. The 2-day dinner will have
participants of approximately 3000
people. The proceeds raised from
the charity dinner will be mainly
used to finance the costs of teachers
and all expenses needed to run the
after school care.


https://www.beckhoff.com.tw/
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B. Braun Taiwan Co. Ltd. &I A PR A H)

B BRAUN

SHARING EXPERTISE

Company Profile AR &l

Established in Taiwan 8I574E7
1989

Employees in Taiwan 8 T \#(
55

Industry &¥
Healthcare

B R A

Website B 44
www.bbraun.com.tw

¢ B be =

Company Description

B. BRAUN was established more
than 180 years ago in Melsungen,
Germany, in 1839. Now, with 64
subsidiariesand 64,000 employees,
we are one of the world’s leading
manufacturers  of  healthcare
products and services today.

Our promise of “Sharing Expertise”
drives us to engage in constructive
dialog with our customers and
partners. Through this, B. BRAUN
has been continuously developing
innovative and effective solutions
to protect and improve the health
of people in Taiwan and all around
the world.
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99 Since our establishment over

30 years ago, B. Braun Taiwan
has not only made substantial
contribution to the economy, but
also maintained a high level of
social awareness.
BB 518 = T4 BR T #
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B. Braun Taiwan encourages every
employee to be involved in the com-
munity and the world we live in. By
supporting economic development,
helping the disadvantaged, and
sharing expertise, we can create a
better future for the people of today
and for future generations to come.

In 2019, we baked cookies with the
Children Are Us Foundation, assist-
ing children with intellectual dis-
abilities to cultivate a skill that could
transform their lives. We then fund-
raised for the World Peace Organi-
sation and the Institute for the Blind
of Taiwan. At the end of 2019, Dr.
Hsu Chao-Pin from the South-Link
Health Care Promotion Association
shared his insight on medical and
educational issues in Taiwan’s rural
areas. It re-ignited our determina-
tion to protect and improve Taiwan’s
access to healthcare.

Early 2020, we organised a charity
sale of over 100 second-hand books
for the homeless children of Chinese
Childrenhome & Shelter Associa-
tion. In mid-2020, the disabled street
performers “Four of Hearts” sang
a duet, and their story taught us to
face adversity with courage. This was
followed by a charity flea market for
the Hsiang Shang Social Welfare
Foundation to support the disabled.
To uphold our social responsibility
to young students, we actively par-

ticipate in campus events. Through
company introductions, career shar-
ing, job fairs and internships, we
hope to inspire new talent into Tai-
wan’s healthcare industry.
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Company Profile A=) &}

Established in Taiwan 8I37 47
1975

Employees in Taiwan BT A%
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www.boehringer-ingelheim.com.tw
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Industry &
Pharmaceuticals
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Company Description
Al

Boehringer Ingelheim is a global
research-oriented pharmaceutical
company. Our mission is to create
a breakthrough therapy and
to improve patients’ lives. The
Boehringer Ingelheim Taiwanese
subsidiary has established for
more than four decades and core
business in Human Pharm and
Animal Health.

The corporate vision is “Value
Through Innovation”. We build a
business model by innovation for
solving disease unmet needs and
social issues, continuing to deepen
our  corporate  commitment,
environmentalism, and social
participation, to create a win-win
situation for all parties.
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We hope to push the social value
and positive influence to its breaking
points with our limited capability
towards the harmonious society.

Boehringer Ingelheim has a sense
of purpose in caring for disease,
and then invents huge effort into
disease awareness education and
clinical trials. Also, through focus on
various disease related issues and
the personal sharing of patients, we
realize that society often neglects
the importance of interpersonal
care and “privacy demand.” We
launched the “Empathy Program”
emphasizes issues on equality for
patients, the destigmatization of HIV
and public education to allow us to
learn that empathy does not equal
to sympathy. The value of Social
Enterprises is developing now in
Taiwan, therefore we make lots effort
to introduce successful stories and
cases to bring out more innovation
and solution to social issues from
our 10 years program “Making More
Health” which have discovered over
100 Social Entrepreneurs around the
world.

21 e
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As a corporate citizen, Boehringer Ingelheim devotes ourselves to social
care, social charity and environmental protection activities through the
belief in business philosophy “Respect, Trust, Empathy, and Passion’.
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Boehringer Ingelheim is aligning
itself with the United Nations”
Sustainable Development Goals”.
Our aims to bring positive influence
to society and resolve important
social issues using its own expertise.
Boehringer Ingelheim will reinforce
its sustainable corporate operations,
exert its influence, and work
together on the global sustainable
development, making the world a
better place.
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Company Profile AR &l

Established in Taiwan 8I574E7

2015

240

Industry &¥
Chemicals
o=

Website B 44
Www.covestro.tw

¢ B be =

Company Description

With 2019 sales of EUR 12.4 billion,
Covestro is among the world’s
largest ~ polymer  companies.
Business activities are focused
on the manufacture of high-
tech polymer materials and
the development of innovative
solutions for products used in
many areas of daily life. The
main  segments served are
the automotive, construction,
wood processing and furniture,
and electrical and electronics
industries. Other sectors include
sports and leisure, cosmetics,
health and the chemical industry
itself. Covestro has 30 production
sites worldwide and employs
approximately 17,200 people at the
end of 2019.
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Everyone should be treated with equal respect. Covestro aims to foster
a passion for science in every student’s heart through the magic of a fun
science program and also to enable children to learn to respect each other,
to express empathy and compassion, and to understand the importance
of diversity and inclusion.
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Two series of CSR initiatives have
been developed from this concept.
The first series, which is designed
to reduce inequality for hear-
ing-impaired children, is the annu-
al “MagicMaterial School” and the
“Covestro Science Club” that runs
throughout the semesters and is list-
ed officially as an optional lesson.
The other program is the “Grand-
parent-Grandchild Science Camp”
that aims to shorten the distance be-
tween Grandparents and Grandchil-
dren, as well as encouraging lifetime
learning. Both series combine the
company’s expertise in science and
contribute to SDG 4, 10, and 17.

Covestro is also the first enterprise
that connects grandparent-grand-
child and promotes D&l value via the
magic of science, as well as offers
long-term science education sup-
port to hearing-impaired schools in
Taiwan.

Atotal of 1,203 people have been as-
sisted by 263 volunteers in the past
five years. We believe that diversity,
inclusion, harmony, and sustainable
development are what constitutes
a promising future for both society
and our children.
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Company Description
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Crown Relocations provides trans-
portation, destination and immi-
gration services, as well as family
support, to assist people relocating
internationally or domestically.

With experts working in over 50
countries, Crown is an enthusiastic
champion of the benefits of relo-
cation. We provide support, guid-
ance, care and the personal atten-
tion needed to ensure success.

Crown Relocations is part of the
Crown Worldwide Group, estab-
lished in 1965 and headquartered
in Hong Kong.
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Crown Taiwan seeks to positively im-
pact the communities we serve, and
our Company’s core brand values
shape how employees interact with
each other, customers, service part-
ners and external stakeholders:

1. Caring - We care about people. We
care about their experience, their
feelings, and their environment,
whether personal, local or the wider
world.

2. Determined - Determined to be the
best we can for our customers, our
colleagues and ourselves. Our hun-
ger to find ways of improving all that
we do, inside and out, is what gives
us our edge in our market place.

3. Open minded - To lead the way
we have to think differently. To over-
come challenges we embrace them
with open and inventive minds.
Whether it’s using innovative tech-
niques or adapting the way we work,
we’re constantly thinking of new
ways to achieve more for all.

4. Sharing - What is a network with-
out knowledge? Physical infrastruc-
ture and technology are mere carri-
ers. The experience and the insight
that is shared between people, offic-
es and countries, that is the network.
Sharing knowledge and experience

is the platform for wisdom.

5. There - We’re truly “there” for our
customers and colleagues when and
where they need us. Attentive, with
genuine interest and guidance.
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Crown Worldwide (Taiwan) Ltd. SZHBEZ & EATRAH]

In recent years, employees from Crown
Taiwan has raised money and donated
time and efforts to a number of local
charities through various Chamber
events, making a difference to the
communities and the environment
which they are in.

In the past few years, Crown Taiwan
participated in the American School
(TAS) Spring Garden Party and the Eu-
ropean School (TES) Summer Garden
Party by hosting a number of fund
raising activities, the proceeds from
the events went to Taitung Children’s
Tree House (Kid’s bookhouse) and Tai-
pei Orphan Welfare Foundation. These
two foundations are dedicated to help-
ing rural and poor children, providing
assistance in life and education.

Crown Taiwan continued to donate
to activities such as the charity bike
ride organized by the Australia New
Zealand Chamber of Commerce Tai-
pei (ANZCham); sports activities of the
Taipei International Community Youth
Recreation Center Foundation and the
charity activities of the Taipei British
Overseas Business Association.

In 2019, Adrian Young, Regional Gener-
alManager of Crown China, Taiwan and
Mongolia, participated in the charity
bike ride around Taiwan, starting from
Hualien, along the beautiful coast, to

Giving back to the community has always been important to Crown as
a core value. What started as the Company’s Founder and Chairman
- Jim Thompson’s personal mission to help those less fortunate has
evolved over the decades to be a Crown-wide initiative through its
Corporate Social Responsibility (CSR) efforts. With offices in over 50
countries, Crown is committed to giving back to local communities
and to the environment. Crown leads a sincere and wide-ranging
CSR program, supporting health, education and welfare. In addition,
Crown continually enhances the company’s efforts to improve the
environmental performance of all operations.
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help the original ethnic groups in the
beautiful and remote villages. Crown
has also provided logistics support
for the Asian Youth Orchestra during
their tour in Taiwan.

In September 2019, Crown Tai-
wan joined the community action
brought by ANZCham Taipei to
support “World Clean-up Day” to-
gether with more than 20 million
people from 180 countries world-
wide who had volunteered to clean
up waste from beach-
es, rivers, forests, and
streets. Members of our
Records Management
team joined other vol-
unteers to clean up the
beach and together they
collected over 295kg of
garbage. The feedback
was very positive. Not
only did volunteers feel
a sense of achievement
by cleaning the beach,
we also encouraged
people to take action
and protect their favor-
ite beaches in Taiwan.
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Environmental Experts.
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Company Description

DAS Environmental Expert is a
leading environmental technology
company focused on the
developing and manufacturing
of waste gas and wastewater
abatement systems serving main
technology industries such as
semiconductor, solar, FPD and LED.
With our innovative solutions we
create balance between industrial
growth and the preservation of
natural resources.
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In addition to developing and man-
ufacturing products for environmen-
tal protection, further integrating
quality and environmental aware-
ness into all areas of operation and
development is crucial to DAS. That
is why we are certified according to
the environmental management
standard ISO 14001 and the quality
management standard 1SO 9001.

Furthermore, the economic and eco-
logical development, we also put
emphasisonoursocial commitment.
To our employees worldwide we of-
fer a wide range of benefits including
offers for health management and
professional trainings. Together we
share our success with the society by
supporting local projects related to
environment and education.

In Hsinchu, Taiwan we support the
food forest of General Village by
WUTONG FOUNDATION. Through a
participative approach, the public
becomes part of the eco-friendly en-
vironment program which demon-
strates a sustainable lifestyle.

At our HQ site in Germany, DAS sup-
ports social projects of employees.
Furthermore we are partner of Ju-
gend Forscht, a scientific competi-
tion encouraging and support-
ing talented achievers in the
areas of science, technology,
engineering and mathematics
(STEM). As one of the related
measures, we have equipped
an environmental laboratory
at a Dresden highschool.

99 Sustainability is our purpose

KA SR AP HL R

|

R T BHa% L R R AR OR E 0 IR
{928 2 — 20 1 i B IR CR R A A A
DASZ B 24500 Fh A Be #2738 SH I
Ho g it 2 AT R M B IS ERIR
HHIFEEE [SO 14001 FI'E &4
#ETISO 9001HYER -

bR 7 AR 3 AN AR REORAE 2 Fh > 3,
{9 ] Ry 2245 AP S5 A ) 2K o B
{7222k B TR R EA >
0 S B SR B Bl o A 2 SCHy
T AR E BRSNS AR A
H3E B - B F B & o =AM
IR

TEBEH TR HER LSS
TR R AN B AR S TEIR
o 75 1 i 7 T 2 Bl 15 8 IR A A
RERGEEERE B A K&K
YT A T o

EEEAEE DASTR LB T2/
g REA o AN M2 Jugend
Forschtat&HY & ERS - Jugend
Forscht/g —JERHR5EE > H I,
BRI SCRFAERFES Beffy - TAEFI B
(STEM) SE Y £ Bl o 2% 52
Frazat#l T Bh ) i g v

— R A e R R



https://www.das-ee.com/en/
https://www.das-ee.com/en/

Deutsche Bank i &R T

Deutsche Bank
n..\ 58 IL.\ ﬁE ‘f'.l'

Company Profile A=) &}

Established in Taiwan 8I37 47
1980

Employees in Taiwan BT A%
110

Industry &
Banking and finance

BRI

Website ‘44
www.db.com/taiwan

&) & bo =

Company Description
Al

Deutsche Bank provides retail and
private banking, corporate and
transaction banking, lending, asset
and wealth management products
and services as well as focused
investment banking to private
individuals, small and medium-
sized companies, corporations,
governments and institutional
investors. Deutsche Bank is the
leading bank in Germany with
strong European roots and a global
network.

Deutsche Bank celebrates its 40th
year in Taiwan in 2020.

EEERITAE A F/NRAF B
SEFERE R E TR 8 B FANER
1Tﬁ¥f% RERRGRITEB B
ToEEEH R ENRERITHE
o BREERIT BB & ER
ag A TR 2 R BN AR LA 2= 2R 4

R SR TN 20204E B & A4
1E B RRAL/BAZE40 5o

Our "Born to Be" youth engagement
projects empower the next gener-
ation, raise their motivation, foster
new skills and provide them with the
opportunity to follow their passion
and achieve their full potential. We
support Hsing Legend Youth Theatre
in Taiwan which provides appren-
ticeships for young people facing
financial challenges, teaching them
the techniques of traditional opera
and giving them a platform to hone
their skills.

Wherever we do business, we help
to build stronger and inclusive local
communities. We have partnered
with the Jane Goodall Institute in
Taiwan in the innovative new envi-
ronmental education programme
“OceansAre Us”. By engaging schools
and raising awareness among school
children, “Oceans Are Us” aims to
nurture a new generation of envi-
ronmentally conscious youths who
understand and are motivated to
address the challenges and conse-
quences of marine pollution.

Our Plus You volunteering and giv-
ing community provides the oppor-
tunity for employees to get involved
and increase the positive impact of
our initiatives. Employees in Taiwan
frequently volunteer at Taoyuan
Kindgarden, a charity providing sup-
port for those who are mentally and
physically challenged. Earlier this
year, employees also raised funds

Our corporate social responsibility strategy
is to help enable economies and communities
to prosper, focusing on education, enterprise
and community development. By doing this,
we aim to create a positive impact for people
and society at large.
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for Taoyuan Kindgarden as part of
the bank’s COVID-19 response. The
donations are matched by the bank.
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caring for life
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Industry 73 Over the past 5 years, Fresenius Kabi Taiwan (FKTW) has been devoted to
Professionarscientific and techni- local communities through social activities.
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Company Description

Fresenius Kabi is a global health-
care company that specializes in
medicines and technologies for in-
fusion, transfusion and clinical nu-
trition. FK’s products and services
are used to help care for critically
and chronically ill patients. Our
product portfolio comprises a full
range of LV. generic drugs, oncolo-
gy, infusion therapies and clinical
nutrition products as well as the
medical devices for administering
these products. In the field of bio-
similars, our first biosimilar prod-
uct was launched globally. We are
constantly developing products
with a focus on oncology and auto-
immune diseases.
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In committing to improving the
quality of life of patients and their
families, we have aligned with part-
ner organisations, including Taiwan
Colorectal Cancer Alliance (TCCA)
and ECPAT Taiwan, striving to build
a healthier environment for cancer
patients through charity runs, mi-
crofilms, and year-round support
programs. In partnership with TCCA
since 2017, FKTW has held the annu-
al charity run “Run for Cancer Aware-
ness and Run for Love” for cancer
patients and their families. In 2019,
over 700 patients, their families,
and supporters took part in the 6K
run. All patients were encouraged to
embrace optimism from exercises.
FKTW advocated healthy lifestyles
with the overall aim of improving the
quality of life and reducing the inci-
dence of the disease.

To raise nationwide awareness of
cancer cachexia and highlight the
importance of nutrition supports,
FKTW initiated a campaign “Pass
Happiness with Double Smile” with
TCCA for cancer patients. The mi-
crofilms were publicly posted on
TCCA’s Facebook page to spread the
importance of a positive attitude to
manage the disease. Besides, FK’s
oral nutritional supplements were
donated to patients in need.

To continuously promote healthy
lifestyles and optimism from exercis-
es, FKTW supported ECPAT Taiwan’s
“2019 Run Together for A Safer In-
ternet.” FK considers our mission to
lead mankind to embrace healthy

ways of life and we see it as our re-
sponsibility to work together with
the community to achieve the goal.
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Company Description
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The German Trade Office Taipei is
part of the global network of the
German Chambers of Commerce
Abroad (AHKs) at 140 locationsin 92
countries around the world, which
offer their experience, connections
and services to German and
foreign companies. AHKs are
located in all countries which are
of special interest for German
companies. In Taiwan, we act as
an intermediary between German
and Taiwanese businesses and
promote the exchange between
both economies.
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Foreign Representative Organiza-

Deutsches Wirtschaftsbiiro
German Trade Office
Taipei
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In 2019, the Children’s Hearing Foun-
dation (CHF) was supported with
NTD 250,000 and the Tobias So-
cial Welfare Foundation with NTD
103,000. CHF aims to help children
with hearing loss to learn how to
listen and speak. The foundation is
dedicated to promoting and carry-
ing out the early intervention of the
auditory-verbal approach, assisting
in the holistic development of chil-
dren with hearing loss, and other
educational activities. The Tobias
Foundation provides services for
infants who are at risk of develop-
mental delays. It offers support to
adults who are mentally challenged
or have multiple disabilities, as well
as to families with aging members
with disabilities and needy elderly
individuals confined to their homes.
It also supports families caring for
bedridden beloved ones by render-
ing home-based bathing services.

In 2018, NTD 123,456 were raised for
the Childhood Cancer Foundation

and another NTD 116,000 for the Dr.
Red Nose Association. The Child-
hood Cancer Foundation provides a
wide range of services for children
with cancer and their families, such
as health education consultation,
hospital visits, or parent-child out-
door activities. The main aim is to
help children with cancer from all
social classes to get proper care.
Dr. Red Nose is a professional med-
ical clown organization in Taiwan.
Through games, play, and physical
performance, it tries to engage chil-
dren mentally and emotionally to
inspire their creativity as well as to
accompany them during their stay in
the hospital.
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At our annual Goose Dinner and Asparagus Dinner, we raise donations
for charity organizations. A different organization is selected for each
event. The donations are gained through the sale of lottery tickets. Each
buyer is free to choose which amount he is willing to pay for one lot.
Different prizes, which are sponsored by German companies in Taiwan,
will then be raffled among the participants.
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Company Profile AR &l

Established in Taiwan 8I574E7
1993

Employees in Taiwan BT AN¥  It’salso HEIDENHAIN Taiwan’s mission
47 to be a responsible corporate citizen. §
We actively cooperate with technical
:\:I]adnuusftarc){cl%i% g, wholesale and schools in Taiwan and The .W.orkforce :
retail BIHE 2 5 HEFSFI R B Development Agency, Ministry of
Labor (WDA) by providing fundamental training courses.
Website F# PYTET 0 28 R A o th 2 Y A B B i 2 — » TR0 (5 VR At L 15 Y O
www.heidenhain.tw LIRS & 1> SRV BRI 08 Al 1 HLAE B 5 A S IR > B b
2 BalliB R RT5 AHRR EESE 2 618 TR B A B R A I IR 1l BR
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Company Description

DR. JOHANNES HEIDENHAIN
GmbH was founded in 1889 in Ber-
lin, Germany.

Today, HEIDENHAIN is represent-
ed in over 50 countries, mostly by
wholly owned subsidiaries and rep-
resentative offices. HEIDENHAIN
CO., LTD. (HEIDENHAIN Taiwan)
was established in December, 1993
in Taiwan. HEIDENHAIN Taiwan has
been deeply rooted in Taiwan for
more than 25 years, and continu-
ously invests talented people. Ev-
ery year, world class manufactured
leading products are introduced to
Taiwan.

For more information about HEID-
ENHAIN, please visit our website.

DR. JOHANNES HEIDENHAIN
GmbHEAIZ R 1889 B AHHk > H
HITEZBRS0ZE R A 1A Rl
AR T8 Bl F1 19934 12 H K & i Z
TN E - EER A A R A E) BiYE
SRFEHEE BN EEE A
T o i —4E P tH B AR TR S B
ITESRE LT [ Ao

2 (HEIDENHAIN) 83 E
AEINE 2 A Sl AN o

Through the courses, staff enhance
their work skills and competitive-
ness, and find employment in re-
lated industry. The program sets a
strong foundation to Taiwan indus-
try and helps to build up a positive
economic cycle. H(TW) dedicates to
investing talented people. Employ-
ees learn and share global informa-
tion in a happy and innovative work-
place, and enable employees to get
connected to the world and main-
tain competitive advantage.

Regarding to CSR, H(TW) highly val-
ues employees’ life, as well as their
family members. To fulfill social re-
sponsibility, we continue to support
vulnerable groups. Employees are
also encouraged to take part in so-
cial welfare events.

Pay it forward

Staff voluntarily make donation to
the victim from Kaohsiung gas explo-
sion incident, the Taiwan water park
explosion, the Nepal earthquake, the
super typhoon Nepartak in Taitung,
and to those kids suffering from hun-
ger and malnutrition

Volunteer Program

1. To share the vision of a healthier
and greener world, staff are encour-
aged to plant trees

2. Staff acted as elder brothers & sis-
ters to give warm and assistance to
those disabled

Donation
Donate periodically

Our reward record:

1. “well-performance on issuing in-
voice” by National Taxation Bureau
of Taichung.

2.1n 2019, we are selected and hon-
ored as the “Outstanding Foreign
Firm” winner by ROCCOC
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INTERNATIONAL

FORUM DESIGN

Company Profile A=) &}

Established in Taiwan 8I37 47
2007

Employees in Taiwan BT A%

5

Industry 2 At iF, it is a matter of heart to create opportunities for social involvement. We
Design competitions and services are concerned about the state of our societies, as we are constantly in touch
2=t TE B AR A AR with its tendencies and changes.

Website 1748 iFRRLBIE 6 2 BB & FRAM B Ot & BRI R 25 TR AM AR e 2+t & i

&) & bo =

S Lo

www.ifworlddesignguide.com

Company Description
Al

As a subsidiary of iF International
Forum Design GmbH in Germany,
the iF DESIGN ASIA Ltd. in Taiwan
is responsible for all business
activities in Greater China. iF is
the oldest independent design
institution in the world that
identifies, supports and promotes
good design. The internationally
most famous and valuable design
competition, the iF DESIGN AWARD
has stood for competence and
seriousness since 1953. Every
year, designers, manufacturers,
architects and interior designers
place their trust in iF and register
over 7,000 entries from over 70
countries for the competition.

£78iF DESIGN ASTA Ltd. (B
at AR E) 2= 51 F B R im e
R BERARN T AR AFKH
HEEPTA XA iF 2R L
B o RN AT A B E R A
TR Rkt oiF  DESIGN
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B EEHHE 1953 K —H
RFEERE S MR E - 55T
B 7 T ~ SR ATRN 2 P Bt A AT
1IFFR R Wi 18702 B R F
EFE 17,0002 -2 B 5o

We are concerned about the state of
our societies, as we are constantly
in touch with its tendencies and
changes. We want to make an active
effort to have a positive effect on the
worldaroundus.Onewaywedothisis
to focus on supporting young design
students and recent graduates by
organizing hearings and congresses
to improve the international design
education standard with the iF
Design Foundation. We also organize
the iF DESIGN TALENT AWARD for
supporting talented young designers
and their future-oriented concepts
with EUR 50,000 price money per
year. Another is by supporting social
projects all over the world for a better
cause with EUR 100,000 price money
peryear. TheiF SOCIAL IMPACT PRIZE
aims to identify, publish, promote
and support projects that contribute
to our society, which approach
an urgent challenge and help to
improve conditions. We based our
categories for those two awards on
the Sustainable Development Goals
of the United Nations to
express our respect for
the important work of this
organization. In 2020, we
received 24 projects to the
“iF SOCIAL IMPACT PRIZE”
from Taiwan; as to the “iF
DESIGN TALENT AWARD*
we received 1,751 design
concepts contributing
to the United Nations
Sustainable Development
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Goals from Taiwan.



https://ifworlddesignguide.com/
https://ifworlddesignguide.com/

Kuehne + Nagel Ltd. &R EIB AL £ 2 7l ”

¢ B be =

Company Profile AR &l

KUEHNE+NAGEL

Established in Taiwan 8I574E7
1968

Employees in Taiwan B T A%
202 Kuehne+Nagel’s sustainability —strategy &
is based on the Group’s social and

Industry F ES environmental  responsibility. We are §
Supply cham,ma\nagem‘ent and lo- committed to  implementing  global
gistic consulting Al {17 standards and to keeping a high level of legal and ethical practices, giving
Website 548 back to local communities, ensuring the safety and health of our employees,

and reducing the impact of our services on the environment.
TR K A8 528 e RN L T B [ e R BRI B O R I T IR ATEE DR vk 1
IR ZE R ~ [l B~ i OR B A2 B R > M/ D SR R Rl B

https://tw.kuehne-nagel.com

Company Description

Kuehne + Nagel in Taiwan was
founded in 1968. With its 52-
year history in Taiwan, today is
one of the leading forwarding
and logistics service providers.
202 experts reliably deliver top
quality solutions to our local and
international clientele. We believe
in contributing to the world
around us and thus being a part of
something greater. As a logistics
partner, we see ourselves as part
of the big picture, bringing people
and communities all over the world
closer together.We follow the KN
behaviors alignment’ to make us
be the “best company to work for”
and the “best company”.

A ALE 58 AT R 19684 B A 52
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RGHEEE R EEL A
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EMRME AT RES TIENA
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1. Our customers

Kuehne + Nagel’s annual customer
survey helps to identify potential
improvements in service quality and
to give customers the opportunity to
share their opinion.

2. Our employees

1). Raising diversity awareness

We believe that creating an
environment that respects and aims
for diversity and inclusion is and
has to be the base for workplace
sustainability.

2). Safety & Health

-Continued our journey of ZERO
working injury in our operations.
-Provided  healthcare  services
48 times and organized 3 health
activities.

3. Our community

534 employees and their families
participated in volunteering
environmental and community
engagements. Such as donation
campaign (clothes), blood donation
campaign and beach cleanup event.

4. Our planet

Released the Net Zero Carbon
Program an integral part of our
commitment to offer sustainable and
innovative supply chain solutions.
-Reduce 26.6 Tons of CO2 since
replacement of LED lamps

-Use electric motorcycle to reduce
fuel cost.

Awards & Certificates

-Best companies to work for in Asia
2018 & 2019

-1SO 9001:2015

-1ISO 14001:2015

-GXP Quality Management System
-Qualified Envirotainer Provider
-Badge of Accredited Healthy
Workplace 2019

-TWAEO certificate
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1971

85

Industry &
Trade and services

B 5 kR RR DS

Website ‘44
www.melchers.com.tw/
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Company Description
Al

Melchers is a reliable partner in
Asia providing tailored solutions
for Market Strategy, Sales &
Distribution, After Sales Services,
Sourcing & Procurement and
Development and Management of
Wholly Integrated Business Models.
Started as a trading company more
than 200 years ago, with 150 years’
experience in Asia and more than
40 in Taiwan, Melchers focuses on
delivering constant value-added
to our clients and customers and
developed a deep understanding
and a strong network with local
industries, such as machinery
and materials, professional tools,
consumer goods, containers, and
others.
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Established in Taiwan 8I37 47

Employees in Taiwan BT A%
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In 2019 we discovered that our work,
which we did for our partner, Dr.
Beckmann, was plagiarized by many
individuals. While we respect legal
sales and competition, we cannot
accept the theft of our articles and
graphics and their use to make prof-
it. We decided to send a notification
to the infringing sellers explaining
the illegal acts and making claims.
Our goal was defending our legal
rights, not making money out of the
compensation. We decided to do-
nate the benefits to “Taiwan Autistic
Youth Care Association.”

Located in Taitung, the Association
is taking care of the autistic youths,
and providing jobs and meanings to
sustain themselves. The association
purchases the best rice and agri-
culture products from local farmers
and teaches the youth how to weigh
and pack. The teachers put them in
online shopping so they can make
NTS$15 from each pack. Through the
activities, they learn how to work,
how to be self-sustainable and not
just rely on their parents.

The association is raising NT$ 15 mil-
lion to buy a land building a bigger
place so they can take care of more
autistic youths. On July 9th 2020,
we invited the founder, Mr. Sun, to
our office. With his visit, we let col-
leagues learn about the association
and we took the chance to present
him the donation. Many colleagues
felt touched and some decided to
continue supporting either by buy-
ing rice or further donating.

We were happy and proud to trans-
fer our love to support the autistic
youths getting independent. We con-
vey best wishes to the Autistic Youth
Care Association to achieve the goal
of building their home soonest.

AR2019F e 3 BB S UHE
di HL v & 18 o 2 A BH [E SR
FFZAON LR EAHE
WA EEGTRHE BT (HIRE
%52 H A8 5 I Tk ] (8 SR E 2
NP Re DL 2 = Ep b
HERAT 2 TR AT ELS
BB IR AP A T2 22 H Y TR0
TEMEE AT FHEA A
TR E < P BE A — 2D DI SEAt
GEERR S KL BMERE
FOREAMAL G A5 B4R T
EE NG B P R R I & o
A LA E N D avATS =1 75
T IR B BDE & DA 0 2 fth 42
LIRS HEr R REE
AR —FREREMS EEHHES
DERFRERNEM KB F
i ek T 2 i 225 A 4 e B P E
B K A] DUZ L {F B B 15 7T HO A
T AR E Bia H 2 A
FURAKHE S B

e BT A — 8 B P R A TRRAE
EFDR R E 2 AR SRR
1,500 T & & LA RIEE 5
i AC 75 R A B DU =
) B BARE/D 0202047 HOH » H&
(P EA Bl A\ #4 e AR S5
e A BR T E R EEREG T E
SRR 7E (e M o R R SR P RE %
el TR RIETRELEE
ENER ERAFZRERX
REN AR E G EM ARSE
BREE)

R RES 2 B rh i — 0 )
JEREBA /O X BRI LR TS B) A E R
ARG SR EGRIR M A A 1> B3R
(B2 OIS EH BE B D4R
BT IR R =S B H
A LA & R E PSR R B 1R o & R
B 52 RO 1 At DU S A
IE]O

25


https://www.melchers.com.tw/home.aspx
https://www.melchers.com.tw/home.aspx

Company Profile AR &l

Established in Taiwan 8I574E7

2002

~300

Industry &¥
Automobile
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Website B 44
www.mercedes-benz.com.tw
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Company Description
Aulsrd

Mercedes-Benz Taiwan serves as a
subsidiary of German premium
automobile manufacturer Merce-
des-Benz AG founded over 130
years ago. Mercedes-Benz Taiwan
is responsible for the sales and
customer service of passenger
cars, certified pre-owned cars, and
the brand management of sub-
brands, including Mercedes-AMG,
Mercedes-Maybach and the all new
electric brand Mercedes-Benz EQ.

Since the establishment in Taiwan
in 2002, the Company has gained
solid customer loyalty through
strong dealership network with 9
authorized dealers across Taiwan.
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Employees in Taiwan 8 T \#(

Laureus Taiwan Project
BT MR A A et

As the inventor of cars, Mercedes-Benz has been leading the
development of the automobile industry, and have set numerous

benchmarks in driving safety.

B AR HEIHHE Y Mercedes-Benz $%K5| SHETRBLE LN 38R
DI AYARY: i 7y P INE ALV

Daimler Group announced “Ambi-
tion 2039” as the goal for achieving
sustainable mobility. Mercedes-Benz
Taiwan follows the guidance of its
mother group and practices our cor-
porate social responsibilities active-
ly and continues to make the path on
digital transformation, fulfilling the
global strategy of C.A.S.E. with sus-
tainable mobility and transitioning
from automobile manufacturer to
networked mobility service provider.

Beyond introducing the best state-
of-the-art vehicles with cutting-edge
safety technologies, giving back
to society has always been Mer-
cedes-Benz’s mission. Persisting
to make a difference in the lives of
people in Taiwan, Mercedes-Benz
pledges to remain socially and ethi-
cally responsible as a company and

as individual employees. In 2017,
Mercedes-Benz Taiwan received first
prize in Foreign Enterprises Category
in 2017 Commonwealth CSR Award.
This award recognized and honored
the company’s long-term dedication
in Corporate Social Responsibility.

For Mercedes-Benz, CSR has always
been an integral part of the way it
conducts business. It has been a
longstanding way for the automo-
tive manufacturer to give back to the
local community. Globally, Daimler
was one of the co-founders of the
Laureus Sport for Good Foundation,
and Mercedes-Benz has been a dedi-
cated supporter ever since.

REA R BB S E LT Ambition
2039 ) BRI E BRI B GiE
HE MR EBERAR] EEE
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99 Persisting to make a difference in the lives of people in Taiwan,
Mercedes-Benz pledges to remain socially and ethically responsible
as a company and as individual employees.
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In Taiwan, teenagers from under- fF & K EBFARENF /D&
privileged families are more likely [ &AM E > HZ 0 K% H 8
to experience bullying, leading to [g] {5 - %5 B8 & 22 7 K 8 o [K] 1T
low self-esteem and difficulties in \fercedes-Benzit20164F FLE T

building a relationship with others. S T S N\ S /D

Thus, we initiated the Laureus Tai- EENRE E R ETREE O
wan Projectin 2016 to improve teen- HE T 75 Hs T EE‘J]TEO?&{F?
agers’ physical & mental health and B rh 2 e = .
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sport as a tool for development and & LE DU A MBI AR )

support underprivileged teenagers BESHINBEAT DEe

around Taiwan through weekend =z 4, 7 SR 72002 A W
sports classes. A > 11745 4 2 A ) 2 4
To date, over 200 community coach- i H FEsE PR 75 /D 4 > SHIS [ 45 &
es have been trained to deliver {FfEEZME LR 225 8% AR NG

weekly basketball and physical ed- - iifi H O 2FEE500% 45/ MES
ucation lessons in efforts to engage Ei TR HAEEE Do

with more than 500 teenagers partic- __ SO . N

ipating in the weekend sport classes. ﬁﬂa'\ﬂjﬁfa ﬁ@}%ﬁﬂ&ﬁﬂi%‘%ﬁ@ﬁ
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We believe that sport has the power (5, f; ] B A8 8 A 1% 25 ; 30 1

to change the world, sport powerful- B S B S A AR

ly unites us and can uniquely engage OBl B3R B S T IR
young people and children; through o -

sport, millions have been able to ac-
cess the change programs they’ve
desperately needed to help move
their lives forwards.
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Established in Taiwan 8I574E7

1989

912
Industry &¥
Science and Technology

Website E#H
www.merckgroup.com/tw-zh

¢ B be =

Company Description

Merck, a leading science and tech-
nology company, operates across
healthcare, life science and per-
formance materials. In Taiwan, we
have over 900 employees working
in 10 locations across the island.
We are committed to developing
technologies that can improve and
enhance the quality of human life.
From treatment of cancer to multi-
ple sclerosis, enhancing scientific
research and production to en-
abling intelligent devices - we are
everywhere. Merck Taiwan is cer-
tified as Top Employer since 2017,
and recognized by the Global Views
CSR award for our commitments in
creating a happy workplace.
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The core of Merck Group’s corporate responsibility is “Create Added Value’,
which means generating sustainable value between business operations and
social continuity. We are committed to exerting the greatest influence in our
areas of focus from the perspectives of science education, social welfare, and
talent cultivation.
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#Taiwan Railway of Popular Science
Since 2017, Merck has taken part
in the popular science educational
event organized by Ministry of S&T.
This nation wide event invites pupils
to embark on the train and railway
stations to learn about the fun of sci-
ence. In the past 3 years, we have 85
employees as volunteers and inter-
acting with 3,000 students.

#Chemistry on the Go

Since 2014, we have sponsored Tam-
kang University to mark our foot-
prints in schools around Taiwan
with chemistry vehicles to conduct
science experiments. Over 170 Mer-
ck employees volunteered and have
reached out to about 3300 students.

#H. Spectrum & Merck Innovation
Lab

The project was established by Mer-
ck and YongLin Healthcare Founda-
tion to nurture biomedical startups.
In 2019, Instant NanoBiosensors Co.,
Ltd entered Merck Innovation Center
Accelerator Program and received a
3-month training program in Germa-
ny. Merck HQ offers the possibility to
commercialize their products and
connect them with global market.

#Lite-On Award

Since 2014, Merck has sponsored
Lite-On Award and set up a “Merck
Award”. In the trend of biomedicine,
Merck designed the theme as “Fu-
ture Smart Hospital” in 2020 to en-

courage students to propose ideas
on optimizing hospitals through
technologies for patients and medi-
cal practitioners.
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i ERHR O manz

manzss passion for efficiency

FAST FORWARD YOUR BUSINESS GROWTH WITH US

EFFICIENT SYSTEM SOLUTIONS FOR VARIOUS INDUSTRIES

Manz AG is a global high-tech equipment manufacturer,

With production and R&D facilities in Europe and Asia, with many years of expertise in:
Manz offers a full range of stand-alone equipment & total * Automation
integrated production lines. Combine the unbeatable * Laser Processing

* Vision & Metrology
* Wet Chemistry
* Roll-to-Roll Processes

competitive advantages of German high-tech engineering
with the highest quality standards.

We offer innovative production solutions in the areas of:
With Manz, we take care of your equipment installation, * Solar ' o . _
commissioning, and maintenance at your customer site * Display / Printed Circuit Boards / Semiconductor Packaging
worldwide. An efficient solution to solve your challenge due * Energy Storage

. : .  Contract Manufacturing
to international travel restrictions. « Service / Commissioning

Manz Taiwan - No. 3, Tzu Chiang 3rd Road, Zhongli Dist. Taoyuan City 32063 - +886 3 4529811 - www.manz.com.tw
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REMONDIS®

WORKING FOR THE FUTURE
Company Profile 2Aa] &K

Established in Taiwan 8I574E7
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Website B 44
www.remondis.com
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Company Description

REMONDIS is one of the world’s
largest recycling companies, with
900 locations in 30 different coun-
tries across the globe. It offers a
wide range of services including
recycling and transforming waste
into innovative products, providing
greener alternatives to energy con-
sumptions, and taking a vital role
in wastewater management.

REMONDIS Taiwan is a foreign sub-
sidiary of the REMONDIS-group,
headquartered in Taipei. Dedicat-
ing itself to providing the country
with its recycling expertise. The
highest levels of quality. Working
for the future.

REMONDIS 55 [ 7 18 B i KA
CRARES A A E EIRFIFI00K A
Al @ AT R 30ME B 5 > SR B IZ Y
SEDS RS > 40 R B h R I AT
A= 2 50k S LURT (Rl e r M 7 '8
Tt 3% BT 2E i 5 1R it BR IR A AR
PERETR 77 %€ 0 it HLAE /K& IR A 8 3R
BHERAREEEA T

T & {8 3 2 24 1 25 REMONDISAE
8E2ENEIN A F]D BERRALLE
B LT BB N BRI
FBE & LEIRDS &R
A DUR R 275 (A R BR OR
rkililvert

As a family-run company - social responsibility and sustainability is the pillar
philosophy of REMONDIS’ day-to-day business. “Assuming responsibility”
was already the main vision of the company founder Norbert Rethmann back
in the 1930’s.

1R — RS IR BROR A F) > 1 Tk 48188 i ) I CSRIBLZ DR AELAE A5 S R LA B P9
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Employees in Taiwan 8 T \#(

Waste management and remedia-

tion activities EEY)E FRAIMHREE)

Worldwide, the REMONDIS-group
re-invests 90% of its profits. It’s in-
vesting in green technologies (i.e.
phosphorus recycling from sewage
sludge, TetraPhos®) and know-how
transfer to lesser developed areas
(i.e. training of Indians to skilled
wastewater treatment professionals
under the government’s “Clean India
Mission” project).

In 2019, REMONDIS was able to pro-
cess and recycle >25,000 tons of
plastic containers from just with-
in Taiwan. By that, we were able to
provide service for over 4.5 million
people in Taiwan, nearly 20% of the
population. Under REMONDIS’ tech-
nology, these waste products were
transformed into reusable goods
such as recyclable clothings and
saved 40-85% of energy consump-
tion and 54.6% of CO2 emission
compared to using virgin materials.
We are strongly committed to further
develop this technology.

REMONDIS is also raising awareness
on environmental preservation by
organizing / attending beach clean-
ing events, promoting biogas elec-
tricity from biowaste and coordinat-
ing other environment protecting
events.

REMONDIS will continue to improve
and provide the highest quality of
services not only to its customers
but also to the future.
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PROFIS

“Die WERTSTOFFPROFIS”
board game

Theatre shows for kindergartens
and schools (Years 1-11)
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Teaching materials for
kindergartens and

The RECYCLING
PROFESSIONALS on tour

schools (Years 1-11)
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https://www.sherwood.com.tw/en
https://www.remondis.com/en/home/
https://www.remondis.com/en/home/

THE SHERWOOD
TAIPEI

B b v Ak S

LIBTE 7 R F = R

Enjoy staycation at The Sherwood Taipei with special offers

EEENTS$3,030/80

NT$3,030/ per night

EEAM—BRRBEE - ES5F185518(02)2718-1188F 5T E4
The room rate is subject to 10% service charge.
For more details, please call The Sherwood (02)2718-1188 to Reservation.
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& BOSCH

Invented for life

Company Profile 2Aa] &K

1990

Employees in Taiwan 8 T \#(
~500

Industry &¥
Mobility solutions, industry,
buildings, and consumer goods

Website B 44
www.bosch.com.tw
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Company Description
T

The Bosch Group set up its
operations in Taiwan in 1990. Since
then, Bosch has been committed to
bringing local customers the latest
technology, as well as the most
reliable services to help improve
their quality of life, in the areas
of mobility solutions, industrial
technology, energy and building
technology, and consumer goods.
With Bosch’s unceasing investment
and development in Taiwan,
three legal entities and three R&D
centers have been established and
our presence in Taiwan continues
to grow. Bosch Taiwan generated
sales of 20 billion NTD in 2019.
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Established in Taiwan 8I574E7
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Carbon-Neutral Worldwide by the End of the Year
B B n] 2 AE 2020 4R ez pichix AT H A

Today, 92% of the Bosch Group’s
capital stock is held by the Robert
Bosch Foundation, making
social responsibility an absolute
priority at Bosch. Because of its
long-standing commitment to
corporate citizenship, Bosch was
ranked sixth of the world’s most
reputable companies for corporate
responsibility by Forbes in 2019.

With the same spirit, Bosch Taiwan
has also devoted itself to charity,
environmental protection, and road
safety advocacy. “As our founder,
Robert Bosch, once said, ‘In the long
term, an honest and fair approach
to doing business will be the most
profitable, Bosch Taiwan has strived
to carry out our social responsibility
and bring benefits to the local
community,” said Jan Hollmann,
Managing Director of Bosch Taiwan.

Bosch believes that climate change
requires urgent action. Therefore,
Bosch has been in systematic pursuit
of itsambitious climate goalsand are
developing activities to support an
expansion of sustainable mobility.
By the end of this year, Bosch will
be carbon-neutral in all of its 400
locations worldwide. Bosch Taiwan
is an active contributor to this
goal. Bosch has increased energy

efficiency of its locations in Taiwan
in recent years. On top of that, Bosch
is offsetting unavoidable carbon
emissions in Taiwan by investing
in projects that prevent or reduce
emissions, such as forestation.
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Robert Bosch Taiwan Co. Ltd. 55 {HFF I HAR 0 A TR 2 A

The assumption of responsibility
for society and future
generations has a long tradition
at Bosch. In the early days of
the company, Robert Bosch,
the founder of the company,
pioneered the launch of welfare
programs for associates and
their families; in non-business
areas, too, he played an active
philanthropic role.
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In addition, Bosch aims to deepen
its social involvement in the local
community. As Bosch regards its
associates as the most valuable asset,
it aspires to involve the associates
as equal partners for the cause. To
encourage the associates to take
their first steps in volunteering, Bosch
Taiwan has run the “You Made My Day”
social caring program for years and
later initiated volunteer leave. After
completing the service, volunteering
associates can apply for up to eight
hours of volunteer leave per year,
based on their actual service hours.
Boschis actively cooperating with local
non-profit organizations to fulfill their
actual volunteering needs to support
women and children, the elderly,

the disabled and environmental
protection.
When it comes to road safety,

Bosch has been an avid advocate.
Reportedly, road fatality rates in
Taiwan are higher than that in other
developed countries. In 2018, 60% of
the casualties came from motorcycle
accidents. As a pioneer in automotive
technology, Bosch believes that active
safety systems in vehicles is one of
the keys to making transportation
safer. As a result, Bosch is zealously
introducing its technological solutions
for two-wheelers and four-wheelers, to

safeguard road users in Taiwan. Take
motorcycle anti-braking systems
(ABS) for example. When brakes are
hit sharply, especially on a wet road
surface, ABS can prevent the wheels
from locking and in turn increase
stability of two-wheelers. Against
this background, for years, Bosch
has committed to raising general
public’s awareness of motorcycle
ABS through seminars and road
shows and has cooperated with
local two-wheeler makers for ABS-
embedded models.

“We act prudently and responsibly
for the benefit of society and the
environment.” This claim anchors
the values of sustainability and
responsibility in Bosch’s mission
statement. Especially in times of
fundamental change, it is important
to take responsibility for the
environment and people. Going
forward, Bosch is seizing further
opportunities to amplify its positive
impact on society.
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Website B 44
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Company Description
Aulsrd

Siemens Limited Taiwan was
formally established in 1989 and
it signed a strategic alliance with
the Ministry of Economic Affairs
(MoEA) in 1994. Over the past
decades, Siemens in Taiwan has
been serving as an innovation
partner to many heavyweight and
important medium-size companies
of nearly all industries in Taiwan.
Our market-leading technologies
and innovations in the areas
of Future of Manufacturing,
Sustainable Energy, Intelligent
Urban Infrastructure, Sustainable
Healthcare and Digitalization
are the strongest levers to
support Taiwan in its successful
transformation and upgrade.
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Employees in Taiwan 8 T \#(

SIEMENS
fingesnity for Gfe

Discover the Power of Digitalization - the Digital Escape
REGUL AT - B e

Siemens believes skills development is an important instrument in
thedigitalage andshallbe cultivated atayoung age. The acquisition
of skills must start at a basic level in elementary schools, continue
in middle and high schools, and eventually deepen and specialize

at universities.
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As a socially responsible corporate
citizen, every year Siemens Taiwan
organizes and trains a group of
employee volunteers to conduct
science education programs at
elementary schools.

“Discover the Power of Digitalization
- the Digital Escape” is a physical
experiencing program that has been
implemented during the past three
years. The program is designed
to educate the 5th- and 6th-grade
primary school students on simple
digitalization conceptsin the areas of
Future of Manufacturing, Intelligent
Infrastructure, and Sustainable
Energy through a series of fun games
and missions.

Participating students need to solve
missions and puzzles embedded
with Siemens’ solutions in smart
manufacturing, building automa-
tion, gas-fired power generation, EV
charging and more to successful-
ly “escape” the classrooms, using
smart devices and with the help of
Siemens Taiwan employee volun-
teers.

The Program has successfully
attracted high level of interest
and full attention of participating
students via strong teamwork
and collective efforts in solving
the puzzles and missions. All the
experiences and interactions have
enabled the students to further


https://new.siemens.com/tw/en.html
https://new.siemens.com/tw/en.html

Siemens Limited Taiwan & &5+

Digital Talent Curriculum Co-op Programs -
from Digital Manufacturing to Industrial Al
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discover the power of Digitalization
in our daily life!

AEEM T ES —EE H RIFHIE
SE N B B3 AR I ARSI A B <EE T
FIHEE B (A /R AR [ A 22
SRGEIL

TER R B AT AL ) 2%
AT =FHEREANEHEE
> $HE BN AR PR ET I —
Z AR R R A R A A R
HEERBMEER RS BER
PR R LUR K A AE TR A AR BE AT o
2R A A S
st L E TR AR SR
By EML RAARHEE HEFEHR
BEMHB &N, &M TS L
QU7 {e 2 R S R A B € 17 B 2
o f e T o S g

BRIR+ e FIRFR ARG | 152
AR WK 2B iR
[ X 5 1 2 [ il At e > A A 5
?;ﬂ%ﬂﬁﬂ:ﬁ H A7 P AT 2R Y
e

Vocational training is the foundation
of success for Taiwan and Siemens!
With that belief, Siemens has
developed digital talent curriculum
co-op programs with schools
in Taiwan as well as education
departments of city governments in
recent years.

Taking the joint programs in Taipei as
an example, Siemens has introduced
itsinternationally certified education
programs that integrate theories
and practices, helping students
to obtain practical knowledge.
The focus of the programs in 2019
is to nurture digital craftsmen in
Industrie 4.0. Students from Taipei’s
vocational schools have received
five months of solid training courses
focusing on technical skills in digital
manufacturing.

In 2020, Siemens takes a pioneering
step to jointly develop an Industrial
Al Curriculum Training Program
with Taipei Municipal Zhong-Zheng
Senior High School, National
Taipei University of Technology
and the Taipei City Government’s
Department of Education. Siemens
provides instructor from the industry
to share hands-on Al technical
training to the senior school, paving

the way for continued learning,
thinking and innovation and further
strengthening their competitiveness
in the era of rapid digital technology
development.
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Company Description
T

TUOV SUD is a trusted partner of
choice for safety, security and sus-
tainability solutions. It specialises
in testing, certification, auditing
and advisory services. Through
more than 25,000 employees
across over 1,000 locations, the
company adds value to customers
and partners by enabling market
access and managing risks. By an-
ticipating technological develop-
ments and facilitating change, TUV
SUD inspires trust in a physical and
digital world to create a safer and
more sustainable future.
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Employees in Taiwan 8 T \#(

Testing, Inspection and Certifica-

Add value.
Inspire trust.

Corporate achievements come from
the support of society. Therefore,
whatever you take from society; use
them for society. Corporate social
responsibility aims at caring for hu-
manistic values and contributions
to the environment, consumers, and
society. This does not only enhance
the cohesion and sense of responsi-
bility of employees to increase hu-
manistic value; endow employees
with a deeper understanding of cor-
porate core values, to enjoy higher
job satisfaction and a sense of pride.

“By participating in this event, |
feel very happy. The event can help
those peoplein need, let love spread
out, and have a sense of identity
with the company. Hoping the com-
pany can hold more similar events
in the future.” said a colleague. The
goods which were donated by TOV
SUD Taiwan benefited 13 public
welfare institutions, including Ibu
Organization, Morning Star Caring
Association, Hsinye Spring Organi-

'

zation, Guanghong Rehabilitation
Home, IPOWER Alliance, Love Feast
Social Service Association, Kaohsi-
ung Colorful Page Women’s Vision
Association, Pingtung  Christian
Victory Home, Taoyuan Communi-
ty University, Huian Rehabilitation
Home, Wanhua Gutter 2nd Chance,
Delan Special Need Center, and Love
read book second-hand bookstore.
The donation goods provided to the
client and the specific target group
from the institution even assisted
the employment of persons with
physical or mental disabilities.

TUV SUD’s practical actions contrib-
ute to society. Hoping the colleagues
can be inspired and take more phil-
anthropic action to make our society
better. By building a safer and more
sustainable future to add value and
inspire trust.
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99 TUV SUD’s practical actions contribute to society. Hoping the
colleagues can be inspired and take more philanthropic action
to make our society better.
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think energy
Company Profile 2Aa] &K

Established in Taiwan I3 4E 6
Founded in 2000 as InfraVest,
Became part of wpd Group in 2016.
Employees in Taiwan 8 T \#(
100

Industry &¥
Developer & Renewable Power Pro-

ducer BA%E G BT P AR RE TR 25 76 i
Website B 44

Y9I wpd is committed to sustainable development, environmentally
and ecologically.
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www.wpd.tw

Company Description

wpd is a renewable energy produc-
er with a focus on wind and solar
energy projects, covering the plan-
ning, financing, construction and
O&M services of wind and solar
farms. In 2016, wpd Taiwan Energy
was established through merging
infraVest Energy into wpd, becom-
ing the largest private renewable
energy producer in Taiwan. Today,
wpd Taiwan operates solar and on-
shore wind farms with over 400MW
and two ongoing offshore wind
farm projects with around 1000
MW.
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As a renewable energy producer,
wpd is also a promoter of sustainable
communities. An education centre of
energy and environment (wpdeec)
was established in Taichung City in
collaboration with volunteers and
local people, providing juveniles
with close visit to wind turbines as
well as environmental education.
The communities have been em-
powered through the engagement,
and the developments of solar and
wind farms are therefore rooted in
this strong local base.

wpd is committed to sustainable
development, also environmentally
and ecologically. For years, a num-
ber of surveys of wild birds and bats
have been conducted with develop-
ment and operation of onshore wind
farms to understand interaction be-
tween turbines and wild creatures.
Moreover, while Chinese White Dol-
phins are exposed to threats of hu-
man activities, wpd
plays an active role in
assessing the impact
of offshore wind farm
development on near-
shore habitats and
boosting the imple- °
mentation of protective
measures.
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https://www.wpd.tw/
https://www.wpd.tw/
https://www.tuv.com/taiwan/tw/

Reliable
Certification for
Safety and Quality

TUV Rheinland Group has been a leading global
provider of technical services for nearly 150 years and
is headquartered in Germany. It has more than 500
locations in 56 countries with a work force of over
20,000. The business scope covers Industrial
Services & Cybersecurity, Mobility, Products,
Academy & Life Care, and Systems.

www.tuv.com

CERTIFIED

We provide a globally unified testing mark standing
for all information about products, services, and
systems that are tested, certified, or inspected by
TUV Rheinland.

Together, we deliver integrated safety, quality, and
environment solutions that enable people and
businesses to shape a better future.

TUVRheinland®
Precisely Right.


https://www.tuv.com/taiwan/tw/
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https://new.siemens.com/tw/en.html
https://www.beckhoff.com.tw/
https://www.bosch.com.tw/
https://www.crownrelo.com/intl/en/office/taipei
https://www.dbschenker.com/tw-en
https://www.manz.com/en/
https://www.sherwood.com.tw/en
https://www.mercedes-benz.com.tw/passengercars.html?group=all&subgroup=see-all&view=BODYTYPE
https://www.tuv.com/taiwan/tw/
https://www.tuv-sud.cn/cn-en/locations/taipei
https://www.ecovis.com/global/

