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% CSR brings many benefits to society and
moves companies at the heart of it
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Dear Readers,

Corporate social responsibility (CSR)
has already become an integral part of
the DNA of most companies. The fact
that social responsibility is more than
one’s own economic interests has
been widely accepted and striving for
sustainable business operations has
become a reality. Especially social and
environmental aspects are at the core
of modern economies and German
companies are actively contributing to
create a more sustainable world.

In Germany, various federal govern-
ment ministries as well as private
companies have been successfully
working on developing CSR strategies
for many years now. Efforts go back to
as far as 2009, when a National CSR
Forum was established, which is still
active in advising the German govern-
ment on developing CSR strategies.

Subsequently, it is of no surprise that
German companies around the world
also actively engage in CSR activities.
As for the over 250 German companies
active in Taiwan, we are delighted to
see that many of them continuously
take part in CSR activities to contrib-
ute to a better world.

In 2021, the German Trade Of-
fice Taipei can look back at
40 years of dedication to

strengthening the bilateral relations
between Taiwan and Germany, and
promoting exchange between both
economies. Now we aim to also raise
awareness for the many relevant
CRS activities of German corpora-
tions and their commitment to Tai-
wan and its society.

After successfully releasing our first
CSR report in 2020, | am very proud
to present to you our second report,
which contains an insightful col-
lection of noteworthy CSR projects
by 21 German companies active in
Taiwan. Hopefully, these examples
can serve as role models for future
developments in CSR in Taiwan,
encourage others to join and thus
deepen and intensify the integration
of German business in the Taiwan-
ese society.

Enjoy reading and get inspired!

Axel Limberg

Chief Representative and Executive
Director
German Trade Office Taipei
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Dear Readers,

More consumers than ever demand
that companies change their way of
doing business and become more
transparent in addressing social, cul-
tural and environmental issues. Cor-
porate Social Responsibility (CSR) has
taken its place in today’s corporate
world and can no longer be ignored by
businesses.

Germany is leading also in the field of
business and human rights: In March
2021, the German Federal Cabinet ad-
opted a draft bill which, once enacted,
will establish a new Supply Chain Act
(Lieferkettengesetz) in Germany. It
obliges German companies to ensure
that their suppliers abroad comply
with environmental and social stan-
dards. It is due to be adopted by the
German Parliament no later than Sep-
tember 2021 and then expected to en-
ter into force at the beginning of 2023.

With the Supply Chain Act, German
companies (initially with a minimum
of 3,000 employees) are held responsi-
ble for every step of the way, from raw
materials to the finished goods. They
have to establish robust due diligence
procedures to prevent human rights
and environmental abuses for their
business activities and within their
global supply chains.
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99 Iam proud that German companies have
a long tradition in the field of CSR
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Deutsches Institut
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Apart from France, Germany is the
only other European country to in-
troduce a mandatory due diligence
supply chain legislation which could
set the standard for the rest of Eu-
rope.

| have observed a number of suc-
cessful German companies in Tai-
wan that use Corporate Social Re-
sponsibility to give back to society
and thank customers for their loyal-
ty. Their corporate ventures are defi-
nitely a win for both, the companies
and the communities alike.

This brochure is a collection of these
CSR initiatives and shows that Ger-
man companies are deeply rooted in
Taiwan.

| hope that the illustrated projects
will encourage you to continue to
engage with the Taiwanese society
for a better tomorrow through social
and environmental activities!

Dr. Thomas Prinz

Director General
German Institute Taipei
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Allianz
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Company Profile 2\ 5] &}
Established in Taiwan I 4E6y

1995

550

Industry &E¥
Insurance

(A

Website E44
www.allianz.com.tw

&) & bo =

Company Description
Nl

Allianz Taiwan Life provides a full
range of life insurance protection
and savings products and services
to its customers throughout Tai-
wan through its extensive network
of agents and business partners.
In 2020, according to the Life In-
surance Association of Taiwan,
Allianz Taiwan Life was the largest
foreign life insurance company in
Taiwan overall based on total pre-
mium income. We are committed
to providing innovative solutions
to meet our customer’s long-term
financial needs.
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To raise the care and attention of
the public for dementia seniors,
since 2006, Allianz Life Taiwan has
joined hands with the Taiwan Cath-
olic Foundation of Alzheimer’s Dis-
ease and Related Dementia to raise
funds together for elderlies with de-
mentia. All the funds raised are used
to take care of low income elder-
lies with dementia and dementia
knowledge promotion. In 2020, we
invited actor James Wen to voice for
the campaign. Over the years, more
than NTD $72 million were raised
and over 12,000 donors
participated passionately;
to date, 24-hour care have
been provided for nearly
100 dementia patients,
and meal delivery as well
as home services were
provided for more than
820 elderlies who are liv-
ing alone.

On the other hand, to sup-
port youth sports and lay
the foundation for Taiwan
football, Allianz Taiwan Life
has partnered with Taipei Football
Association to hold Allianz Junior
World Cup (AJWC) for kids aged
4~15 since 2014. This has already
become the largest toddler foot-
ball event over the years, actively
cultivating new blood for the de-
velopment of grassroot football in
Taiwan.
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The future
doesn’t
just happen.

create It. B

Our innovations help cities use
less energy, make the air we
breathe cleaner and turn electric
transport into a practical reality.
That’s why at BASF, we're
optimistic about the future.

Find out more at
www.wecreatechemistry.com

o
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[=]

We create chemistry
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VOLKSWAGEN

GROUP TAIWAN

Company Profile 2\ 5] &}
Established in Taiwan I 4E6y

2009

150

Industry &3
Automobile and parts

TREEE A2

Website 748
www.volkswagenag.com
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Company Description

The Audi Volkswagen Taiwan Co.,
Ltd is a sales company established
by the Volkswagen Group, with its
headquarters in Wolfsburg, and
presents as the Volkswagen Group
Taiwan operating four brands, in-
cluding Volkswagen, Audi, Skoda
and Volkswagen Commercial Ve-
hicles. In 2020, the Volkswagen
Group Taiwan relying on its rich
product line and flexible brand
strategy sold 23,164 units with the
market share of 12%, and became
the third largest imported car
group in Taiwan.
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Volkswagen Group Taiwan Year End Party RAalEIHAH AR B S

Volkswagen Group Taiwan contin-
ues the business vision from head-
quarters to introduce products that
meet the expectations of Taiwanese
consumers. Our goal is to sustain-
ably shape mobility for present and
future generations. With electric
drives, digital connectivity and au-
tonomous driving, we are making
automobiles cleaner, quieter, more
intelligent and safer. In 2020, the
Volkswagen Group Taiwan officially
introduced the first batter electric
vehicle Audi e-tron to Taiwan, as the
beginning of a new generation of
sustainable products to the Taiwan
market. The Volkswagen Group Tai-
wan will continue leverage the re-
sources of its brands in order to cre-
ate a better quality and sustainable
mobility experience for Taiwanese
consumers.

No Drunk Driving

In order to give back to the Taiwan-
ese society, the Audi Volkswagen
Automotive Charity Platform was
specially set up to promote the con-
cept of charity. The concept of pro-
motion in 2021 is "No Drunk Driv-
ing and don’t drink while driving."
Hope that through the promotion of
Volkswagen Group Taiwan, bring a
positive impact on society.
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Audi Volkswagen Taiwan Co. Ltd. Bali#E 7 Bk 7 75 PR 2\ Al

CSR project
leader Chris led
all colleagues
vowed to no drunk
driving.
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Raising
awareness and
promoting no
drunk driving to
our customers.
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Raising
awareness and
promoting no
drunk driving to
our dealer during
Gala party.
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B. Braun Taiwan Co. Ltd. &I A R H]

B/BRAUN

SHARING EXPERTISE

Company Profile 2\ r] &K}

Established in Taiwan BI7 4547
1989

Employees in Taiwan B T A\#
53

Industry &3
Healthcare

B R A

Website E44
www.bbraun.com.tw

B. BRAUN was established more
than 180 years ago in Melsungen,
Germany, in 1839. Now, with 64
subsidiaries and 64,000 employ-
ees, we are one of the world's
leading manufacturers of health-
care products and services today.

Our promise of “Sharing Exper-
tise” drives us to engage in con-
structive dialog with our custom-
ers and partners. Through this, B.
BRAUN has been continuously de-
veloping innovative and effective
solutions to protect and improve
the health of people in Taiwan and
all around the worlds.
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B.Braun Taiwan has longadhered to
our vision “We protect and improve
the health of people around the
world”. Under B. Braun for Children
program, we aim to make children’s
lives better and offer help where
it is needed. This year we cooper-
ate with “Uncle McDonald's House
Charity Foundation” to participate
in the “Take Home Chef” volunteer
activity. The Foundation serves
families of children with complica-
tions coming from states out of Tai-
pei. This simple act of preparing a
meal brought joy and peace of mind
to the families after a hectic day in
hospital.

charity of their choice. B. Braun Tai-
wan encourages every employee to
be involved in the community and
the world we live in. By supporting
economic development, helping
the disadvantaged, and sharing ex-
pertise, we create better future for
the people of today and tomorrow.
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Apart from that, B. Braun Group in
the Asia-Pacific region is holding a
virtual charity run event collabora-
tively with the subsidiaries in the re-
gion. Once all runners reach 300,000
kilometers, the subsidiaries of B.
Braun donate to the local children's
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‘l BASF Taiwan Ltd. &8 LR G A IR A F

Company Profile 2\ r] &k}

Established in Taiwan BI3Z 4547
1969

Employees in Taiwan BT A\#
~730

Industry &E¥
Chemicals
([

Website E4d
www.basf.com

&) & bo =

Company Description
Nl

At BASF, we create chemistry for
a sustainable future. Our portfo-
lio is organized into six segments:
Chemicals, Materials, Industrial
Solutions, Surface Technologies,
Nutrition & Care and Agricultural
Solutions.

BASF has been investing in Taiwan
since 1969. Today, BASF Taiwan
operates sales offices and pro-
duction sites in Taipei, Taoyuan,
Changhua and Kaohsiung. BASF
also has an agricultural solution
farm located in Pingtung.
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Beach Cleanup Event in Northern Taiwan £ Bl &8 L35 15 8

Sustainable production means a
lower impact on the environment
and improved health and safety of
people. We implement continuous
measures to im-
prove the process,
upgrade technology

donated included N95 masks, gog-
gles, nitrile gloves, and protective
suits.

) Sustainability is at the core of what we do

KA R AP B D

at sites for better oc-
cupational safety performance. In
addition, we share our practices of
safety management with external
shareholders, which will enhance
the safety culture of the chemical
industry in Taiwan.

We fulfill our social responsibility
by supporting local communities
around the sites. In 2020, Taiwan
employees and families participat-
ed in the ocean cleanup events. In
addition, the employee engage-
ment activities include visiting and
delivering gifts to the elderly living
alone before the Autumn Festival as
well as hosting Christmas celebra-
tion activities for the social welfare
organizations in Taoyuan for many
years.

During the outbreak of COVID-19 in
2020, BASF Taiwan donated medi-
cal supplies to Europe through the
"RescEU Offer” campaign. Items
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Company Profile 2\ 5] &}
Established in Taiwan I 4E6y

1989

250

Industry &E¥
Life science
il

Website ‘B4
www.bayer.com.tw/zh-hant/

&) & bo =

Company Description
Al

Bayer is a global enterprise with
core competencies in the life sci-
ence fields of health care and nu-
trition. Its products and services
are designed to help people and
planet thrive by supporting efforts
to master the major challenges
presented by a growing and aging
global population. Bayer is com-
mitted to drive sustainable devel-
opment and generate a positive
impact with its businesses. At the
same time, the Group aims to in-
crease its earning power and cre-
ate value through innovation and
growth.
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Contributing to sustainable devel-
opment has become a core element
of Bayer's corporate strategy. We
are increasingly focusing our ac-
tivities on providing more people
in all the regions of the world with
access to health care and food and
devising solutions to the challenges
presented by climate change and
protecting the environment.

Bayer is a Life Science company
with a more than 150-year history
and core competencies in the areas
of health care and nutrition. Our in-
novative prowess enables us to con-
tribute significantly toward meeting
the Sustainable Development Goals
set by the United Nations with re-
gard to combating hunger (Goal 2)
and providing health care (Goal 3).
In addition, we are sharpening our
focus on empowering women (Goal
5), redoubling our efforts to reduce
greenhouse gases and tackle the
impacts of climate change (Goal 13)
and protecting life on land (Goal 15).
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‘l Boehringer Ingelheim Taiwan Ltd. 578 5 8 LRSS A R A F]

S

Ingelheim

Company Profile 2\ r] &k}

Established in Taiwan BI3Z 4547
1975

Employees in Taiwan BT A\#

Boehringer ...

320

Industry &3
Pharmaceuticals

G
Website B4

&) & bo =

Company Description
Nl

Boehringer Ingelheim is working
onbreakthroughtherapiesthatim-
prove the lives of humans and ani-
mals. As a leading research-driven
biopharmaceutical company, the
company creates value through
innovation in areas of high unmet
medical need. Founded in 1885
and family-owned, takes a long-
term perspective in Human
Pharma, Animal Health, and Bio-
pharmaceutical Contract Manu-
facturing. Taiwanese subsidiary
has established for more than
four decades and core business in
Human Pharm and Animal Health.
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99 Above and Beyond Corporate Social Responsibility, show
“Social” Value Through Innovation
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Our biggest purposes are the health
of human beings and animals, and
our corporate philosophy is “Value
Through Innovation.” We became a
pioneer early in 2019 by introduced
the United Nations SDG 17 dimen-
sions and conducted a comprehen-
sive inspection of the company’s
current actions. We have thus es-
tablished the social movement map
to move forward and invest in these
areas. In regards to the animal-re-
lated issue of “adopt, don’t aban-
don”, in addition to disseminating
concept, working on lives educa-
tion, and introducing high quali-
ty owners by adoption/successful
corporate cases, etc. Meanwhile, we
have conducted a complete review
of all the internal activities. We are
attempting to improve in this area
so that we can proudly claim that
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we are a “Truly Local Taiwanese
Corporation”! We paid special at-
tention to aboriginal issues for our
2020 company outing. It was highly
discussed, and increased economic
benefits. In addition, it allowed the
staff to have fun while learning new
knowledge.
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Bosch Taiwan & & H (i

Invented for life

Company Profile 2\ r] &K}

Established in Taiwan BI7 4547
1990

Employees in Taiwan B T A\#
~470

Industry &3
Technology for Mobility, Indus-
tries, Consumer Goods & Buildings

Website E44
www.bosch.com.tw
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Company Description
Nl

Bosch Taiwan is part of the Bosch
Group, a leading global suppli-
er of technology and services. In
Taiwan, three legal entities and
four R&D centers have been es-
tablished. Bosch Taiwan provides
comprehensive solutions of mo-
bility solutions, consumer goods,
industrial technology, and energy
and building technology that are
“Invented for life” in Taiwan. The
company is also committed to cor-
porate social responsibility to Tai-
wan’s society through promoting
road safety, environmental pro-
tection, and social care.
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Bosch is pressing ahead its climate
action targets and has reached
a major milestone with the cli-
mate-neutral status of its more than
400 locations worldwide in spring
2020. Bosch is the first global indus-
trial company whose own locations
no longer leave a carbon footprint -
including the sites in Taiwan. Bosch
also aims to reduce the associated
emissions along its entire value
chain, from suppliers to customers,
by 15 percent by 2030.

New Bosch locations are carbon
neutral from day one. The prima-
ry energy supply of the new wafer
fab in Dresden, Germany, is exclu-
sively in the form of green electric-
ity and carbon-neutral natural gas.
Sophisticated energy management
ensures the best possible power
consumption in its manufacturing
operations.

Bosch is focusing on sustainable
business practices. “Based on our
ethos ‘Invented for life’, Bosch pro-
vides technological answers to eco-
logical questions,” said Jan Holl-
mann, managing director of Bosch
Taiwan. For example, eBikes have
become a low-carbon alternative
for urban mobility. Therefore, Bosch

set up its eBike Systems Asia Pacific
headquarters in Taichung to pre-
pare the local bicycle industry for
an electrified future. Besides elec-
trification, Bosch takes hybrids, fuel
cells and renewable synthetic fuel
solutions into consideration, while
further optimising the efficiency of
conventional combustion engines.
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CARL ZEISS CO., LTD. FHZn] G A R A H]

Seeing beyond

Company Profile 2\ 5] &}
Established in Taiwan I 4E6y

2008

>200

Industry &3

Optics & Optoeletronics
JEER O AR ESE

Website E44
Www.zeiss.com.tw
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Company Description
Nl

As the pioneer of scientific optics
over 175 years, the ZEISS Group
has balanced portfolio from its
four segments, - Semiconductor
Manufacturing Technology, Indus-
trial Quality & Research, Medical
Technology, and Consumer Mar-
kets. Initiated by Mr. Carl Zeiss in
1846in Jena, now the headquarter
in Oberkochen, Germany, ZEISS
Group has over 33,700 employees
in global 50 countries work. In Tai-
wan, the company serves compre-
hensively, including offices in TPI,
HC, TC, KS and more in plan.
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Employees in Taiwan B T A\#

99 Seeing beyond and looking ahead, ZEISS TW cares about local
CSR cultivation and sustainable development
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As a company of Carl Zeiss Founda-
tion, one of the largest foundations
in Germany committed to the pro-
motion of science, is the sole owner
of the holding company, Carl Zeiss
AG. Corporate responsibility is of
key importance and has a tradition
at ZEISS over 175 years while apply-
ing to global markets.

ZEISS is building on its historical
values and defining its responsibil-
ity for ensuring sustainable devel-
opment. Since its direct operation
in Taiwan, ZEISS sponsored “Chi
Po-Lin Foundation” as sharing the
same vision as Director Chi, to cher-
ish the sustainability of this mother
land in 2019. Facing
the global pandemic
crisis in 2020, ZEISS
initiated the glass-
es support to the
1st line med profes-
sionals. Also ZEISS
co-operated  with
MOHW to take care
of minor young stu-
dents healthy vision
in order to support
their learning in a
clear view.
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We make future sustainable

Evonik
LINE Official
Account

Evonik
Sustainability
Report 2020

Sustainability is a central element in
Evonik's company purpose "Leading
Beyond Chemistry".

Our Sustainability Strategy 2020+ is an
expression of this aspiration, including
ambitious environmental targets and
understanding of how to translate
sustainability into profitability.

EVONIK

Leading Beyond Chemistry



covestro
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Company Profile 2\ r] &K}

Established in Taiwan BI7 4547
2015

Employees in Taiwan B T A\#
240

Industry &E¥
Chemicals
([

Website E44
www.covestro.tw
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Company Description
Nl

With 2020 sales of EUR 10.7 billion,
Covestro is among the world’s
leading polymer companies. Busi-
ness activities are focused on the
manufacture of high-tech polymer
materials and the development of
innovative, sustainable solutions
for products used in many areas
of daily life. In doing so, Covestro
is fully committed to the circular
economy. The main industries
served are the automotive and
transportation industries, con-
struction, furniture and wood pro-
cessing, as well as electrical, elec-
tronics industries.
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MagicMaterial School BHEAIBE kAl B2 4%

Chemistry Lights Up Diversity

With Diversity, Equity and Inclusion
(DE&I) and science at the heart of
Covestro’s culture, we have devel-
oped Corporate Social Responsi-
bility (CSR) programs aimed at en-
abling children to understand the
importance of DE&I via the magic of
fun-filled science programs.

Covestro Taiwan has developed
two CSR initiatives from this con-
cept. The first series, designed to
reduce inequality for hearing-im-
paired children, is the “MagicMate-
rial School” series, which provides
a stage for hearing-impaired stu-
dents to shine and is witnessed by
children both with and without dis-
abilities. The second is the “Grand-
parent-grandchild Science Camp,” a
project that aims to bridge the dis-
tance between the generations, as
well as encourage lifelong learning.

Opening the doors to science for all

There are many issues that schools
for the hearing-impaired in Taiwan
face:

1. A lack of sign-language teachers
with a science background means
that students are unable to access
experiential learning.

2. Many hearing-impaired children

lack confidence because people see
their disability before they see their
potentiality.

Covestro believes that scientific ed-
ucation is akin to a human right; no
one should be left behind due to a
lack of resources, and every child
has the right to be seen and heard.
Hence, the MagicMaterial School
was developed.

Chemistry
bonds

Aging societies are a global trend.
However, as family structures have
changed, the phenomenon of re-
mote grandparents and busy grand-
children has emerged. We believe
that the closer grandparents and
grandchildren are, the less preju-
dice and discrimination there will
be from the younger generation to-
wards the older generation. There-
fore Covestro initiated the Grand-
parent-Grandchild Science Camp,
the first enterprise in Taiwan to do
so. Grandparents have to be above
60 years old and grandchildren have
to be of elementary school age. With
the ratio of teachers to students at
the camp set at 1:4, we try to create
a friendly learning environment for
them.

strengthens family
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Covestro (Taiwan) Ltd. & iERHEAIR T AR A H]

We believe that the closer
grandparents and grandchildren
are, the less prejudice and
discrimination there will be from
the younger generation towards the
older generation.
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At the camp, we positioned the
grandparents as scientists in the
kitchen. Then, both the seniors and
the children explored the magic of
science around cooking, and learnt
about some of the possible physical
and chemical reactions that may be
involved in preparing a meal.

Finally, as proof that our volunteers’
and participants’ hard work paid
off, the "Grandparent-Grandchild
Science Camp” received the 2021
PR NEWS Global CSR & Diversity
honorable mention Award, a great
honor for all involved.

Let Chemistry Lights Up Diversity,
Equity and Inclusion

It isn’t easy to transform children
into future scientists through one
eventalone. Butif children are given
the chance to take part and witness
the capability that grandparents or
hearing-impaired people possess,
there’s a real possibility of changing
attitudes in DE&I and influencing
their entire lives.

Let’s make chemistry light up DE&I
together!
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Covestro and wpd Signed a CSR MOU on Environmental Education
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DAS

Environmental Experts.

Company Profile 2\ r] &K}

Established in Taiwan BI7 4547
2005

Employees in Taiwan B T A\#

&) & bo =

www.das-ee.com

Company Description
Nl

DAS Environmental Experts is a
leading environmental technolo-
gy company focused on the devel-
oping and manufacturing of waste
gas and wastewater abatement
systems serving main technology
industries such as semiconductor,
solar, FPD and LED. With our inno-
vative solutions we create balance
between industrial growth and the
preservation of natural resources.
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PURPLE INNOVATIONS FOR GREEN MANUFACTURING

In addition to developing and man-
ufacturing products for environ-
mental protection, we put empha-
sis on our social commitment. To
our employees worldwide we offer
a wide range of benefits including
offers for health management and
professional trainings. Together we
share our success with the society
by supporting local projects related
to environment and education.

In Hsinchu, Taiwan we support the
“food forest” - an international
sustainability action - of General
Village by WUTONG FOUNDATION.
Through a participative approach
and educational programs, the pub-
lic becomes part of the eco-friendly
program which demonstrates a sus-
tainable lifestyle.

At our HQ site in Germany, DAS sup-
ports social projects of employees.
Furthermore, we are partner of Ju-
gend Forscht, a scientific competi-
tion encouraging and supporting
talented achieversin
the areas of science,
technology, engi-
neering and math-
ematics (STEM). As
one of the related
measures, we have
equipped an envi-
ronmental laborato-
ry at a Dresden high
school.

99 Sustainability is our purpose
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‘l Deutsche Bank &= &1

Deutsche Bank
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Company Profile 2\ r] &k}

Established in Taiwan BI3Z 4547
1980

Employees in Taiwan BT A\#
109

Industry &E¥
Ban_kin and Finance
HATEL B RE

Website ‘B4
www.db.com/taiwan
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Company Description
APt

Deutsche Bank provides retail
and private banking, corporate
and transaction banking, lending,
asset and wealth management
products and services as well
as focused investment banking
to private individuals, small
and medium-sized companies,
corporations, governments and
institutional investors. Deutsche
Bank is the leading bank in
Germany with strong European
roots and a global network.
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99 Our corporate social responsibility strategy is to help enable
economies and communities to prosper, focusing on education,
enterprise and community development. By doing this, we aim
to create a positive impact for people and society at large
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Our Born to Be youth engagement
projects empower the next gener-
ation, foster new skills and provide
them with the opportunity to follow
their passion and achieve their full
potential.

We are continuing our second year
of partnership with the Jane Good-
all Institute in Taiwan in the inno-
vative environmental education
programme “Oceans Are Us”, which
aims to nurture a new generation of
environmentally conscious youths
who understand and are motivat-
ed to address the challenges and
consequences of marine pollution.
Involving six schools in the first pi-
lot year, the programme has been a
success and will be further expand-
ed.

Last year, as part of the bank’s
COVID-19 response, employees
raised funds for Taoyuan Kind-
garden, a charity providing support
for those who are mentally and
physically challenged. The dona-
tions are matched by the bank.
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Company Profile 2\ r] &K}

Established in Taiwan BI7 4547
2002

Employees in Taiwan B T A\#
110

Industry &E¥
Scientific and technical activities

B3~ BRSO S

Website ‘B4
www.fresenius-kabi.com/
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Company Description
Al

Fresenius Kabi is a global health-
care company that specializes in
medicines and technologies for
infusion, transfusion and clinical
nutrition. FK provide products and
services for the care of critically
and chronically ill patients. Our
product portfolio comprise a full
range of I.V. generic drugs, oncolo-
gy, infusion therapies and clinical
nutrition products as well as the
medical devices for administer-
ing the products. Every day, about
311,000 employees share one pas-
sion for "Caring for Life.”
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FRESENIUS
KABI

caring for life
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CSR is a principle internalized by
every employee at Fresenius Kabi
Taiwan. Over the past 6 years,
FKTW has aligned with partner
organizations, including Taiwan
Colorectal Cancer Alliance, ECPAT
Taiwan, and Taiwan Foundation
For Rare Disorders, striving to
build a healthier environment for
patients through annual runs and
support programs. FKTW envisions
an inclusive future where Taiwan’s
medical needs are met and the
quality of life for patients and their
families is improved. Through our
people, products, services and
investments, we are making this a
reality.

Given the unequal distribution of
medical resources and a growing
elderly population in today’s
society, in December 2020, FKTW

I

started partnering with 'Nantou
Life Reconstruction Association, a
nonprofit organization developed
afterthe921Earthquake, toorganize
'Lovein Christmas,CaringforLivesin
Nantou, a year-end banquet along
with health examination and hair-
cutting for 300 Guoxing residents.
150 blankets, 50 cookers, towels
and socks were donated to the
townspeople. In addition, over half
of the FKTW colleagues supported
the Association’s door-to-door
program for 3 days, providing meal
delivery, bathing assistance and FK’s
nutritional supplement to seniors
and disabled people living alone
or homeless. Five scooters and one
bathing vehicle were also donated
to the Association to improve the
safety of the workers while they
were on the job.
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Fresenius Kabi Taiwan Ltd. &8 & & LT R ELAR D B IR A ]

With our philosophy 'Caring for Life,' Fresenius Kabi endeavors to create value for our patients, stakeholders,
and communities worldwide. We believe we can create an impact beyond our expertise in pharmaceuticals
and medical devices by supporting initiatives and providing vital medicine, services, and funds to aid
organizations and hospitals around the globe.
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To encourage the spirit of caring
within the community, 10 FKTW
team members organized a
lunch with a local senior citizen
named Mrs. Huang who has been
living alone for several decades.
Mrs. Huang shared her dream of
organizing a meal with her beloved
ones and we helped realize her
dream by buyingtheingredientsand
helping her prepare the dishes. The
joy of sharing our favorite
foods not only strengthened
bonds between FKTW team
and the community but
also helped the seniors
rediscover the power of love
and family. In addition, we
used the luncheon as an
opportunity to understand
needs of the community
and organize activities that
will bring them happiness.

FKTW continuously drives
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diversity and inclusion
throughout  our entire
organization. We nurture
our employees’ passion
to promote health and
improve the quality of life
of others by volunteering
in the communities. All
our CSR priorities are
integrated across our long-
range business strategy,
focused on the programs
and  partnerships  with
the greatest potential for
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impact. Whether it is charity

runs, medical aid, or on-the-spot
volunteering, the support that
FKTW provides is to deliver on our
shared philosophy: 'Caring for Life.'
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Deutsches Wirtschaftsbiiro
German Trade Office

Taipei
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Foreign Representative Organiza-

Website E44
www.taiwan.ahk.de

The German Trade Office Taipei is
part of the global network of the
German Chambers of Commerce
Abroad (AHKs) at 140 locations
in 92 countries around the world,
which offer their experience,
connections and services to
German and foreign companies.
AHKs are located in all countries
which are of special interest for
German companies. In Taiwan, we
act as an intermediary between
Germanand Taiwanese businesses
and promote the exchange
between both economies.
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GTO Goose Dinner 2020

GTO Christmas Goose
In cooperation with EnBW As

i RIS H S
Cardiac Children Foundation Taiwan (CCFT)
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The
Snowmen
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In 2020, the Cardiac Children Foun-
dation Taiwan (www.ccft.org.tw/)
was supported with NTD 250,000
raised through donations at our
yearly Goose Dinner event held in
December. CCFT was founded in
1971 as the first medical foundation
in Taiwan. The purpose of estab-
lishment of CCFT is to help children
with cardiac disease to receive ap-
propriate treatment, to promote
the care of the children with heart
diseases, and to encourage the pre-
vention and research of heart dis-
ease in children. Since its establish-
ment, the foundation has provided
financial support of hospitalization
for 5,400 children with heart diseas-
es with the total amount of subsidy
reached 375 million dollars.

Additionally, a donation of stuffed
animals was made to the Dr. Red
Nose Association (https://drn.org.
tw/en/). The association was estab-
lished in 2017 in Kaohsiung. It aims
to bring joy to medical and nursing
facilities in Taiwan through custom-
ized impromptu performances by
professional medical clowns. The
clowns help to relieve the stress of
families and medical staff and cre-
ate a friendlier medical and nursing

environment. By the end of 2020
they have already visited more than
100,000 people and held more than
2,500 performances in six hospitals
throughout Taiwan.
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At our annual Goose Dinner and Asparagus Dinner,
we raise donations for charity organizations. A
different organization is selected for each event.

The donations are gained through the sale of lottery

tickets. Each buyer is free to choose which amount

he is willing to pay for one lot. Different prizes, which

are sponsored by German companies in Taiwan, will

then be raffled among the participants.
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Vplastics for longer life®
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Website F#44
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Company Description
Al

igus is a Germany-based compa-
ny with 35 subsidiaries worldwide
and 4,000 employees abroad. Our
products - energy chain, chainflex,
iglidur, drylin, dryspin, xiros, igu-
bal, bar stock, PRT, low cost auto-
mation, 3D printing, smart plastics
are used in different kind of indus-
trial sectors. More than five de-
cades of experience and research
with motion plastics in the indus-
try's largest laboratory (3,800m?)
have led to tribo-optimised poly-
mer that fulfill our promise: Tech
up, Cost down. It's our job.
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Employees in Taiwan B T A\#

Multiple Actions for Sustainable Development
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In order to encourage student
teams, the "YES program" (Young
Engineers Support) was born. We’re
honored to assist student projects
and professors with free samples,
catalogue, audiovisual materials,
student-friendly product discounts,
expert consultation, sponsor to pro-
vide the resources that you need.
In igus Taiwan, we gave some used
cable drums to elementary schools
and kindergartens for classroom
layout and DIY concept.

energy chains, investment in Plas-
tic20il, circular economy of plastics
and so on.
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In addition, igus Taiwan is evaluat-
ing the tree planting project in co-
operation with the NTU experimen-
tal forest which is an important step
we have taken. In igus GmbH, igus
headquarter used its own injection
molding specialty combined with
3D printing. Under the epidemic sit-
uation, we donated 140,000 sets of
face shields to schools in Cologne
and further distribution to medical
andvariousindustries. We are aware
of more responsibilities, along with
many projects are in full swing, such
as: chainge recycling program for
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Company Description
APt

Kuehne + Nagel has been a leader
in freight forwarding and logistics
services for 52 years in Taiwan.
With more than 200 reliable lo-
gistics experts, we provide tailor
made solutions to local and in-
ternational customers. We shape
the world of logistics with a strong
determination to connect people
and goods through innovative and
sustainable logistics solutions. Ev-
ery day, our team goes above and
beyond to meet the needs of our
customers. By anticipating chal-
lenges and applying our visionary
mind.
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Supply chain management and lo-

At Kuehne + Nagel Taiwan, we are
committed to implement global
standards and to keep a high level
of legal and ethical practices, giving
back to local communities, ensur-
ing the safety and health of our em-
ployees, and reducing the impact of
our services to the environment.

1. Employees

We are proud to say that we have
61% of supervisor are female. We
believe that creating a workplace
that respects and enables diversity
and inclusion is the foundation for
sustainable business development.

We are also proud to create a work
environment with 0 occupational
incident and provide on-site med-
ical consultation on monthly basis
to our employees.

2. Community & Planet

We bring together the kindness of
our employees and give back to the
community through eco-friendly
initiatives. Thanks to our Net Zero
Carbon program, in 2020 we have
achieved CO2 Neutrality for all of-
fices, warehouses and truck fleet.
We look forward to continue our
foot print reduction in collaboration
with all our partners. Please don’t
hesitate to contact us to discuss

-
QR

KIANGSHAN PARK

about our CSR program dedicated
to Logistics.
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Company Description
Nl

Melchers is a reliable partner in
Asia providing tailored solutions
for Market Strategy, Sales&Dis-
tribution, After Sales Services,
Sourcing&Procurement, Develop-
ment&Management of Wholly in-
tegrated Business Models.

Started as a trading company for
more than 200 years - in Taiwan
for 50 years, Melchers focuses on
delivering value-added to our cli-
ents and developed a strong net-
work with local industries, such as
machinery&material, professional
tools, consumer goods, contain-
ers, and others.
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Melchers Travel Taiwan is organiz-
ing many trips for small, large, and
very large groups. One of the most
meaningful trips that we organized
last year was for St. Anne's Home in
Taipei (http://www.stanneshome.
org.tw/), which serves people with
severe intellectual disabilities.

Taking the kids out even for a small
trip, is a significant challenge for the
caregivers. But not for our team at
Melchers Travel! They volunteered
to use their expertise and profes-
sionalism to help the children to
have great outings and fond mem-
ories!

Helping the kids, we realized how
lucky we are to live a comfortable
life, even when we have difficult
times, like the current Coronavirus
pandemic. The team got a great
sense of achievement by organizing
the trip for the kids and seeing their
smiles.
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manzg passion for efficiency

FAST FORWARD YOUR BUSINESS GROWTH WITH US
EFFICIENT SYSTEM SOLUTIONS FOR VARIOUS INDUSTRIES

Manz AG is a global high-tech equipment manufacturer,
With production and R&D facilities in Europe and Asia, with many years of expertise in:
Manz offers a full range of stand-alone equipment & total * Automation
integrated production lines. Combine the unbeatable * Laser Processing
" . ; q * Vision & Metrology
competitive advantages of German high-tech engineering

. ) . * Wet Chemistr
with the highest quality standards. « Roll-to-Roll Prgcesses

We offer innovative production solutions in the areas of:
With Manz, we take care of your equipment installation, * Solar _ o _ .
commissioning, and maintenance at your customer site * Display / Printed Circuit Boards / Semiconductor Packaging

worldwide. An efficient solution to solve your challenge due * Energy Storage

. . L * Contract Manufacturing
to international travel restrictions. « Service / Commissioning

Manz Taiwan - No. 3, Tzu Chiang 3rd Road, Zhongli Dist. Taoyuan City 32063 - +886 3 4529811 - www.manz.com.tw


http://www.manz.com

Company Profile 2\ r] &K}

Established in Taiwan BI7 4547
1989

Employees in Taiwan B T A\#
~1,000

Industry &3
Science and Technology
BRH AR~ BRI E

Website 748
www.merckgroup.com/tw-zh

&) & bo =

Company Description
Nl

Merck is a leading science and
technology company dedicated
to human progress in Healthcare,
Life Science and Electronics. Our
58,000 employees make positive
impact to lives around the world
with leading technologies that
transforms lives. From gene edit-
ing technologies, medical discov-
eries to treat the most challenging
diseases, to advancing the intelli-
gence of devices, our company is
everywhere. Merck has been op-
erating in Taiwan for over 30 years
with 1000 colleagues across 10 lo-
cations.
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99 Responsible entrepreneurship has been a key driver to Merck’s

success over 350 years
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Our passion for science and tech-
nology motivates us to tackle
global challenges and continually
contribute to society. This is why
sustainability is a vital component
to Merck’s group strategy. Our aim
is to create long-term value through
our core business with focuses on 3
goals: to stay dedicated to human
progress, create sustainable value
chains, and reduce our ecological
footprint.

Profitable growth and environmen-
tal protection go hand in hand. With
this mindset, Merck has achieved
good results for our business, our
stakeholders and for society at
large. The holistic mission to cre-
ate positive impact for Taiwan is
grounded in sustainable operations.
Internally, this is reflected through
consistent efforts to create a flour-
ishing workplace that is attuned to
the health and wellbeing of employ-
ees. Externally, Merck’s strategy is
visible through our environmentally
friendly production practices and
contributions to science education
and local communities.

Merck is aware of the importance
of education in promoting social

progress, which has motivated var-
ious longstanding commitments in
science education. Merck has par-
ticipated in the annual “Chemistry
on the Go” program in collaboration
with Tamkang University for 8 years.
Merck also has supported “Railways
of Popular Science” hosted by the
Ministry of Science & Technology for
4 years. To date, 38% of colleagues
have directly volunteered in spread-
ing the joy of science.

Merck cares for society and peo-
ple in need through our work with
partners. We have collaborated
with Andrew Charity Association,
and St. Camillus Center for Intel-
lectual Disability. Our partnerships
enable us to raise donations among
our colleagues and to improve peo-
ple’s lives under long-term support
plans. The Merck Family Foundation
even sponsored Step30 Internation-
al Ministries to build 2 schools in
Kenya.

We implement our commitment
to sustainability in all aspects of
operations at Merck, from site con-
struction and production, to waste
reduction and recycling mecha-
nisms. In the production process,


https://www.merckgroup.com/tw-zh
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Merck Group in Taiwan £ 185, 7o 4[5

Merck is aware of the
importance of education in
promoting social progress,

which has motivated

various longstanding
commitments in STEM
education in Taiwan.
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green chemical substitution
schemes are adopted to re-
duce toxins usage. To raise sustain-
able awareness and actions, Merck
initiated a series of green deeds
from Earth Hour to plant-gifting in
2021. Through a partnership with
Taiwan Environmental Information
Association, an awareness cam-
paign was promoted for colleagues
to review personal daily behav-
iors and learn about environmen-
tal-friendly alternatives.

Merck’s commitments and sus-
tainable operations have earned
public recognitions. Merck has re-
ceived awards from Global Views
Magazine CSR Award, including
the ” Happy Workplace” role mod-
el award in 2019 and Top Prize for
“Outstanding ESG Performance”
in the Foreign Firm Category, ROC
Chamber of Commerce’s "Golden
Merchant Award" award. Local au-
thorities also certified Merck as the
"Role Model for Female Friendly
and Healthy Workplace" from the
Taoyuan Government and "Five
Star Award for Excellent Safety and
Health Organization" from the Min-
istry of Labor in 2020.

AR PRI AR A5

B4R 13505 A AL BHE 2k
AR (T L o LR LR
{7 2 B B B B 2B
PR it @ BB R AR Lo
2t R 7 00 K A R
AL A
ESN-L LN
o2 A KA A
/DA RE SE B

REFEXRLLE HE
g RIS H R AR
%@Eﬁﬂ.ﬁf SR L7
B LUKERBERE
HAPEZERS ]
BEE T 508 8
HNEIB B RIRE K E )
A EE S DU R
AEMBHE Alas
FEHIAL R IR A A

M ERE R AR SRR
SEBNE FRBTIIREEEUE
S A ) th A VU A 2 B R
(TEENEREIHE TEE HRE
LEGE =GB HAT38% R H
BEST BRI %

[R5 B S U PR AT 8 R B P95 55
ZEHBGIEINEE W
B REE DR
%ﬁﬁ%%{f% PSR B T
2L HEEY W&
o B RIRE B &

T, B B A R B
BRI g S EH
TR 2 fH A o A A
AR B A & SR
& BB E
P % B BLW R A

FEKHL B3 /R A

PR e 7T LB B R BRI
Eﬁ@@ﬁ\éuu%fx SR IR % B
[E] AP ] P 2 T ) > W PR A AR b
SRR EBHRENEE

Optoelectronlcs Experlments W|th Pup|ls

TREER

BIERE AN NEHBRITE) 20214
PHERE LN EHEGEEE — %
YIiEE HHE S ERIRE A

e BEE THRE AR ﬂfJEIi%
F/IMTE) EE S R RS
RS REKEN B R EE
Zie /ﬁéﬁaﬁ BEM TS

B R 20194 % %%E%MCSRH;
T B (TR B B
20214EESGA M R 4H B 52> 20204E 4
EETESEE ETBUNEE 2
REE (R B <F gl Tk B A R 25 )
ERMEER I E LT 2 HAEE R BN
FEREETR SR

Clothing and Shoes Donatin to Protect Children in Africa §)
AEETR IR Bl E N 1% B T BT D B0

o

31



Porsche Taiwan Motors Limited 578 (i EH2E R 1 7 FR A F] H

PORSCHE

Company Profile 2\ 5] &}
Established in Taiwan I 4E6y

2018

54

Industry &3
Automotive

PRE A

Website F 48
www.porsche.com/taiwan

&) & bo =

Company Description
Nl

Porsche Taiwan is a dedicated
subsidiary of Porsche AG, a Ger-
man sports car manufacturer;
including the legendary 911, as
well as other iconic models such
as Boxster, Cayman, Cayenne,
Macan, and the newly launched
fully electric sports car, Taycan.
Established in 2018, it is now ex-
clusively importing and distribut-
ing Porsche vehicles in Taiwan as
a continuously Growing company
with diverse demographic; offer-
ing talents opportunities to drive
innovation to the company and
the industry.
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“In the beginning, | looked around
and could not find quite the car |
dreamed of. So | decided to build
it myself” Ferdinand Porsche once
said. the company’s strategy 2023
carries Ferry Porsche’s mindset into
the future: A brand for those who
follow their dreams. that is why
Porsche Taiwan established the
programme “Dream together”.

Porsche Taiwan aims to build a
bright and sustainable future for,
and with, this beautiful island with
irreplaceable resources - talent and
nature. the programme focuses its
effort and resources on education
and environment protection. Since
2019, Porsche Taiwan teams up
BOYO Foundation to help children
lives in rural area to embrace more

educational resource and a chance

to dream a brighter future.

Last year, the company kicked off
collaboration with the society of
Wilderness, the pioneer of environ-
ment protection to tackle issues

such as habitat preservation and

environmental education lining up
for sustainable future for this land.
That Porsche Taiwan is doing is be-
yond charity, but in-depth commu-
nity building that facilitates sustain-
able future to dream together.

{REEHEEIHE A\ Ferdinand Porschets
s T—FAtG IR = B AlE = AN
E AR LUK B B 7 2 IR E
WEE W [ RIFHEAERE
MW ANTE FRE—E2 B81E
EEEAREE TE IGE0N%
gho M2 THE | BRI EREHE
PAYRIE (R B K4 H 201948
B2 T Bt
WEAES GO AR =R
HZE NG HINE ZHEEN
HAMEE 02020 B G & 1E (R IF
FETETHE TMESERIEIREDN
SehE— T R E T S R A E
EEMAEE REAE AEhR 1T
A 7K B AR AR TR0 ST o B IR I
M2 TR T ANELIE R AR R
SRS R R AL & B3
M mEWES T ABE A A B
BHKE BRIRIR B BK @ K

Lb | A EE P
ZngE K E-



https://www.porsche.com/taiwan/zh-tw/
https://www.porsche.com/taiwan/zh-tw/

| REMONDIS Taiwan Co., Ltd. 3385 & i) 45 A

REMONDIS®

WORKING FOR THE FUTURE

Company Profile 2\ 5] &}
Established in Taiwan I3 4E6y

1989
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Industry &E¥

Website E4d
www.remondis.com
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Company Description
Nl

REMONDIS is one of the world’s
largest recycling companies, with
900 locations in 30 different coun-
tries across the globe. It offers a
wide range of services including
recycling and transforming waste
into innovative products, provid-
ing greener alternatives to energy
consumptions, and taking a vital
role in wastewater management.

REMONDIS Taiwan is a foreign sub-
sidiary of the REMONDIS-group,
headquartered in Taipei. Dedicat-
ing itself to providing the country
with its recycling expertise. The
highest levels of quality. Working
for the future.
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As a family-run company - social responsibility and sustainability
is the pillar philosophy of REMONDIS’ day-to-day business.
“Assuming responsibility” was already the main vision of the
company founder Josef Rethmann back in the 1930’s.
12— BRI BROR A A > 15 Tk 3 i 1 1 CSRIBUS DR FELLE 24 I8l i
FRELANEN A - J& S o 2 T B B AT - TR RZ AL B DA SER
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Employees in Taiwan BT A\#

Waste management and remedia-
tion activities EE¥)E FEANHRGEBY

Worldwide, the REMONDIS-group
re-invests 90% of its profits. It’s in-
vesting in green technologies (i.e.
phosphorus recycling from sewage
sludge, TetraPhos®) and know-how
transfer to lesser developed areas
(i.e. training of Indians to skilled
wastewater treatment profession-
als under the government’s “Clean
India Mission” project).

In 2020, REMONDIS was able to pro-
cess and recycle >25,000 tons of
plastic containers from just with-
in Taiwan. By that, we were able to
provide service for over 4.5 million
people in Taiwan, nearly 20% of the
population. Under REMONDIS’ tech-
nology, these waste products were
transformed into reusable goods
such as recyclable clothings and
saved 40-85% of energy consump-
tion and 54.6% of CO2 emission
compared to using virgin materials.

REMONDIS is also raising awareness
on environmental preservation by
organizing / attending beach clean-
ing events, and promoting biogas
electricity from biowaste.

REMONDIS will continue to improve
and provide the highest quality of
services not only to its customers
but also to the future.

Hif 22 20 FIT A 2 BR B 40 90% HY Uk 22 FF
R&E WA AR B
7187 B S AL il iy L 22 o 2% A L [ o 4
BRACRA - THEE/KISTEFTEEL
[ WA [ gl Stz A1) FH PR 2 > AR 17
Bl BN B B [ 15 1R EN S ) BB
F B R B A il A 15 7K P

S i E ¥ g BT L
FRHEEANER T DI2019FEE B
AR 2 151 Bifd 2 el 7 o P A
25,000 MA [ 2B B & > LU AE A\ 25
{5 F 2001E ZE B R AT 5B FMTE 2
R B B #4508 1 B R A
RN RE R PN BR8]
PR > 5% H 20 & 0] 2 78 B A
Z o 51 40 BT R R AE B R RO ER R
#b o 3l B B ER CR A > B ER R A F
okl B > [\ U BB R ) 3R R AR
H/D40~85% M RETRIEFE LUK
54.6% B HEL o A2 > Hii 2 4 3T
BE A rP B 23 A B 5 Al o [ R R A
1 AB G 7 B BR SR 05 B T g > 4 2
W B2 B B VR B DU 7 B BURY
e BT ERTE RIS B 2 TR
REEIEE)-

WME M 2RERE 7B
3,000 8B R ETFRIEZE
EARAN BAM R AR DR TE
R E > Working for the future!

S e
%@‘"’“wemsmﬁ

PROFIS

“Die WERTSTOFFPROFIS” Theatre shows for kindergartens
board game and schools (Years 1-11)

Teaching materials for

kindergartens and

schools (Years 1-11)
e &~

The RECYCLING
PROFESSIONALS on tour

-
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Established in Taiwan BI7 4547
2016
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Industry &E¥
Machine Tool and Automation
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Website E44
www.schunk.com
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Company Description
Al

SCHUNK was founded in 1945, and
is a family-owned company. With
more than 3,500 employees in
more than 50 countries through-
out the world, SCHUNK has an
intensive market presence. Offer-
ing 11,000 standard components
SCHUNK has the world’s largest
assortment of clamping technolo-
gy and gripping systems.
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In a global age, SCHUNK persists
in a 100% final-control policy, with
continuous improvement efforts
and with the proverbially SCHUNK
"Caring Culture" that makes the
customer requests and social topics
being one of ours at the same time.

As a family-owned company it is
natural for us to play an active role
in our society and manage our re-
sources responsibly. We feel re-
sponsible for the social, economic,
and ecological needs around our lo-
cations. We support schools, clubs,
and a wide range of initiatives not
only financially but also with our
technology, our commitment, and
our pioneering spirit.

Due to the pandemic outbreak, less
volunteers had been to Taichung
City Welfare for the Disabled Asso-
ciation to help people with disabil-
ities. Therefore, before the Mid-Au-
tumn festival, all the colleagues
from SCHUNK Intec Taiwan went

to the association and helped them
to pack the Mid-Autumn gift boxes
which will be sent to the donors. We
hope this will be a great ease for the
patients and employees at the insti-
tution at this festival full of thank-
fulness and happiness.
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Reliable
Certification for
Safety and Quality

TUV Rheinland Group has been a leading global
provider of technical services for nearly 150 years and
is headquartered in Germany. It has more than 500
locations in 56 countries with a work force of over
20,000. The business scope covers Industrial
Services & Cybersecurity, Mobility, Products,
Academy & Life Care, and Systems.

www.tuv.com

“ ®
TUVRheinland
CERTIFIED

We provide a globally unified testing mark standing
for all information about products, services, and
systems that are tested, certified, or inspected by
TUV Rheinland.

Together, we deliver integrated safety, quality, and
environment solutions that enable people and
businesses to shape a better future.

TUVRheinland®
Precisely Right.


https://www.tuv.com/taiwan/tw/
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Industry &E¥
Automation company

R Ja¢

Website ‘B4
https://new.siemens.com/tw
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Company Description
Al

Siemens Taiwan was formally es-
tablished in 1989 and signed a
strategic alliance with the MoEA in
1994. The Company has made sig-
nificant contributions to Taiwan’s
economic and sustainable devel-
opment over the past decades.
Today Taiwan is on its path toward
industrial, energy, city and digi-
tal transformations. Siemens is
committed to provide Technology
with Purpose to Transform Taiwan
around Industrie 4.0, City 4.0, Grid
Edge and Connected Mobility to
shape a sustainable future of the
island.
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SIEMENS

99 We believe skills development and acquisition must start at an
early age

BAPEEANA BB R s

Siemens spends more than half a
billion euros on talent cultivation
globally. We believe skills develop-
ment and acquisition must start at
an early age, including basic level in
pre-schools, continue in elementa-
ry and high schools, and eventually
deepen and specialize at universi-
ties.

Discoverthe Power of Digitalization
- the Digital Escape

As a socially responsible corpo-
rate citizen, every year, Siemens
Taiwan leads a group of employee
volunteers to selected preliminary
schools to conduct science educa-
tion programs.

Since 2018, Siemens Taiwan has
been implementing the “Discov-
er the Power of Digitalization - the
Digital Escape” program to educate
primary school students the con-
cept of digitalization in the areas of
Smart Manufacturing, Intelligent In-

frastructure and Sustainable Ener-
gy through simple coding missions
and puzzle-solving via the use of
smart devices. In 2021, the program
was upgraded to a fully digital event
using iPad presentations to facili-
tate learning and instill digital skills
through gamified education.

Participating students need to solve
puzzles embedded with Siemens’
solutions in Al, loT, Industrie 4.0,
eBus charging, autonomous drive,
smart grids/meters, energy storage,
etc. to successfully “escape” the
classrooms using smart devices and
with the help of employee volun-
teers. Student feedbacks have been
extremely positive, as they enjoyed
learning about how technologies
play an integral partin our everyday
lives, and how Siemens’ technolo-
gies are built for purpose, making
the world smarter and more sus-
tainable.


https://new.siemens.com/tw/en.html
https://new.siemens.com/tw/en.html

Siemens Limited Taiwan P4 1R A R 6]

Al Curriculum Co-op program

Siemens Taiwan is also emphasizing
on cultivating professionals skilled
in digitalization, strengthening the
technical abilities of industrial tal-
ents and has long engaged in close
cooperation with the government,
industry, and academia.

Siemens is the pioneer of Industrial
Artificial Intelligence (Al). In 2020,
Siemens Taiwan signed a MOU to
cooperate with Taipei City Gov-
ernment, Taipei Municipal Zhong-
zheng Senior High School and
National Taipei University of Tech-
nology on the Al curriculum co-op
program, combining theories with
industrial practice. Siemens Taiwan
is committed to provide profession-
al speakers from the industry on the
topic of AloT theories and practice
and support the implementation of
short-term training program.

Al is the key industrial transforma-
tion in the 21st century. The pro-
gram will further expand in greater
scope to nurture scientific and tech-
nological talents, strengthen high
school students’ research capabili-
ties and knowledge in Al, and foster
international exchange and cooper-
ation to increase the competitive-
ness of Taiwanese young talents.

Siemens will continue to provide
positive inspirations to our next
generation while making contribu-
tions with innovations!
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Company Description
Nl

wpd is a renewable energy pro-
ducer with a focus on wind and
solar energy projects, covering the
planning, financing, construction,
and O&M services of wind and
solar farms. In 2016, wpd Taiwan
Energy was established by merg-
ing infraVest Energy into wpd, be-
coming the largest private renew-
able energy producer in Taiwan.
Today, wpd Taiwan operates solar
and onshore wind farms with over
400MW and two ongoing offshore
wind farm projects with around
1000 MW.
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99 As a renewable energy producer, wpd is also a promoter of

sustainable communities
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As a renewable energy producer,
wpd is also a promoter of sustain-
able communities. At the end of
2020, wpd Environmental Educa-
tion Center (wpdEEC) was certified
by EPA and established in Taichung
City in collaboration with volunteers
and local communities and schools,
providing juveniles with close visits
to wind turbines as well as environ-
mental education at the center and
schools.

wpdEEC has provided wind energy
education to more than 1500 par-
ticipants so far. The communities
also have been empowered through
the engagement, and the develop-

ments of solar and wind farms are
therefore rooted in this strong local
base.

Going further, wpdEEC sponsored
the first wpd pioneer school of re-
newable energy at the local Haigian
Elementary school and established
CSR cooperation with Covestro in
the field of environmental educa-
tion this year.

wpd is committed to sustainable
development, also environmen-
tally and ecologically. For years,
a number of surveys of wild birds
and bats have been conducted with
the development and operation of
onshore wind farms to understand
the interaction between
turbines and wild crea-
tures. Moreover, while Chi-
nese White Dolphins are
exposed to threats of hu-
man activities, wpd plays
an active role in assess-
ing the impact of offshore
wind farm development
on nearshore habitats and
boosting the implemen-
tation of protective mea-
sures.



https://www.wpd.tw/
https://www.wpd.tw/
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wpd is committed to
sustainable development, also
environmentally and ecologically.
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