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Preface - German Trade Office Taipei /ZF &SR Hi S

Axel Limberg P 5 B}

,

, , Germany does not only stand out in
legislation; German companies are
excelling at integrating entire CSR programs
into their corporate vision.

BIER v NIRRT
JRNCEAL & B LR A AR -

Dear Reader,

A world that does not take sustain-
ability seriously has become unimag-
inable. Sustainability has gained in-
creasing attention in politics, society,
and in the corporate world in recent
years. Germany is taking a leadership
role with its Supply Chain Act passed
in June of 2021. As soon as the new
act comes into force at the beginning
of 2023, companies will be required
to identify, prevent, and address hu-
man rights and environmental abuses
within their own and their direct sup-
pliers’ operations - worldwide.

But Germany does not only stand out
in legislation; German companies are
also excelling at integrating entire
Corporate Social Responsibility (CSR)
programs into their corporate vision
and hosting and participating in CSR
activities. Some German companies
even have already become CO2 neu-
tral and are now focusing on reducing
C02 along the entire value chain.

Taiwan belongs to Germany’s most
important trading partners in Asia and
German companies are exceptionally
active in Taiwan. For this reason, Ger-
man companies are eager to give
something back to Taiwanese so-
ciety. A good example for their
CSR activities is our educa-
tion day that eight Ger-

man companies joined last Novem-
ber, during which students became
acquainted with sustainability and
environmental protection topics in
an interesting and playful way. Aside
from this one-day event, German
companies also carry out a variety of
CSR activities throughout the year,
ranging from educational activities
on sustainability and environmental
protection to relief measures during
the COVID-19 pandemic to classi-
cal fundraising activities and beach
cleaning activities.

It fills us with great joy that 24 Ger-
man companies have joined the
third edition of our CSR Report. Even
though several companies had to
postpone their planned activities
due to the COVID-19 pandemic, this
issue features two more companies
compared to 2021. We hope that this
positive trend will continue and that
more companies will follow the ex-
emplary actions covered in this re-
port.

Enjoy reading and get inspired!

Axel Limberg

Chief Representative and Executive
Director
German Trade Office Taipei
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‘l Preface - German Institute Taipei ZEBEES & Al S

Dr. Jorg Polster #Ffitg1d1: '

Dear Reader,

Today, society increasingly expects
companies to act in a responsible
manner. More consumers than ever
demand that companies change their
way of doing business and become
more active as well as transparent in
addressing social, cultural and envi-
ronmental issues. Corporate Social
Responsibility (CSR) has taken a per-
manent place in today’s corporate
world.

With the Supply Chain Act, the re-
sponsibility of German enterprises to
respect human rights in global supply
chains has been put on a legal footing.
The law was published on 22 July 2021
after completion of parliamentary pro-
cedure. German companies are held
responsible for every step of the way,
from raw materials to the finished
goods. They have to establish robust
due diligence procedures to prevent
human rights and environmental
abuses within their business activities
and their global supply chains, too.

There are many successful German
companies in Taiwan using Corporate
Social Responsibility to give back to
society and thank customers for their
loyalty. Their corporate ventures are
definitely a win for the companies
themselves and the communities.

b

of society.

51

hese projects are proof of how deeply
rooted German companies are in Taiwan,
and how closely they interact with all layers
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Deutsches Institut
Taipei

BETEemE

The initiatives cover technical / en-
vironmental education projects for
children which encourage the use
of recycled materials, assess the
impact of industries on the environ-
ment and many other areas. These
projects are proof of how deeply
rooted German companies are in
Taiwan, and how closely they inter-
act with all layers of society.

| hope that the selection of CSR ini-
tiatives in this brochure will encour-
age you to continue in your efforts
to work together with the Taiwanese
society for a brighter and promising
future, through activities which sup-
port our goal of social and environ-
mental sustainability!

Dr. Jorg Polster

Director General
German Institute Taipei
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Allianz Taiwan Life Insurance Co., Ltd. 22l \ Z4RE R 7 BR A 1]

Allianz
7 I A

Company Profile 2\ 5] &}
Established in Taiwan BI324E4;

1995

561

Industry &
Banking / Insurance
SR1T BORER

Website E4d
www.allianz.com.tw

&) & bo =

Company Description

Agiply i

Allianz Taiwan Life provides a full
range of life insurance protection
and savings products and services
to its customers throughout Tai-
wan through its extensive network
of agents and business partners. In
2021, according to the Life Insur-
ance Association of Taiwan, Allianz
Taiwan Life was the largest foreign
life insurance company in Taiwan
overall based on total premium
income. We are committed to pro-
viding innovative solutions to meet
our customer’s long-term financial
needs.
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#AllianzEarthHour

Allianz Taiwan Life shifts this year’s
CSR focus to our ‘protect the envi-
ronment’ theme. We have launched
a series of in-house activities, such
as the zero food waste challenge
and Allianz Earth Hour, to raise
awareness.

As food waste is a major contributor
to the environmental issues we face
today, we in Allianz Taiwan decid-
ed to launch the “Zero Food Waste
Challenge”.

G : ¢ |/ Allianz @

We encouraged staff to send us pho-
tos with them and their food before
and with their empty plates and
containers after eating. The event
ran from September 10th to Sep-
tember 17th and required our col-
leagues to evidence their commit-
ment to zero food waste on at least
three occasions to receive a small
gift, i.e. a voucher for a salad.

The initiative was smashing suc-
cess with a more than 150 employ-
ees joining in. On the other hand,

Allianz Taiwan Life also joined with
communities around the world in
observing Earth Hour by turning off
our external lights from 8:30 p.m to
9:30 p.m. on March 26.
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VOLKSWAGEN

GROUP TAIWAN

Company Profile 2\ r] &k}

Established in Taiwan BlI374FE {3
2009

Employees in Taiwan B T A8
150

Industry ¥
Automobile and Parts

TR E A2

Website E#44
www.volkswagenag.com

&) & bo =

Company Description

ASHblg

The Audi Volkswagen Taiwan Co.,
Ltd is a sales company established
by the Volkswagen Group, with its
headquarters in Wolfsburg, and
presents as the Volkswagen Group
Taiwan operating four brands, in-
cluding Volkswagen, Audi, Skoda
and Volkswagen Commercial Vehi-
cles. In 2021, the Volkswagen Group
Taiwan relying on its rich product
line and flexible brand strategy sold
23,484 units with the market share
of 13%, and became the third larg-
estimported car group in Taiwan.
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Volkswagen Group Taiwan not only
strives for vehicle design to enhance
vehicle safety, but also aims to cre-
ate a safe traffic environment for all
road users. Itis going to hold its first
"Zero Drinking and Driving Chari-
ty Drawing Contest" in August this
year. In view of the fact that the con-
cept of road safety must be rooted
from childhood, this drawing con-
test is especially targeted at chil-
dren and received over 500 entries.
35 winners were selected from four
groups.

Build a Safe Car and Promote a Safe
Traffic Environment

Rahil Ansari, GM of Audi Volkswa-
gen Taiwan Co., Ltd, said, "I was
very moved by the participation of
the four brands of the Volkswagen
Group Taiwan and received more
than 500 pieces of artwork. | am
very impressed and happy to see
that the concept of zero drinking
and driving in Taiwan is taking root
and expanding outward, and | hope
that this will create a consensus in
Taiwan society.

As an important automotive group
in Taiwan, Audi Volkswagen Taiwan
not only pays attention to car safety
in all aspects of car design and pro-
duction, but also hopes to appeal to
the public through the group's influ-
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ence to create a safe traffic environ-
ment and face up to the profound
issues that seriously threaten road
safety, such as drunk driving.

Awards are categorized by three
themes, the best creative, the best
style, and the best concept. To en-
courage the participation of the
company's employees and to take
the lead in building an attitude of
safety in the traffic environment,
the CSR Project Team members se-
lected 66 entries from the 500 en-
tries. Then employees and profes-
sional judges selected the final 35
winners.
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BASF Taiwan Ltd. & B R AR AR

Company Profile A#] &k}

Established in Taiwan BI37 4547
1969

Employees in Taiwan B T A8
~750

Industry &
Chemicals
(=

Website E4d
www.basf.com

&) & bo =

Company Description

Agiply i

At BASF, we create chemistry for a
sustainable future. Our portfolio is
organized into six segments: Chemi-
cals, Materials, Industrial Solutions,
Surface Technologies, Nutrition &
Care and Agricultural Solutions.

BASF has been investing in Taiwan
since 1969. Today, BASF Taiwan
operates several sales offices and
production sites in Taipei, Taoyu-
an, Changhua and Kaohsiung. BASF
also has an agricultural solution
farm located in Pingtung.
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At BASF, we live by our corporate
purpose - “We create chemistry
for a sustainable future”. Towards
this, we have set comprehen-
sive goals that include: achieving
net-zero CO2e by 2050, expanding
our sustainable products portfolio,
strengthening sustainability across
our value chain, reducing waste in
processes, and continuously im-
proving production safety to pro-
tect employees, contractors and the
environment.

In 2021, we rolled out a few events
for the CSR program. BASF Taiwan
has been active in promoting sci-
ence education in schools. Despite
the pandemic, the BASF Kids’ Lab
was conducted online, allowing kids
to keep on exploring the wonder of
chemistry. Further, we also joined
the GTO Taipei’s “Next Generation
Environment Education Develop-

ment” event, bringing the interac-
tive BASF Kids’ Lab to the students
in Kaohsiung.

Additionally, we care for the under-
privileged. Our employees donated
good condition items like clothes,
bags, shoes and toys to people
in need. We continue celebrating
Christmas with a social welfare or-
ganization in Taoyuan City for the
seventh yearin a row.
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B. Braun Taiwan Co. Ltd. &I A PRA 6] H

B/BRAUN

SHARING EXPERTISE

Company Profile 2\ r] &k}

Established in Taiwan BlI374FE {3
1989

Employees in Taiwan B T A8

52

Industry &E¥
Healthcare

BRI IR A

Website 44
www.bbraun.com.tw

&) & bo =

Company Description

ASHblg

B. BRAUN was established more
than 180 years ago in Melsungen,
Germany, in 1839. Now, with 64 sub-
sidiaries and 64,000 employees, we
are one of the world's leading man-
ufacturers of healthcare products
and services today.

Our promise of “Sharing Expertise”
drives us to engage in constructive
dialog with our customers and part-
ners. Through this, B. BRAUN has
been continuously developing in-
novative and effective solutions to
protect and improve the health of
people in Taiwan and all around the
world.
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Under B. Braun for Children pro-
gram, we aim to make children’s
lives better and offer help whereitis
needed. Last year, B. Braun Group in
the Asia-Pacific region held a virtual
charity run event, over the span of
12 weeks, 2111 participants, more
than 33 countries, a total of 301,526
kilometers. B. Braun Taiwan chose
to donate to the “Uncle McDonald's
House Charity Foundation, and its
donation will be used as a fund for
free accommodation and care ser-
vices for families of sick children. As
the charity run was well received,
the event will be continued in this
year.

Apart from that, B. Braun Taiwan
promotes Diversity by celebrating
the International Women's Day.
At the same time, to improve the
well-being of employees, we coop-
erated with the "Eden Social Welfare
Foundation " and specially arranged
for visually impaired masseurs to

come to the office to provide mas-
sage services for all employees, so
as to relieve the work pressure and
fatigue of employees. B. Braun Tai-
wan encourages every employee to
be involved in the community and
the world we live in.
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Company Profile 2\ r] &K}

Established in Taiwan BlI374FE {5}
1989

Employees in Taiwan B T A\
236

Industry &E¥
Life Science
il

Website ‘E4d
www.bayer.com.tw/zh-hant/

&) & bo =

Company Description

AgHblg

Bayer is a global enterprise with
core competencies in the life sci-
ence fields of health care and nutri-
tion. Its products and services are
designed to help people and planet
thrive by supporting efforts to mas-
ter the major challenges presented
by a growing and aging global pop-
ulation.

Bayer is committed to drive sustain-
able development and generate a
positive impact with its businesses.
At the same time, the Group aims to
increase its earning power and cre-
ate value through innovation and
growth. The Bayer brand stands for
trust, reliability and quality through-
out the world.
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As a leading life science company,
Bayer strives to put our passion,
innovative science, and people to
work to solve humanity's pressing
challenges: global environment,
food security, healthcare, and social
wellness.

As for crop science, the innovative
crop protection technology of Bay-
er's "Prophet Rice" can effective-
ly help farmers prevent pests and
diseases, reduce the frequency of
spraying, and make management
more effortless to achieve the com-
mon good in sustainable agricul-
ture.

We integrated innovation technolo-
gy and company vision into the CSR
initiative. In 2021, Bayer Taiwan co-
operated with the social enterprise
"Dining Tables in The Fields." Over
80 employees understood the eco-
logical diversity of the rice fields, ex-
perienced the hard work of rice har-
vesting, witnessed the shortest food
mileage on the dining table, and got
close to Taiwanese natural land.
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Company Profile A#] &k}

Established in Taiwan BI37 4547
1975

Boehringer
Ingelheim

Employees in Taiwan B T A8
340

Industry &
Pharmaceuticals

BGE

Website 744
www.boehringer-ingelheim.com.tw
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Company Description

Agiply i

Boehringer Ingelheim is working on
breakthrough therapies that trans-
form lives, today and for generations
to come. As a leading research-driv-
en biopharmaceutical company,
the company creates value through
innovation in areas of high unmet
medical need. Founded in 1885
and family-owned ever since, Boeh-
ringer Ingelheim takes a long-term
perspective. More than 52,000 em-
ployees serve over 130 markets in
three business areas, Human Phar-
ma, Animal Health, and Biopharma-
ceutical Contract Manufacturing.
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As a global company, Boehringer
Ingelheim, in accordance with the
United Nations' Sustainable Devel-
opment Goals (SDGs), holds a se-
ries of lectures titled "SDGs Goals"
in collaboration with Story Studio,
covering topics such as marine con-
servation, climate change, circular
economy, etc., in an effort to draw
more attention to SDGs-related is-
sues. We also offer SDGs workshops
within the organization so that em-
ployees can become the seeds of
SDGs promotion in Taiwan.

Additionally, Taiwan Boehringer
Ingelheim responded to the Making
More Health (MMH) program started
by the headquarters and support-
ed social enterprises worldwide.
We collaborated with local Taiwan-
ese social entrepreneurs such as
City Wanderer, Support Ting, and
PackAge+ on the "Social Enterprise
Sharing Lecture." We anticipate that
Taiwan will soon achieve the ob-
jective of "health for all."This year,
we have expanded our influence
by collaborating more closely with
employees, social entrepreneurs,

D D sronrsrumo

the media, and key opinion leaders.
And increase people's attention on
SDG issues through innovation and
effort.
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150 Years of Safety & Quality

TUV Rheinland Group is a global leading provider of technical services. Since 1872,
the company has been committed to ensuring a balance between man, technology and
the environment — higher quality living, technology safety and environmental sustainability.

For 150 years, we have been helping customers build a safer, more sustainable world.
Our globally unified testing mark stands for all information about products, services and
systems that are tested, certified or inspected by TUV Rheinland.

Together, TUV Rheinland with our partners, we're shaping a brighter future.

TUVRheinland®

www.tuv.com Precisely Right.
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BOSCH

Invented for life

Company Profile 2\ 5] &}
Established in Taiwan BI374E4}

1990

504
Industry &E¥
Technology for Mobility, Indus-

Website 44
www.bosch.com.tw
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Company Description
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Bosch Taiwan is part of the Bosch
Group, a leading global supplier
of technology and services. In Tai-
wan, three legal entities and four
R&D centers have been established.
Bosch Taiwan provides comprehen-
sive solutions of mobility solutions,
consumer goods, industrial technol-
ogy, and energy and building tech-
nology that are “Invented for life” in
Taiwan. The company is committed
to creating positive impact in social
caring, road safety awareness, and
environmental protection.
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Employees in Taiwan B T A8

tries, Consumer Goods & Buildings

Bosch is committed to achieving
sustainable  development. The
company not just strikes a balance
between environmental and finan-
cial responsibilities to businesses
but makes every effort bringing
its worldwide footprint to carbon
zero. Bosch supports the European
Union’s Green Deal and sees itself as
bearing a special responsibility re-
garding sustainabili-
ty: with more than 400
company locations
worldwide, Bosch has
been carbon neutral
since 2020 February
and has become the
first global industrial
company whose own
locations no longer
leave a carbon foot-
print - including the
offices in Taiwan.
By 2030, we aim to
reduce the carbon
emissions by 15 per-
cent from the 2018 level along our
entire value chain, from suppliers to
customers.

To combat climate change, Bosch
has introduced products and solu-
tions which are climate neutral. For
sustainable mobility, we launch the
Intelligent thermal management
that canincrease the electric driving

v

Bosch is Entering the Hydrogen Electrolysis Market 1t & i ik ¥ & B i 1l 15

range and start to produce fuel-cell
powertrains for trucks. Regarding
industrial technology, the Energy
Platform from the Industry 4.0 port-
folio improves the energy efficien-
cy. We focus on green electricity by
entering the hydrogen electrolysis
market, planning to invest nearly
500 million euros in this new area of
business by 2030.

Bosch Improves Energy Efficiency Through Digitalization

R AL R THAER

Bosch Taiwan has been dedicated
to participating external activities
to promote sustainability aware-
ness. In 2021, we brought the con-
cept of carbon neutrality into the
classroom by joining the one-day
educational activity held by Ger-
man Trade Office Taipei and guided
elementary school students to un-
derstand the importance of carbon


https://www.bosch.com.tw/
https://www.bosch.com.tw/

Bosch Taiwan & & H

neutrality. Besides, Bosch Taiwan ad-
vocated environmental protections
and promoted sustainable living via
interactive games at the German
Christmas market.

Bosch bears a special responsibility
for our associates which includes em-
ployee care and talent cultivation. At
Bosch Taiwan, HSE (Health, Safety and
Environment) department is respon-
sible for the occupational health and
safety management. HSE provides
medical check-up for associates once
per year and has set up a health cen-
ter offering health consultation ser-
vice periodically and on- site flu shot
annually. The company continuously
promoting health conscious by orga-
nizing multiple internal events such
as aerobics courses, massage service,
weight loss competition, healthcare
workshops, expecting to inspire asso-
ciates to live healthier. Bosch Taiwan
has been awarded badge of Accredit-
ed Healthy Workplace by Health Pro-
motion Administration, Ministry of
Health and Welfare since 2016.

Bosch Taiwan creates a life-long
learning environment to help associ-
ates cultivate their full potentials. To
encourage associates learning across
silos, HR department at Bosch Taiwan
has launched a Self- Organized Learn-
ing Forums, a social learning program
organized by the learners to share
knowledge. The campaign not only
supports associates in cultivating the
growth mindset, but also helps net-
working with each other.

-

At the German Christmas Market, B
to Live More Sustainably

§ M Cosch Taivan 2 L

osch Taiwan Invited Visitor
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Bosch Taiwan Joined the CSR Day at San-Wei Elementary School in Kaohsiung
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BSH Home Appliances Private Limited {#745¢ I B 23R A FR 2\ ] H
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BSH HOME APPLIANCES GROUP

Company Profile 2\ r] &k}

Established in Taiwan BI37 4547
2012

Employees in Taiwan B T A8
160

Industry ¥
Consumer Goods and
Household Appliances

Website 44
https://local.bsh-group.com/tw/zh/
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Company Description

Agiply i

BSH Home Appliances Group is one
of the world's leading companies in
its sector and the largest home ap-
pliances manufacturer in Europe.
Its product portfolio ranges from
ovens, dishwashers, washers and
fridges, to small appliances such as
vacuum cleaners and food proces-
sors.

BSH Taiwan was established in 2012,
the head office based in Neihu, Tai-
pei, four BOSCH and one Gaggenau
experience centers across the island
and employs 160 members to pro-
vide superior product experience to
consumers.
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With years of business growth, BSH {8 7/ 52 8 [i§ 3 £ &5 18 2% £ 1 £ 15
Taiwan is also committed to giving 1 &> th 37 A A Bt & o

packto the soclety £ TS B LA M R
By working together vv'it‘h the Tai- i £ &k 2202 L4E JEAE S AR
wan branch of World Vision (WVT), LR T BT BOSCH ¥R 4t
BSH TW built its first “BOSCH Tribe ?%%J s ui%gﬁ&@ﬁgﬁg@ﬁ
Kitchen” in Taichung Daguan tribe, - . oy "
at the end of 2021 to support disad- % E’Jgﬁtf?)ﬁﬁi i;ri{i%}}%g
vantaged children in the area. Ac- SIS EETJ‘U";EEE\TXET /ﬁi
cording to WVT over 100 registered ?\t 5‘# é)fé’ggj{’ﬁiéf,ﬁh);@;’ ’gm
indigenous Atayals will benefit from %}Eﬁﬂé‘% PR fﬂ;—:—g%ﬁ -
the newly established youth center, ©= =7 #i1 i ' H @ﬁ;ﬁ% RE Hjnﬁ
which offers academic support, ca- 7 A A B B e A @E?’SJEE'
reer development, and more. ]ijosglj\?’j?‘%}gﬁ%r’”u%j :
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As an expert in kitchen appliances, = TN R 3
BSH TW sponsored the kitchen set- fg%%ﬁé‘;gﬁ%ﬁ?gﬁ
up for the Heping Youth Center, in- EE\EZ&?E%%%HT%?I%%E%E@

cluding donations of BOSCH appli- =5 - A
ances as well as cabinetry in order | 2 SR AER B T B Y

to build a fully functional kitchen. Hﬁﬂiﬁ}}h%"

This tribe kitchen serves not only ¢ {8 P8 52 55 ¥ 1F A< 2K 4 38 = AT
as a place for food and culinary smEfgsg: b 472 (> ff 112 g

classes, it also provides platforms 755 % 3k (5 A TBOSCH & % Hh =
for young Atayals to socialize, learn BIE | 18I =
new things and explore >

their potentials, and
may subsequently help
them identify their ca-
reer paths.

BSH TW will further
support the kids in the
future with cooking
classes and is looking
forward to seeing more
creative initiatives com-
ing out from the BOSCH
Tribe Kitchen.
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Fast Forward
Your Business Growth with Us!

German engineering — highest efficiency Global presence — local support

With R&D and production facilities in Europe and Asia, With Manz, we take care of equipment manufacture,
Manz offers a full range of stand-alone equipment & total installation & commissioning service at your customer
integrated production lines. Combine the unbeatable site worldwide. An efficient solution to solve the challenge
competitive advantages of German high-tech engineering of international travel restrictions.

with the highest quality standards.

ENGINEERING
TOMORROW’S
PRODUCTION

www.manz.com
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Seeing beyond

Company Profile 2\ 5] &}
Established in Taiwan BI374E4}

2008

250~300

Industry &E¥
Optics & Optoeletronics
R RO SR

Website 44
Www.zeiss.com.tw
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Company Description

ASHblg

ZEISS Group is an internationally
leading technology enterprise in
optics and optoelectronic field, de-
veloping innovative solutions for
industrial quality measurement, mi-
croscopy solutions for life and ma-
terials science, medical technology
solutions for ophthalmology and
microsurgery, and consumer prod-
ucts such as eyeglass and camera
lenses. ZEISS has over 35,000 em-
ployeesin 50 countries and provides
Taiwan customers fastest services in
Taipei, Hsinchu, Taichung, Tainan,
and Kaohsiung.
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Employees in Taiwan B T A8

As a foundation-owned company,
sustainability and business success
are inextricably linked at ZEISS.
Sustainable added value is an inte-
gral part of the company's business
activity, which focuses on providing
innovative solutions that contribute
to positive development in society
and enable long-term, profitable
growth. ZEISS understands that
growth is only possible in an intact
environment that is open to innova-
tion. Only companies that respect
the needs and motivations of others
- particularly customers, business
partners, employees and local com-
munities - and cooperate with them
on an ongoing basis can achieve
long-term business success.

The approach ZEISS takes to
address, implement and integrate
the requirements for responsible
and sustainable business practices
in its day-to-day operations is
divided into five fields of action:
integrity and compliance, products
and value chain, employees, envi-
ronment, and social engagement.
ZEISS Taiwan committed in envi-
ronment and social engagement,
especially in eye healthcare and
public resource sponsorship during
COVID-19 breakout in Taiwan.

ZEISS Taiwan cooperated with
medical service team from Taipei
Hospital, Ministry of Health and
Welfare, to provide local community
eye health check with ZEISS VisuS-
cout. The primary screening was
highly recognized and appreciated
among the patients over 60+ years;
it found out 33% AMD (age-related
macular degeneration) and 3%
suspected glaucoma. Via the eye
health check, these diseases are
early detected. The elderly could
be covered by healthcare system in
early stage, effectively preventing
these diseases from further dete-
rioration. This program was also
awarded Bronze medal in PwC’s
Sustainability Impact Awards.
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Sustainability and business success are inextricably linked at ZEISS.
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During the COVID-19 period, ZEISS
Taiwan not only provided the digital
educational package to facilitate trade
bonding with consumers, but also led
the optical channel to provide the
sponsorship to the frontline profes-
sional crew through ZEISS resources,
including cleaning solutions, blue
light/ABAV lenses and face masks, to
Taipei City Government, New Taipei
City Government, National Police
Agency, and 40+ hospitals and clinics
nationally to support 1,500+ profes-
sionals and doctors.
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Company Profile A#] &k}

Established in Taiwan BI37 4547
2015

Employees in Taiwan B T A8

400

Industry &
Chemicals
(=

Website E4d
www.covestro.tw
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Company Description

Agiply i

Covestro is one of the world’s lead-
ing manufacturers of high-qual-
ity polymer materials and their
components. With its innovative
products, processes and methods,
the company helps enhance sus-
tainability and the quality of life in
many areas. Covestro supplies cus-
tomers around the world in key in-
dustries, such as mobility, building,
and living, as well as the electrical
and electronics sector. In addition,
polymers from Covestro are also
used in sectors such as sports and
leisure, cosmetics and health, and
in the chemical industry itself. The
company is committed to becoming
fully circular, and aims to become
climate neutral by 2035.
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Storytelling Event f %3 t 5L BEAR R o A B PRI i 5

National Environmental Education
Story Contest

Covestro Taiwan, the Ministry of
Education, wpd Taiwan, and more
than ten other organizations, in-
cluding the German Institute Taipei
and the German Trade Office Taipei,
are jointly hosting an environmen-
tal education story contest for chil-
dren aged 12 orunder in Taiwan. We
invite children to tell more people
what is happening to our beautiful
oceans and the planet on which we
live, through their own voices. We
also hope that children will learn
how to do waste sorting and the
concept of 3R (reduce, reuse, recy-
cle), in order to protect our beauti-
ful oceans together. Sign-up for the
environmental education contest
will be through Covestro Taiwan’s
free bilingual environmental educa-
tion storytelling app and the official

Storytelling App HEE A EHIER | APP

website. The guidance of the fun
and interactive story and the voice-
over recording function inspires the
children’s curiosity in our current
marine pollution issues, and teach-
es them the severity of these issues.
Furthermore, the waste manage-
ment and 3R information provided
encourages the children to become
young guardians of Earth, in the
hope of cleaning the oceans. There
are a total of 658 children from 107
schools across Taiwan and its off-
shore islands participating in this
contest. The Popular Contestant
Award voting phase also received
up to 146,418 votes from 21,636 ac-
counts. The third phase (the finals
award ceremony) will be held on
September 14, on the same week of
the International Coastal Cleanup
Day, hosted by the German Institute
Taipei.

Rural Areas and Offshore Islands
Environmental Education Out-
reach

Since 2017, Covestro has been
working with national parks
across Taiwan, the National Mu-
seum of Marine Science and
Technology, the National Tai-
wan Science Education Center,
the National Museum of Natural
Science, the National Science
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and Technology Museum, and the
National Museum of Marine Biology
and Aquarium, to promote the impor-
tance of marine conservation. The ef-
forts have reached more than 38,185
children in Taiwan. Through dynamic
and interesting stories and interactive
stage props, children learn about the
importance and necessity of protect-
ing the ocean. In 2021 alone, Coves-
tro has visited 16 schools in Taiwan,
including ones located on offshore
islands and the east coast, to host sto-
rytelling events and conduct environ-
mental education outreach. Covestro
hopes to plant seeds of becoming
environmental guardians in the chil-
dren’s minds, through the story of the
Young Guardians. The German Trade
Office Taipei hosted the CSR promo-
tional event at Kaohsiung Shanwei
Elementary School at the end of 2021,
Covestro was among the list of invit-
ed guests. Moreover, Covestro was
also invited by the German Trade Of-
fice Taipei to their second German
Christmas Market; the environmental
educational story became one of the
market’s opening day events.

Covestro Taiwan CSR Receives
Worldwide Recognition

Not only is Covestro Taiwan frequent-
ly named among Foreign Enterprises
on the CommonWealth Magazine's
List of Excellence in CSR, but this en-
vironmental educational storytell-
ing project also won the 2017 APAC
Excellence Award, and placed first in
the CSR Category. Furthermore, the
Covestro Taiwan Grandparent-Grand-
child Science Camp and MagicMate-
rial School were the biggest winners
in the American PR News 2022 Social
Impact Awards: placing first in the
categories “Diversity & Inclusion Se-
ries”, “In-House Diversity and Inclu-
sion Campaign”, and “Campaign by A
Non-US Based Company”. The Magic-
Material School Program was even
nominated by renowned consultant
agency Gartner for its 2022 Global En-
terprise Communications Award, be-
coming one of the six nominated pro-
grams in the world listed in the ESG,
sustainability, diversity, equity, and
inclusion category. The winner will be
announced on the week of Interna-
tional Coastal Cleanup in Sept. 2022.
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Environmental Education at th German Christmas Markét
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Company Profile 2\ r] &k}

Established in Taiwan BI37 4547
1980

Employees in Taiwan B T A8
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Website ‘B4
www.db.com/taiwan
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Company Description

Agblg

Deutsche Bank provides retail and
private banking, corporate and
transaction banking, lending, asset
and wealth management products
and services as well as focused
investment banking to private
individuals, small and medium-
sized companies, corporations,
governments and institutional
investors. Deutsche Bank is the
leading bank in Germany with
strong European roots and a global
network.
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Our corporate social responsibility
strategy is to help enable econo-
mies and communities to prosper,
focusing on education, enterprise
and community development. By
doing this, we aim to create a pos-
itive impact for people and society
at large.

Our Born to Be youth engagement
projects empower the next gener-
ation, foster new skills and provide
them with the opportunity to follow
their passion and achieve their full
potential.

The pandemic has had a catastroph-
ic effect not only on the physical, but
also on the mental health of people
across the world, particularly more
so for the youth. Last year, as part
of our Born to Be programme, we
launched #NotAlone, investing in
projects to support young people's
mental health, we also involve our
employees to deepen the impact
through a charity steps challenge.

In Taiwan, our staff took
a total of 5 million steps
to support Lohas Chil-
dren’s Home, which pro-
vides care to vulnerable
children. Our funds were
used to further strength-
en its mental health pro-
gramme for the children
through one-on-one pro-
fessional psychological
counselling.
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DAS

Environmental Experts.

Company Profile 2\ r] &k}

Established in Taiwan BI37 4547
2005

Employees in Taiwan B T A8
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Industry ¥
Semiconductor Industry

PR

Website E4d
www.das-ee.com
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Company Description

Agiply i

DAS Environmental Experts is a
leading environmental technology
company focused on the develop-
ing and manufacturing of waste gas
and wastewater abatement systems
serving main technology industries
such as semiconductor, solar, FPD
and LED. With our innovative solu-
tions we create balance between
industrial growth and the preserva-
tion of natural resources.
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PURPLE INNOVATIONS FOR GREEN MANUFACTURING

In addition to developing and man-
ufacturing products for environ-
mental protection,

we put emphasis on our social
commitment. To our employees
worldwide we offer a wide range of
benefits including offers for health
management and professional
trainings. Together we share our
success with the society by support-
ing local projects related to environ-
ment and education.

In Hsinchu, Taiwan we support the
“food forest” - an international
sustainability action - of General
Village by WUTONG FOUNDATION.
Through a participative approach
and educational programs, the pub-
lic becomes part of the eco-friendly
program which demonstrates a sus-
tainable lifestyle.

At our HQ site in Germany, DAS sup-
ports social projects of employees.
Furthermore we are partner of Ju-
gend Forscht, a scientific compe-
tition encouraging
and supporting tal-
ented achievers in
the areas of science,
technology, engi-
neering and math-
ematics (STEM). As
one of the related
measures, we have
equipped an envi-
ronmental laborato-
ry at a Dresden high-

school. :

99 Sustainability is our purpose
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Leading Beyond Chemistry

Company Profile A ] &k}

Established in Taiwan BI37 4547
1994

Employees in Taiwan B T A\
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Specialty Chemicals
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Website F49
corporate.evonik.com/en
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Company Description

Evonik is one of the world leaders in
specialty chemicals. The company
is active in more than 100 countries
around the world and generated
sales of €15 billion and an operating
profit (adjusted EBITDA) of €2.38 bil-
lion in 2021. Evonik goes far beyond
chemistry to create innovative, prof-
itable and sustainable solutions for
customers. Today around 33,000
employees work for Evonik.

WA — R ZEREL L T4
2 5 2 ER1002 11 B 52 fl it
& 20214 Bl7E 749150 T
PHERE 2 A 223 SEEUT T
MLl BB EEE R 5 EELT AR
1 A ARP IR B
RMEAIAT R R T ZE o B 2 EK
HA33000L E T mAITEEEHA
—ﬁﬁééibﬂ@%ﬁﬁ%u&—ﬁ
AP R (B 26122 () 2
A HAEL2I04 B T o-mAIE R E
ﬁﬁé%ﬂ BERER T iR DA
REZEEEMEPEETEEN
EE AN ARSI E 3 T 2 ERE R
I E 3 0

Responsibility and economic suc-
cess are inseparable at Evonik. That
is why sustainability is being inte-
grated fully and systematically into
all elements of the strategy. Social
commitment has a firm place in
Evonik’s corporate culture and our
understanding of values. We con-
centrate our social commitment on
social projects, education and sci-
ence, culture, and sports.

In Taiwan, with an aim to better fos-
ter science education among kids,
Evonik supports an educational pro-
gram for school children. The pro-
gram was initiated by German Trade
Office (GTO) and held at San-Wei El-
ementary School in Kaohsiung. We
tailored and presented a 40-minute
class with topic on sustainability.
Let kids learn the impact of human
behaviors on climate change.

“We believe a meaningful corporate
social responsibility (CSR) program
is one that involves local commu-
nities and help them understand
and sustain a better standard of liv-

ing,” said Wei Kiat Tan, president of
Evonik Taiwan. “We are pleased to
have the chance to bring sustain-
ability concepts to the young gen-
eration."
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FRESENIUS
KABI

caring for life

Company Profile 2\ r] &k}

Established in Taiwan BlI374FE {3
2002

Employees in Taiwan B T A8
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Pharmaceutical, clinical nutrition and
medical devices %/ » BERRABEHRM

Website E4d
www.fresenius-kabi.com/
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Company Description

ASHblg

Fresenius is a global healthcare
group offering high-quality medical
products and services for dialysis,
hospitals, and outpatient treat-
ment. With over 300,000 employees
in more than 100 countries around
the globe. Fresenius Kabi is part of
Fresenius group and specializes
in medicines and technologies for
infusion, transfusion and clinical
nutrition. FK provide products and
services for the care of critically and
chronically ill patients.
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Fresenius Kabi Taiwan recently
formed the baseball team with em-
ployees from North, Central and
South of Taiwan to play a ball game
with the Sanguang National Ele-
mentary School Baseball Team in
Fuxing District, Taoyuan City. As well
as the Rakuten Monkey of CPBL,
they had a full day at the Taoyuan
International Baseball Stadium to
realize the baseball dream activity.

Adhering to the concept of caring
for life, Fresenius Kabi Taiwan is
not only committed to providing
high-quality drugs, medical equip-
ment and clinical nutrition products
in medical services, but also caring
for the society and devoting itself to
corporate social responsibility.

The General Manag-
er, James Chiu, said
that in addition to
the running activity
"Run for Cancer" for
many years, last year
he went to a remote
town in Nantou to care
for the elderly living
alone; this year, he
assisted Sanguang El-
ementary School in a
remote town in Taoy-
uan by donating water

dispensers to improve the drinking
water problems.

Sanguang Elementary School is
located in a remote mountainous
area in Fuxing District, Taoyuan City,
about a 3-hour drive from Taipei.
The Principal Zhang Yuying pointed
out that there are about 50 students
in Sanguang, which is an Atayal
tribal elementary school. The do-
nation of drinking water fountains
makes the teachers and students
feel warm. At the same time, it sub-
sidizes the funds for the elementa-
ry school baseball team so that the
team can continue to train young
players.

On the day of the baseball event, in
addition to arranging well-known
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Fresenius Kabi Taiwan Ltd.
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, , Seeing the smiles of young
players on the court makes
us feel more blessed to give
than to receive.
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Rakuten Monkey players to personally
guide the junior baseball players and
our teams.

"Taoyuan City is an area where base-
ball is popular, but for Sanguang El-
ementary School, which is located
in the back mountain, it is a baseball
desert." Pan Zhifeng, coach of the
Sanguang Elementary School base-
ball team, said that because of the
epidemic and the remote location,
even if children are serious in school
training, it is difficult to have the op-
portunity to communicate with other
baseball team games. Through this
activity, let the children apply what
they have learned on the mountain,
take this opportunity to play games
on this formal court and get
guidance from profession-
al baseball players, so that
they can strengthen their
passion and confidence in
baseball and make them
more active in learning.

"Seeing the smiles of young
players on the court makes
us feel more blessed to give
than to receive." James said
that the core value of Frese-
nius Kabi Taiwan is "caring
for life", and this event is not
only for helping children's
baseball dream, in the pro-
cess of Fresenius Kabi's baseball game
and competition, fulfilled the dreams
of this company's colleagues, and
at the same time gathered the cen-
tripetal force of the employees. FK's
baseball team will continue to prac-
tice in the future, and look forward
to meeting the Sanguang Elementary
School players again, encourage their
aspirations and moving towards their
dreams together.
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Deutsches Wirtschaftsbiiro
German Trade Office

Taipei
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Established in Taiwan BI37 4547
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Company Description
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The German Trade Office Taipei is
part of the global network of the
German Chambers of Commerce
Abroad (AHKs) at 140 locations in 92
countries around the world, which
offer their experience, connections
and services to German and foreign
companies. AHKs are located in
all countries which are of special
interest for German companies. In
Taiwan, we act as an intermediary
between German and Taiwanese
businesses and promote the
exchange between both economies.
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Foreign Representative Organiza-

On November 16th, 2021, the Ger-
man Trade Office Taipei (GTO) hold
in a partnership with several Ger-
man companies a one-day educa-
tional activity at the San-Wei ele-
mentary school in Kaohsiung. As
the official representative of the
German industry in Taiwan, the GTO
is taking the corporate social re-
sponsibilities of German companies
very seriously and is trying to pro-
mote it through practical activities.
Since German companies are very
active in Taiwan, they are deeply
embedded in Taiwan’s society as
well. German companies are aware
of their corporate responsibilities
they have and therefore, they are
willing to actively give something
back to the Taiwanese society. In
total, eight German companies
participated at the ed-
ucational day. They
designed a specific
curriculum according
to their social business
philosophy to pass
education to the next
generation. Kaohsiung
is an ideal location for
many German com-
panies and therefore,
San-Wei elementary
school was chosen to
build a foundation of

a long-term partnership between
the businesses and the people in
the area. It was the first time that
the GTO was bringing companies
in a local school together to start
a fun-based educational program
that hopefully will set an example
for other companies.

Aside from GTO’s Chief Represen-
tative and Executive Director Mr.
Axel Limberg and the principal of
San-Wei Elementary School Mr. Po-
Chien Tzeng, Director General of Ed-
ucation Bureau from Kaohsiung City
Government Dr. Wen-Pin Hsieh also
joined the GTO CSR Day to show the
bureaus support for the CSR activi-
ties by German companies.

The program included educational
and sporting activities with the chil-
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German Trade Office Taipei
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dren as well as an intro-
duction about Germany
and the German cul-
ture. Additionally, some
art games like paint-
ing or paper-cutting
were held. The eight
German companies of-
fered a large spectrum
of different educational
activities. Covestro ex-
plained the importance
of marine conversa-
tion and how it works
to the children. Bosch
outlined the impact of
climate change and the

measuring of a carbon

footprint on earth to the children. Re-
mondis organized some group games
to help children to learn about waste
recycling and how they can reduce
waste in their daily life. Merck hold
some chemical experiments with fifth
and sixth graders, and BASF taught
the importance of environmental
protection through chemical experi-
ments. Wpd held an educational pro-
gram about green energy and laid the
foundation to support a sustainable
energy production. Last but not least,
the Borussia Academy offered soccer
lessons to the students to promote

their social and athletic skills.

As the German Trade Office Taipei, we
hope to repeat such a program and
promote the adoption of corporate
social responsibility among employ-

ers in Taiwan.
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Hafele Taiwan Ltd.
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Hardware
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Company Description

Agiply i

Hafele Taiwan has Taiwan head-
quarter in Taipei in 2000 and as part
of Hafele conglomerate founded
in Germany. Hafele mainly serves
real estate developers, furniture
industry, architects, cabinet manu-
facturers and distributors, etc. The
products cover architectural hard-
ware, furniture hardware, electronic
access control systems and light-
ing systems. We have a design and
manufacture brand. Also, we have
won several product designs awards
to make Hafele a leading hardware
solutions provider.
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HAFELE
— _DESIGN
COMPETITION

Hafele Taiwan successfully held the
first student competition for interior
design with Taipei City Government
last year. By working with Taipei
City Government, we were happy
to get a real-life project, designed
for public building apartments - So-
cial housing. Students can have a
chance to work on the space they
might really live in in future.

This year we hold the second stu-
dent competition with the New Tai-
pei City Government and three uni-
versities- National Taipei University
of Technology, National Tsing Hua
University and China University of
Technology. Besides, there will be
a three-day exhibition on the first
floor of the New Taipei City Hall for
students.

2022
HAFELE x Government x University

HAFELE 2nd
STUDENT DES
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Established in Taiwan BI37 4547
2021

Employees in Taiwan B T A\
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Industry &2

Art

e}

Website ‘B4
www.hoechster-porzellan.de/en/
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Company Description

Hochster Porzellan-Manufaktur since
1746. With unrestrained creative free-
dom, the pursuit of a warm and moist
feel, and the rigorous and exquisite
craftsmanship, we have created a se-
ries of works that can withstand the
test, and also created the brand spirit
of the Hochster Porzellan-Manufak-
tur “Fascinating porcelain”, in order
to persist in this endurance. The val-
ue of, always maintain German pro-
duction, small-scale operation, and
spread German aesthetics all over the
world.
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As one of the top three porcelain
manufacturers in Europe, Hochster
Porzellan-Manufaktur is a century-
old historical brand in Germany
known for making “Fascinating por-
celain.” Arriving in Taiwan for the first
time ever, the brand now hopes to
establish its Asia development cen-
ter here.

In collaboration with ONE ART Tai-
pei 2021, it held the “Porcelain Art
Charity Auction Event”. Inspired by
the legendary German writer Johann
Wolfgang von Goethe
and three of his best-
known works, the char-
ity auction featured
limited edition “golden
ox porcelain” in three
hand-painted designs
by German artisans.

The auction garnered
a total of 1.18 million
NTD, which was donat-
edinfullto The Alliance
Cultural Foundation to
support cultivation of
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the arts in rural areas.
By continuing the brand’s centu-
ry-old legacy and facilitating an ex-
change between Eastern and West-
ern art, sustainable art and cultural
education can now be implemented
through real action.
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Vplastics for longer life®

Company Profile 2\ 5] &}
Established in Taiwan I3 4E6y
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Industry ¥
Machinery Components

e

Website 744
www.igus.com.tw/
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Company Description

Agiply i

igus is a Germany-based company
with 35 subsidiaries worldwide
and 4,000 employees abroad. Our
products - energy chain, chainflex,
iglidur, drylin, dryspin, xiros, igubal,
bar stock, PRT, low cost automation,
3D printing, smart plastics are
used in different kind of industrial
sectors. More than five decades
of experience and research with
motion plastics in the industry's
largest laboratory (3,800m?) have
led to tribo-optimised polymer that
fulfill our promise: Tech up, Cost
down. It's our job.
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Employees in Taiwan B T A8

""Plant" for longer life

During the outbreak of the epidem-
ic, igus Taiwan donated more than
3,000 medical masks and more than
1,000 face shields to social welfare
organizations and hospitals. In ad-
dition, we also invite colleagues,
clients, and media friends to write
their thoughts, and hope to spread
the warmth of love farther.

"Plant" for longer life. We are on
track to achieve the goal of carbon
neutrality and have donated 2,200
trees to the National University of
Taiwan's Research and Experimen-
tal Forest. 1,100 Zelkova and 1,100
incense cedars were plantedin a to-
tal area of 1.5 hectares in Lugu and
the total carbon sequestration is
about 18.15 metric tons.

Make a contribution towards the re-
duction of plastic waste and the im-
provement of recycling in industry.
We also continue to implement the

"chainge recycling program", which
aims to reduce plastic waste and
achieve sustainable development.
We collect the returns with the goal
to maximize recycling, no matter
which manufacturer they came
from. And reward your commitment
with an igus voucher based on the
weight of the chain sent to us.
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Company Profile 2\ r] &k}

Established in Taiwan BI37 4547
1996

Employees in Taiwan B T A8
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Industry ¥
Full Range Cleaning Equipment
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Website ‘E48
www.kaercher.com/tw
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Company Description

Agiply i

Karcher Group is the largest clean-
ing equipment manufacturer in the
world. It has been established for
87 years. Karcher Taiwan is a 100%
investment and a shareholding
subsidiary of the Karcher group in
Taiwan. It has been 26 years in Tai-
wan. Karcher has been deeply root-
ed in the markets with professional
cleaning equipment and the most
high-quality products such as cold
and hot water high-pressure clean-
er, scrubber, sweeper, high-pressure
steam cleaner, carpet cleaner, vacu-
um, municipal sweeper, and so on
Today, it has become the preferred
brand for consumers when cleaning.
German technology makes products
superior in quality and durability.
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2021 Thank Your Cleaner Day Ac-
tivity

Since 2015, Karcher group has
launched "Thank your cleaner
day" (TYCD) in its branches in 72
countries around the world on the
Wednesday of the third week of
October every year to commend
the hard-working cleaning practi-
tioners around the world. By 2019,
33 countries have participated in
the promotion.

On October 20, 2021, in order to
thank the first-line cleaning work-
ers for their hard work, especially
for the work of epidemic prevention
and cleaning in important places in
Taiwan during the epidemic preven-
tion period. Karcher Taiwan held
the Thank your cleaner day in Tai-
wan for the first time, praising 15 ex-
cellent cleaning workers in Taiwan,
including hospitals, airports and
railway transportation and so on.
The chairman and vice chairman of
Sincere group, the largest cleaning
company in Taiwan, were invited to
present the award together to ex-
press their gratitude to the cleaning
workers.

BCC Christmas Air Charity Sale Ac-
tivity

Karcher Taiwan also pulls out all the
stops in helping vulnerable people.

In December 2021, Karcher Taiwan
cooperated with BCC Radio in the
Christmas Air charity sale activity.
Specially donated five high-end
high-pressure steam cleaners SC4
as charity items, and donated all
the proceeds to vulnerable people.

Best Radio Public Benefit Concert

In March 2022, Karcher Taiwan co-
operated with Best radio to sponsor
the outdoor public benefit concert
that was held in Xindian sunlight
park. In addition to sponsoring the
event gifts, Karcher Taiwan also
has an interesting booth activity "
Karcher Cup football game" at the
booth, which allows adults and
children to participate and interact.
Make public welfare activities more
fun.

P 2021 TYCD
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Kuehne + Nagel Ltd. £ i8HORBIREBI L IR |\

KUEHNE+NAGEL @

Company Profile 2\ r] &k}

Established in Taiwan BI37 4547
1968

Employees in Taiwan B T A8

250
Industry ¥
gistic Consulting ZH#iF1{ 77

Website ‘E48
https://tw.kuehne-nagel.com
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Company Description

Agiply i

Kuehne + Nagel shape the world of
logistics with a strong determina-
tion to connect people and goods
through innovative and sustainable
logistics solutions.

By anticipating challenges and ap-
plying our visionary mindset, we ad-
vance global trade and bring com-
munities together. Kuehne + Nagel
Taiwan, as part of the network, takes
the spirit and carry forward locally.

We believe in contributing to the
world around us and thus being a
part of something greater.
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Supply Chain Management and Lo-

In the spirit of our corporate social
responsibility, Kuehne + Nagel Tai-
wan is taking actions to give back
to the society. In October 2021,
we held a book donation event for
books, and the announcement was
followed by a generous response
and donation from our colleagues.
In the end, Taiwan donated a total
of 157 books of all kinds. In addition
to helping these books find new
owners and promoting the reuse of
the old books.

Kuehne + Nagel Taiwan is also
committed to the reduction of CO2
emissions. In 2021, we have encour-
aged our colleagues to not consume
meat every Monday, and distributed
300 sets of eco-friendly tableware,
1000 sets of eco-friendly straws, and
1000 eco-friendly shopping bags to
our customers and colleagues. Up
to 40,000 kg of CO2 emission can be
reduce through these actions.

Kuehne + Nagel Taiwan adopts cor-
porate social responsibility and
turn it into physical activities im-
plemented locally. Events, such as
beach cleaning, donations of blood,
food, second-hand clothing, books,
and shoes, are put into prac-
tices in yearly basis mini-
mum. We’re looking forward
to providing a better world
to our next generation.

aEEASafA TN EELS
BEEE HEBITE K EERE R
3 B o THY 1R BR IR 192021
T AT AR B A B & A 25 AU EA
1B020214E10 A > AT 1l 22 5
TG FEENEEIEE)
BB BE 2 AR 2 [F M
%I PR 282 JE L HR i o B2 4% Taiwan
HFME T157R B aEERE
bR T E B S ERE R RN
fEAEY) B F A A6 th RS 78 L
TETE i 25 [ 5 sE E B 21
ETEMBH EANAEZEAREKD
REE o
BEEATREER T RET &
(BB ) Tk B o 72 78 25 — B4R 0 .
MANEEIFRESE — & HNA
$H0 3l H 3 AAEET 3004V IR IR B
ET0004H M BR AR IR B2 10004
HIERIREEY R4 % P B[R o
BRBE LT A BER D B
400008 Fr By — EALRFE & A
HIERA K BT — 1 1 o

B 1B 1R 2 18 £ 48 1O 13- 1M i
—FER R RYRBEEES
DB FBEAE A BSR4 & J AR
Headb-a =M ="
BANEERS ) W HIEF R B
YT R =R SR



https://tw.kuehne-nagel.com/
https://tw.kuehne-nagel.com/
https://taiwan.ahk.de/

Deutsches Wirtschaftsbiiro
German Trade Office

Taipei

EEEERER

1
o
o
X
x~
O
(]
9]
g
B
=
5
&)
®/
=0
=
o)
G

Your Partner For German-Taiwanese Business

Knowledge Exchange and Economic Policy Support &8 3 i R4S B R X 1B

We initiate thorough knowledge exchange on a high-ranking governmental level between Germany
and Taiwan and support your company with economic policy issues.

CE RS> ERESRE RNREN AT T AR S AR AT R R

GTO German Business Alliance {E48 & 1 2§28

The German Business Alliance unites companies under one business umbrella that stimulates the
exchange between members, pools their interests, and offers themed professional events.

O mmErEmES LS EEEEEE T BB RE 2R EE RS TR T EEEE

Tailor-Made Services that Cover Your Needs Z8{EIRFE K FE IRBYTER

No matter how big your company is, already well-established or newly founded, we support your
company’s business endeavors with tailor-made solutions.

CE mamaTmEA BITEEEA RPN E AR SRR IS EEATER.
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Company Description

Agiply i

Merck is a leading science and tech-
nology company operating across
life science, healthcare and elec-
tronics, with more than 60,000 em-
ployees coming from 142 nation-
alities. We provide solutions from
advancing gene editing technolo-
gies and treating the most challeng-
ing diseases to enabling the intelli-
gence of devices. We are committed
to developing innovative technol-
ogies that has a positive impact on
human life, while meeting social
and environmental responsibilities.
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Company Profile 2\ 5] &}
Established in Taiwan BI324E4;

Employees in Taiwan B T A8

Electronics, Life Science, Healthcare
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Merck has been advancing human
progress with our curiosity for over
350 years. Through our 3 sustainabil-
ity focused goals: to stay dedicated
to human progress, create sustain-
able value chains, and reduce our
ecological footprint, we are fulling
our commitments for environment,
society, and governance (ESG).

To help the environment, we have
developed several innovative prod-
ucts, such as our Liquid Crystal Win-
dow technology that blend aesthet-
ics and energy efficiency function
for architecture, as well as providing
green chemical portfolio to help our
customer reduce the environmental
impact during their work.

In order to achieve the
global goal of climate
neutrality and reducing
our resource consump-
tion by 2040, Merck’s
production sites contin-
uously focus on carbon
footprint and waste re-
duction, as well as wa-
ter conservation. Our
recent announcement
to expanding our in-
vestment in Taiwan and
localizing semiconduc-

tor production will substantially re-
duce our carbon footprint and create
sustainable value chains.

For the society aspect, Merck under-
stands the importance of popular
science education in promoting hu-
man progress. Our SPARK program is
a global-based volunteer program to
promote STEM education and inspire
students to explore career in science
and technology related fields. In Tai-
wan, we worked hard to cultivate
strong relationships with our local
communities through SPARK pro-
gram. About 38% of our employees
have volunteered for our science
education programs, and Merck is
a long time sponsor for New Taipei

Rallways of Popular Science FHEFIHK
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Merck Group in Taiwan £ 1852 i &[5

City Science Day, “Taiwan Railways of
Popular Science” event, and working
with Tamkang University since 2014
in support of the "Chemistry on the
go" program. We are also working with
customers like AUO to create science
experiment and teaching aids for stu-
dents using repurposed site waste,
such as discarded polarizers and liquid
crystal test pieces.

During the hype of the pandemic, Mer-
ck supported frontline workers in their
fight against Covid-19 by sponsoring
COVID-19 testing stations and donat-
ing resources to designated hospitals.
We have also worked with the Andrew
Charity Association to provide food
relief for 200 families. For our employ-
ees, we have invested around NT$10
million to support our employees with
rapid test kits, financial aid and various
pandemic-prevention resources. This
creates a healthy and safe working en-
vironment for everyone at Merck.

For governance aspect, a sustainability
project team was established in Merck
Taiwan to help achieve our global sus-
tainability targets. Our employees live
the sustainability culture and actively
contribute to it. For example, we have
saved about 36 tons of carbon emis-
sion in the past two years thanks to our
employees turning off the office lights
for 1 hour at noon everyday.

With the joint effort of everyone at Mer-
ck, we are grateful to receive various
recognitions, including first prize from
Global Views Magazine's CSR and ESG
Award in the Foreign Firm category for
a second consecutive year and more.

Employees from the Plant in Kaohsiung
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Established in Taiwan BI37 4547
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Automotive
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Website F49
www.porsche.com/taiwan
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Company Description
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Porsche Taiwan is a dedicated sub-
sidiary of Porsche AG, a German
sports car manufacturer. Porsche
Taiwan has been growing with a di-
verse demographic since founded in
2018. Successfully launched the ful-
ly electric sports car Taycan in 2020,
the company further accelerates its
sustainability efforts by establish-
ing People Excellence Centre for the
talent empowerment, and initiated
the CSR “Dream Together” program
since 2019 to support the education
in remote areas and the environ-
mental protection.
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BEACH CLEANING FAMILY pay

It all started with Ferry Porsche’s
vision and pioneering spirit, “I
couldn’t find the sportscar of my
dreams, so | built it myself” This
becomes the brand’s purpose driv-
ing Porsche towards numerous
achievements. Porsche CSR “Dream
Together” program has supported
the BoYo Foundation and Society
of Wilderness that are inspired and
driven by dreams.

In 2021, Porsche Taiwan took fur-
ther actions for sustainability - al-
most 300 volunteers joined its first
beach cleaning event and cleared
nearly 800kg of marine debris.
Porsche also offset more than 310
tons of carbon emissions with the
CO2 footprint accumulated from
the electricity consumption at its
office and Porsche Turbo Charging
Network across the island through
the “Porsche Impact” Program.

This year, entering the brand’s 50th
anniversary in Taiwan, Porsche Tai-
wan continues to express our grat-
itude for the local community and
pays it forward to Taiwanese society
by putting the globally exclu-
sive 911 Carrera GTS-50 Year
Anniversary One of a Kind for
the auction. The proceeds
will be donated to the Dream
Together partners.
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EMONDIS®

WORKING FOR THE FUTURE

Company Profile 2\ r] &k}
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Established in Taiwan BI:7 4547
1989

Employees in Taiwan B T A\
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Industry &3
Waste Management and Remedia-
tion Activities EEVIE FEAIRHRGE B

Website E44
www.remondis-taiwan.com.tw

Company Description

Agiply i

REMONDIS is one of the world’s
largest recycling companies, with
900 locations in 30 different coun-
tries across the globe. It offers a
wide range of services including
recycling and transforming waste
into innovative products, providing
greener alternatives to energy con-
sumptions, and taking a vital role in
wastewater management. REMON-
DIS Taiwan is a foreign subsidiary
of the REMONDIS-group, headquar-
tered in Taipei. Dedicating itself to
providing the country with its recy-
cling expertise.
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Worldwide, the REMONDIS-group
re-invests 90% of its profits. It’s in-
vesting in green technologies and
know-how transfer to lesser devel-
oped areas.

In 2021, REMONDIS was able to
process and recycle >25,000 tons
of plastic containers in Taiwan. By
that, we were able to provide ser-
vice for over 4.5 million people in
Taiwan, nearly 20% of the popula-
tion. Under REMONDIS’ technol-
ogy, these waste products were
transformed into reusable goods.
REMONDIS is raising awareness on
environmental preservation by or-
ganizing / attending beach cleaning
events, promoting alternative sus-
tainable fuel (SRF), and promoting
biogas electricity from biowaste.

Notable activities last year include
the GTO CSR days in Kaohsiung,
where we taught school children in
a rural community about different
waste types. We believe that starting
early to understand the importance
of recycling will help Taiwan's soci-
ety for the long-term. Another activ-
ity is the "Project Blue 1095"
movement, where we partic-
ipated in beach cleaning all
around Taiwan to produce
the famous Taiwan Blue Slip-
pers from the waste collected
at the beaches. REMONDIS |
will continue to improve and
provide the highest quality
of services not only to its cus-
tomers but also to the future.
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Website 744
www.wpd.tw
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Company Description
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wpd is a global renewable energy
producer and operator dedicated
to accelerating clean energy devel-
opment. Our business covers wind
and solar energy projects. Current-
ly, wpd has implemented some PV
projects in Taiwan with a total ca-
pacity of 16.43 MW. Besides that,
400MW onshore wind energy has
been operating and more projects
are expected to debut. Meanwhile,
wpd will spur more offshore wind
projects and keep strengthening our
localization commitment.
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Establishing wpdEEC
Accelerating Environmental
Protection and Wind Education

wpd has been shouldering Corpo-
rate Social Responsibility for years.
When developing an energy proj-
ect, we are also seeking a reliable
and supportive relationship with
local communities. wpd Environ-
mental Education Center (wpdEEC)
is the first wind energy center au-
thorized by EPA. It was established
to promote wind energy education,
cooperating with EIET, the local vol-
unteer organization, and Jia An Pu
community college.

We further buttressed sustainable
goals by starting up a green energy
project with Hai-Chian Elementary
School. Our action aims to arouse
the awareness of environmental
protection and make a more sus-
tainable community into practice.
As animal conservation is wpd’s
another commitment, we have
been cooperated with Professor Yu-
an-Hsun, Sun from the Institute of
Wildlife Conservation of NPUST. To-
gether, we engaged in the program
to stalk black-faced spoonbills,
through which the accumulated
data can be applied to the research.

As for marine education, wpd spon-
sored Covestro AG to launch a
marine story-telling competition,
attaching our attention toward ma-
rine education.

Collaboration with Long-Fung
Marine Center and Establishing
Yun-Hi SEEC

Promoting Marine Education and
Engaging in Communities

To echo the Executive Yuan’s policy,
Paying Tribute to Ocean, wpd in-
volves in Long-Fung Marine Center
to enlarge environmental education
by introducing onshore and off-
shore wind turbines and Indo-Pa-
cific humpback dolphin in Miaoli, as
well as cooperating with the coast
guard professional in dolphin res-
cue. Moreover, we are preparing for
the opening of Yun-Hi Sustainable
Environmental Education Center
in Yunlin, which is pushed together
with Bo-Dong Community Develop-
ment Association. Meanwhile, as we
are launching industry-academia
collaboration with NTOU, Yun-Hi
SEEC is also a place for doing USR
and CSR. Both Long-Fung Marine
Center and Yun-Hi SEEC are expect-
ed to debut in July and August!
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wpd Taiwan Energy Co. Ltd. ZEfEAEJRR 7 A FR A ]

When developing an energy project, we are also seeking a reliable and supportive
relationship with local communities.
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Want to be a part of our next
CSR Report? Contact us!
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Linda Blechert #fil}% Lin Yi #14 Christoph Lory Z&H|7%
Head of Governmental Affairs & Senior Manager Senior Manager

GTO German Business Alliance Governmental Affairs & Media and Communications
blechert.linda@taiwan.ahk.de GTO German Business Alliance lory.christoph@taiwan.ahk.de
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