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Future Ready?
Join us in shaping
nMobility

VOLKSWAGEN GROUP
TAIWAN

Volkswagen Group Taiwan unites Audi, Volkswagen, SKODA, and
Volkswagen Commercial Vehicles to deliver a diverse portfolio of
mobility solutions tailored to modern consumer needs.

Powered by innovation, digital transformation, and a human-centric
approach, we are redefining customer experience—both online
and offline. From pioneering digital retail journeys to rolling
out connected services and electrified models across all
brands, we are accelerating the shift toward smarter, more
sustainable mobility. With a strong focus on network expansion,
sustainability, and seamless service, Volkswagen Group
Taiwan is shaping a cleaner, more connected future—together.



https://www.volkswagen.com.tw/zh.html
https://www.volkswagen.com.tw/zh.html

Corporate Social
Responsibility Report

FatatEagsEsT
2025/2026

About the Report

The 7t edition of our Corporate Social Responsibility Report offers a detailed summary of the CSR initiatives of 21
German companies and their efforts to contribute to the local Taiwanese community in 2025/2026.
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About the German Trade Office Taipei

As the official representative of German businesses in Taiwan, we are the primary contact
and key link between German and Taiwanese companies. We combine political support,
networking, and offer a comprehensive range of tailored services. Customer satisfaction is
central to our approach, and our dedicated team is ready to assist companies of all sizes.
With over 45 years of experience and the support of the global network of German Cham-
bers of Commerce Abroad (AHKSs), we have the expertise to guide your company towards
success. Your success is our mission!
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Preface - German Trade Office Taipei fEBEASIEISHIE Hi S

he Sustainable Development Goals (SDGs) are far more than

just goals on paper. They have become a living reality and a
growing integral part of how the German business community in
Taiwan creates positive and lasting impact.

Dear Reader,

The positive impact of the German business community in Taiwan remains
stronger than ever. In 2025, our annual Charity Soccer Tournament raised NTD
223,000 for the Raising Children Medical Foundation, while participation in our
CSR Day grew to 17 companies, reflecting an increasing commitment to social
engagement.

As the German Trade Office Taipei celebrates its 45th anniversary, we look back
on four and a half decades of fostering economic exchange, strengthening bi-
lateral business ties, and supporting German companies in Taiwan. We are par-
ticularly proud of the growing commitment of German companies to Corporate
Social Responsibility. Over the years, many offices have expanded their efforts
beyond business operations to create meaningful social impact.

Dr. Eva Langerbeck

Chief Representative and
Executive Director
German Trade Office Taipei

This impact is exemplified by the 21 companies featured in this edition, many of which continue to lead their own
social and sustainability initiatives. This year, the range of activities increased, with most participating companies
supporting four or more of the UN Sustainable Development Goals (SDGs) throughout the year (The full list of the 17
goals can be found on page 50).

From supporting local communities, advancing environmental protection and promoting education, these efforts

demonstrate that the SDGs are far more than just goals on paper. They have become a living reality and a growing
integral part of how the German business community in Taiwan creates positive and lasting impact.

/ -

Enjoy reading—and be inspired!

Dr. Eva Langerbeck
Chief Representative and Executive Director
German Trade Office Taipei
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Preface - German Institute Taipei fZEE{ESHE Al S

, , C ombining Germany’s expertise in sustainability, responsible

business practices and industrial quality with Taiwan’s tech-

nological capabilities and its dynamic innovation ecosystem can

help to demonstrate how artificial intelligence can be used both

effectively and responsibly in the field of Corporate Social Re-
sponsibility.”

Dear Reader,

Starting from the premise of voluntary commitment, Corporate Social Respon-
sibility has evolved into an integral part of a responsible and forward-looking
corporate strategy, for which a corresponding legal framework has also been
established. Companies must meet high expectations in this regard: on the one
hand, they must create economic value and make a positive contribution to

Karsten Tietz their employees, local communities, the environment and society as a whole;
Director General on the other hand, they must also safeguard their supply chains so that they
German Institute Taipei function reliably, even under the pressure of geopolitical changes.

German companies in Taiwan operate at the interface of two highly innovative and internationally interconnected
economies. Their activities demonstrate that corporate responsibility cannot be viewed in isolation from business
success. Rather, it strengthens their resilience, attracts talent, builds trust and promotes long-term competitiveness.
In this context, the importance of collaboration between businesses, public institutions, academia and civil society in
tackling current and future challenges is growing, as no single entity can overcome these challenges alone.

We hope that the initiatives presented in this report will provide inspiration, stimulate dialogue and foster new part-
nerships. Above all, they demonstrate that responsible business conduct is not merely about meeting today’s expec-
tations - it is about actively helping to shape a sustainable, trustworthy and innovative future.

Karsten Tietz

Director General

German Institute Taipei Deutsches Institut
Taipei
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Company Profile A7) &K}
Established in Taiwan I3 4E47

1995
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Industry &3¥
Insurance
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Headquarters fE[BI453%0
Munich F/E %

Website ‘44
https://www.allianz.com.tw/
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Company Description

Allianz Taiwan Life offers compre-
hensive life insurance protection
and savings solutions through an
extensive network of agents and
business partners across Taiwan,
while continuing to develop inno-
vative products to meet diverse
customer needs. In 2025, it remains
Taiwan’s largest foreign life insurer
by total premium income. Moody’s
has affirmed Allianz Taiwan’s Al In-
surance Financial Strength Rating
with a stable outlook from 2022 to
2026.
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2025 Allianz Taiwan Life Kids Financial Literacy Camp
2025221 N7 ISR ORI At il ) e B A R LA

Allianz Taiwan Life integrates ESG
principles into its business strategy
and leverages its insurance exper-
tise to create long-term social value.
Through initiatives focused on finan-
cial literacy, community engagement,
and environmental stewardship, the
Company works with partners and
employee volunteers to foster social
inclusion, empower future genera-
tions, and protect the environment.

In 2025, Allianz Taiwan Life partnered
with Coinvestor to launch the “Best
Insurance Designer” Kids Financial
Literacy Program, building on the
success of its 2024 university finan-
cial education initiative. Introduced
in elementary schools across Taipei,
New Taipei City, and underserved

communities, the program helps chil-
dren develop sound financial habits
and risk awareness while promoting
financial inclusion.

Using creative drama, interactive activ-
ities, and real-life scenarios, students
learn basic financial and insurance
concepts, risk management, and com-
munication skills through group proj-
ects and insurance product design. Al-
lianz Taiwan Life employees also serve
as volunteer teaching assistants, mak-
ing financial knowledge accessible and

engaging.

In 2025, the program reached 21 ele-
mentary schools and more than 850
students, including Wulai Elementary
School during GTO CSR Day.
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2025 Allianz Taiwan Life Tree-Planting Event in Taoyuan
202572 H \F55 4 B T2 BBk E ) B i S st 2

The program achieved a 92% satisfac-
tion rate, while 86% of participants re-
ported improved understanding of risk
management concepts, demonstrating
its effectiveness in enhancing financial
literacy among young learners.

Allianz Taiwan Life also advanced its
environmental commitments by part-
nering with the Irrigation Agency of the
Ministry of Agriculture on a three-year
tree-planting and maintenance program
at Bagu Pond in Taoyuan. The project
focuses on habitat restoration and bio-
diversity conservation and has engaged
more than 210 employees and family
members, who planted over 150 sap-
lings. The first phase covers 1,200 square
meters and is expected to reduce carbon
emissions by approximately 1.15 metric
tons annually. Over three years, the proj-
ect aims to plant more than 600 trees
across 3,200 square meters, generating
an estimated annual carbon reduction
of 3.1 metric tons while enhancing bio-
diversity, restoring ecosystems, and sup-
porting sustainable site management.

Allianz Taiwan Life will continue
strengthening ESG initiatives, engaging
employees and stakeholders, and con-
tributing to a more resilient, inclusive,
and sustainable future.

27 B N 75 DATE B BF 5 E T A UK
AR ACHIAS O il RS AR 2 izl
R i & B 7k 42 3% J H A% (SDGs)
HEB) 2 K IR IR - 2 S ACE
AT HE2EKBERE S
TE SEERBHERE TR
B 1T B R B R K AR
B e & R B E RN
ﬁ?ﬁ?%%%%ﬁ’%%ﬁ“ﬁ%ﬁ&
Hife

FERKEIEBRBAREEEE LT
T > 22 B\ R A SR IR R
B - 4202448 2R 3 T 58 [ 5 il
YRR R AR A ) th B K H A A
S R IR PRI AETR > 2025 4R 2 —
D48 T SR E AR S H T i 58 OR B
A et il b B A [ B A TR N B
B R AR BN ES S S A E
1o By B2 2 7 ST OE B < SR B B
Tk AT R SRR < R R 7 2

IR AEAMER BRI 15 R O E)
ETE R 5B 1% T RN R b
B {4 oy 3% o 1) B S 3l R 40 4
o o B AR B R R AT IR R
E UL RFERE T o N FE R I E
EETLB# LUSE S EN T
F 4 AR B A3 0 202 54 15 B 4
FEHE21FT /NG IG5 #8504 &
B S B 3l A S 20 B /) 2 I e [

CSR Report of German Companies in Taiwan 2025/2026

ML EHMEEEH (GTO CSR
Day) /L EVES = 5 & B
9 92 % A JEL I R
AT B EZE86% BRI ZE A
?g;%ﬂ%%@%ﬂ%%&@@%@

IR R EATE | A
JR20254F 18 F BB 3£ 50 B H KA &
BN 2 1 =R 00 TRk [ )\ A 38 AR
HEGE O REEMEFTHLEY
ZRRERB -FrECEHEEEIE210
METKHRK2EER & &
1501161 /i - 78 1 (B SRR B B R
AT A OIRIE 5 — BB
FE A A2 1,200°F /5 A R T AL
FFAEA /A1, SRR HER; R 3K
—EH A EE B R0 E AR
#£163,200°F 75 A R > & 4F 7] k>
£93. 1WA BE o Al 2 45 8% 5 o fik
B~ Z ey A RE R o

Je& SR A 2 Bk N\ R AR B %
IO B2 36 5 B K S8 8 Rl EE > IR
BB G A RAE (ESG) AT
5 S B E 2 B TR A ER G2
LK 48 9% JR 0 AL [R] 3% 98 IE A R
T30 Frt g PR BT A S K Y

ke
/9




AQUILAT

CLEAN ENERGY

Company Profile A r] &}

Established in Taiwan BIS74E47
2022

Employees in Taiwan 8 T \#
13

Industry &3¥
Renewable Energy
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Headquarters £&[B4455
Hamburg 142

Website E4d
https://www.aquila-clean-energy-apac.com/
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o) x B pow

SUSTAINABLE
DEVELOPMENT
S,

Company Description

Aquila Clean Energy Asia Pacific
(APAC) is a renewable energy plat-
form that invests in, develops,
constructs and operates solar PV,
onshore wind and battery energy
storage projects across the region.
With a 1.6 GW portfolio and more
than 75 professionals across six
countries, our team brings over 25
GW of combined clean energy expe-
rience and is committed to acceler-
ating the region’s energy transition
toward a more sustainable future.

Aquila Clean Energy Asia Pacific
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GTO CSR Day 2025 at Wulai Elementary and Junior High School
20251EAS R (N SEAT @ B H ISR BEIR AN

Supporting Taiwan Through
Community Action

At Aquila Clean Energy APAC, beyond
developing renewable energy proj-
ects, we are committed to supporting
the communities where we operate.
Guided by our purpose of advancing
the energy transition toward a more
sustainable future, we support local
organisations and charities that align
with our purpose and values.

Throughout our 2025 CSR activities,
Aquila Clean Energy Taiwan strength-
ened its connection with local com-
munities through initiatives focused
on environmental stewardship, com-
munity engagement and renewable
energy education.

Typhoon Danas Disaster Relief

FHIAR e LS & RBN TE

Responding When Communities
Needed Us Most

At the beginning of the year, we had
planned a clean-up activity in Yang-
mingshan National Park. Before the
event took place, Typhoon Danas
struck Taiwan, causing widespread
damage across central and southern
regions and affecting communities, ag-
riculture, infrastructure and renewable
energy facilities.

Recognising the urgent needs of the
affected areas, our team quickly ad-
justed its CSR plans. Employees joined
local landowners near our project sites
to clear storm debris and waste left
behind by the typhoon. Although our
contribution represented only a small
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part of the recovery effort, it reflected
our commitment to standing alongside
the communities where we operate.

Playing for a Greater Purpose

Later in the year, our employees partic-
ipated in a charity football tournament
supporting Raising Children Medical
Foundation. For many colleagues, this
was their first football match, however,
everyone was united by the same goal—
to make a positive difference.

The event strengthened teamwork,
encouraged collaboration beyond the
workplace and demonstrated how sport
can unite people around a meaningful
cause. We were pleased to contribute to
the event’s fundraising goal.

Inspiring Future Generations
Through Education

In November, Aquila Clean Energy Taiwan
visited Wulai Elementary and Junior
High School to deliver an interactive re-
newable energy education programme.

Through engaging presentations and
hands-on activities, students learned
about solar energy, renewable electricity
and sustainability in ways that connect-
ed with their daily lives. We believe that
the energy transition depends not only
on technological innovation, but also
on education. By introducing renewable
energy concepts to young learners, we
hope to inspire environmental aware-
ness and empower the next generation
to build a more sustainable future.

Looking Ahead

As Aquila Clean Energy APAC continues
its work across the region, we remain
committed to integrating ESG principles
into everything we do. Together with our
employees, communities and partners,
we will continue creating shared value
while contributing to a cleaner, more re-
silient and more sustainable future.
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Company Description

Founded in 1949 in Witten, Ger-
many, ARDEX is a global leader in
construction chemicals and system
solutions. Through high-quality
products, innovative technologies,
and professional expertise, ARDEX
delivers reliable solutions for the
construction industry. Guided by
its Building Tomorrow philosophy,
ARDEX continues to advance quali-
ty, innovation, and sustainability to-
gether with customers and industry
partners.
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Established in Taiwan BIS74E47
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Building Tomorrow is ARDEX Group's
commitment to sustainable devel-
opment and the foundation of our
corporate social responsibility. At
ARDEX, sustainability is embedded
in our core business through prod-
uct innovation, system solutions,
knowledge sharing, and people de-
velopment, creating long-term value
for employees, customers, partners,
and society.

Through ARDEX Academy, we bring
German application expertise and
systematic installation knowledge to
Taiwan, helping industry profession-
als strengthen their capabilities and
support higher-quality, more sus-
tainable construction.

Believing that sustainable com-
petitiveness depends on people as
much as products, ARDEX Taiwan
launched Sustainability & Resilience
Day to foster career development,
self-reflection, and cross-functional
collaboration, putting the Social di-
mension of ESG into practice. Guided
by Building Tomorrow, we will con-
tinue working with our stakeholders
to build a more resilient and sustain-
able construction industry.
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B. Braun Taiwan Co., Ltd &E I A R A H]

B/ BRAUN

SHARING EXPERTISE

Company Profile A7) &K}
Established in Taiwan I3 4E47
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Website E4d
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Company Description

Founded in 1839 in Melsungen, Ger-
many, B. Braun is a global leader in
healthcare products and services.
Guided by our philosophy of “Shar-
ing Expertise,” we collaborate close-
ly with customers and partners to
exchange knowledge and drive in-
novation. Through this partnership,
we develop effective healthcare
solutions that support our vision:
“We Protect and Improve the Health
of People Around the World.”
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Since 2024, B. Braun Taiwan has
partnered with the Childhood’s Brain
Tumor Association of Taiwan to sup-
port pediatric patients and their fam-
ilies.

Through volunteer activities, em-
ployees gain a deeper understanding
of the challenges faced by children
undergoing treatment and the resil-
ience of their families. In 2025, volun-
teers organized Mid-Autumn Festival
and Halloween events at medical
centers, bringing joy and festive ex-
periences to children during treat-
ment.

During Thanksgiving, CBTA families
joined B. Braun Taiwan employees
to share their journeys and display
Christmas wish cards, fostering em-
pathy and connection. Ahead of
the 2026 Dragon Boat Festival, care
events in Taipei and Taichung in-
cluded sachet-making, balloon art,
and magic shows, creating happy
moments for children and valuable
respite for caregivers.

B. Braun Taiwan remains committed
to supporting pediatric patients and
their families, promoting volunteer-
ism, and creating a positive impact
in the community.

CSR Report of German Companies in Taiwan 2025/2026
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Established in Taiwan BIS74E47
1969

Employees in Taiwan 8 T \#
~T70

Industry &3¥

Chemicals

b2

Headquarters £&[B4455
Ludwigshafen, RLP BB -14EZX R

Website E4d
www.basf.com
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Company Description

At BASF, we create chemistry for a
sustainable future. Our core busi-
nesses include Chemicals, Ma-
terials, Industrial Solutions, and
Nutrition & Care, with standalone
segments in Surface Technologies
and Agricultural Solutions. Since
1969, BASF has invested in Taiwan,
operating sales offices and produc-
tion sites in Taipei, Taoyuan, Taic-
hung, Changhua, and Kaohsiung.
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Employee volunteers share the spirit of giving at a Christmas celebration with a social welfare

organization in Taoyuan
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Guided by its purpose of creating
chemistry for a sustainable future,
BASF strives to be the preferred
chemical company to enable its
customers’ green transformation.
Sustainability is embedded in the
company’s strategy, driving innova-
tion, collaboration and responsible
business practices. BASF contributes
to the United Nations Sustainable
Development Goals (SDGs), includ-
ing climate action, quality education,
gender equality and responsible pro-
duction.

BASF helps customers advance their
green transformation through in-
novative and sustainable solutions.
Together with San Fang Chemical
Industrial and Nichetech Advanced
Materials, BASF supports a circular
economy in the footwear industry
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through the use of recycled materials.
BASF’s catalyst technologies improve
energy efficiency and reduce carbon
emissions at Nan Ya Plastics’ 2-Eth-
ylhexanol (2-EH) production facility,
while its carbon capture solutions sup-
port Taipower’s carbon capture and
storage (CCS) project at the Taichung
Power Plant. BASF’s high-efficiency,
low-carbon yellow LED solutions also
help semiconductor and display man-
ufacturers reduce energy consumption
and environmental impact, demon-
strating its commitment to sustainable
industrial transformation.

At BASF, the health and safety of our
people have the highest priority.
Through a strong safety culture and
Responsible Care®, BASF ensures the
safe and reliable management of its
operations, production and logistics.
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Through Women in BASF (WIB), BASF continues to foster a diverse and inclusive workplace culture
Women in BASF (WIB) #EEhZ TRl RIS Sk
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The company also shares best practices in
transportation safety, energy efficiency and
carbon reduction, supporting sustainable in-
dustry development.

In addition, BASF continues to create posi-
tive impacts in local communities. Science
education has remained a long-standing
focus, with BASF Kids’ Lab program inspir-
ing children for nearly two decades through
hands-on science and environmental educa-
tion, while promoting STEM education. BASF
also supports the local community through
beach cleanups, donation programs and em-
ployee volunteering.

As part of BASF’s global Diversity, Equity and
Inclusion (DEI) commitment, the Women in
BASF (WIB) initiative has been fostering an
inclusive workplace in Taiwan for more than
four years. Through multiple activities, WIB
promotes equal opportunities and empow-
ers employees to reach their full potential.

BASF’s sustainability efforts have been rec-
ognized by our customers in Taiwan. In re-
cent years, BASF’s Electronic Materials busi-
ness has received supplier sustainability
awards from TSMC, UMC and AUO, reflecting
its achievements in low-carbon operations,
responsible supply chain practices and long-
term value creation.

Looking ahead, BASF will continue working
closely with customers, partners and com-
munities to address environmental and so-
cietal challenges. Through innovation and
collaboration, BASF remains committed to
creating lasting value and advancing a more
sustainable future.
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BASF Kids’ Lab sparks children’s curiosity about the
wonders of chemistry
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BASF, San Fang and Nichetech collaborate to advance circular economy in footwear industry
with new TPU films
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Boehringer Ingelheim Taiwan Ltd.

~\ Boehringer
I”ll Ingelheim

Company Profile A7) &K}
Established in Taiwan BI7 44}

1975

380

Industry &3¥
Pharmaceuticals
BaEE

Headquarters {44

Website E4d
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Company Description

Boehringer Ingelheim is a biophar-
maceutical company active in both
human and animal health.

As one of the industry’s top inves-
tors in research and development,
the company focuses on develop-
ing innovative therapies that can
improve and extend lives in areas
of high unmet medical need. Our
approximately 54,300 employees
serve over 130 markets to build a
healthier and more sustainable to-
Morrow.
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https://www.boehringer-ingelheim.tw/

swstaneae SUPPOrted Goals 7k 4895 i H i

In 2025, Boehringer Ingelheim marks
its 50th anniversary in Taiwan. Be-
yond our core business, we connect
local initiatives through 50 Actions,
including:

+ Promoting medication safety by
raising awareness of proper med-
icine use and pharmaceutical
waste recycling, reducing environ-
mental impact

+ Highlightingreal-world healthcare
challenges and amplifying diverse
medical perspectives through me-
dia collaboration

+ Developing a free, locally relevant
medical image library to sup-
port communication in an aging
society

+ Raising awareness of ecology and
animal welfare through public en-
gagement activities

+ Integrating children’s artwork with
community initiatives, reflecting
our connection with the land and
society in Taiwan

Through these efforts, we aim to
present a broader perspective of
Boehringer Ingelheim and continue
toward the next 50 years.
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BOSCH

Invented for life

Company Profile A r] &}

Established in Taiwan BIS74E47
1990

Employees in Taiwan 8 T \#
1,943

Industry &3¥

Mobility, Industrial Technology, Consumer
Goods and Energy and Building Technology

Headquarters 7&[# 443
Baden-Wiirttemberg ELES-RFHE LR FR

Website E4d
www.bosch.com.tw
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Company Description

Bosch Taiwan is part of the Bosch
Group, a leading global supplier
of technology and services. Estab-
lished in 1990, Bosch has five le-
gal entities and four R&D centers,
providing innovative  products
and services in mobility, industri-
al technology, energy and building
technology, and consumer goods.
Bosch is committed to realizing sus-
tainability, cultivating talent, and
participating in charity to fulfill our
social responsibility.
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Bosch Taiwan introduces the DAS 3000 ADAS calibration equipment to National Taiwan Normal
University to help nurture the next-generation automotive technical talents
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Guided by the “Invented for life”
ethos, Bosch aims to improve quality
of life and help conserve natural re-
sources. The company firmly believes
that sustainability plays a crucial role
in achieving its growth targets, with
activities covering the entire value
chain.

Putting sustainability into practice

With more than 470 locations world-
wide, the Bosch Group has been car-
bon neutral overall (Scopes 1 & 2)
since 2020. The company is also ac-
tively tackling its Scope 3 emissions,
which are produced outside Bosch’s
direct sphere of influence. Through
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the optimization of supply chains and
product life cycles, the Bosch Group
aims to reduce its upstream and down-
stream CO2 emissions by 30 percent by
2030, compared to the 2018 baseline.

In Taiwan, Bosch not only adopts the
global strategies of the Bosch Group
but also tailors them to meet local
needs. Deeply rooted in the electromo-
bility sector for years, Bosch reached a
landmark breakthrough in Taiwan in
early 2026 by partnering with a local
automaker to bring the eAxle to the
market. This marked Bosch’s first in-
troduction of electric powertrain tech-
nology to the four-wheeler segment in
Taiwan. In addition, Bosch expanded
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Bosch Group’s sustainability target vision
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the range of power tool models eligible
under Taiwan’s Low-Carbon Subsidy
Program to include gardening tools in
2025, further broadening access to en-
ergy-efficient alternatives.

Cultivating social wellbeing

Bosch Taiwan integrates corporate citi-
zenship into the fabric of its core prod-
ucts, services, and local partnerships to
make a meaningful and lasting impact.
Bosch Taiwan continues its commit-
ment to social responsibility through
the "You Made My Day" social caring
program, offering dedicated volunteer

Bosch Taiwan 5 & #{t

Safeguarding workplace health

At Bosch, associates are viewed as the
company's most valuable asset. Pro-
moting associate health and ensuring
a safe working environment remain
top priorities. In 2025, Bosch Taiwan
received the “Workplace Health Pro-
motion Certification” from the Health
Promotion Administration under the
Ministry of Health and Welfare. This
certification recognizes the company's
commitment to systematically inte-
grating associate health promotion
into its corporate management frame-
work.

Bosch expanded the range of power tool models eligible under Taiwan'’s Low-Carbon Subsidy Pro-
gram to include gardening tools in 2025, further broadening access to energy-efficient alternatives
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leave to encourage volunteering that
aligns with its core values.

Meanwhile, Bosch Taiwan’s long-stand-
ing endeavor to nurture technical tal-
ent reached a notable milestone last
year by introducing the DAS 3000 ADAS
calibration equipment to National Tai-
wan Normal University, accelerating
the development of next-generation
automotive professionals aligned with
industry needs.

In addition, the Bosch Home Com-
fort division drove the “Dreams Come
True” project, inviting non-profit or-
ganizations to submit public welfare
or educational proposals. By donat-
ing energy-efficient air conditioning
equipment to support these initiatives,
Bosch demonstrated its concrete com-
mitment to creating shared value for
society.
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Company Profile A r] &}

Established in Taiwan BIS74E47
2018

Employees in Taiwan 8 T \#

400

Industry &3¥
Optics & Optoelectronics

NE RO R S
Headquarters [ 44

Website ‘44
https://www.zeiss.com.tw/
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Company Description

Zeiss is a leading company in optical
and optoelectronic technology. As a
pioneer, Zeiss has been committed
to technological innovation, pursuing
extreme precision for over a century.
Since 2018, to deepen its presence in
the Taiwanese market, Zeiss has intro-
duced direct business units in vision
care and optical consumer products,
medical technology, semiconductor
solutions, microscope solutions, and
industrial metrology solutions. Zeiss
has over 46,000 employees in more
than 50 countries. In Taiwan, Zeiss has
offices in Taipei, Hsinchu, Taichung,
Tainan, and Kaohsiung, providing the
most immediate services.
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2025 Hsinchu Marathon
IR IR

ZEISS Taiwan continues to deepen its
commitment to local communities
through a wide range of initiatives
focused on education, talent devel-
opment, social engagement, and
environmental sustainability. By le-
veraging its expertise in science and
technology, ZEISS Taiwan strives to
create a positive and lasting impact
on society.

To promote healthy lifestyles and
strengthen community connections,
ZEISS Taiwan has proudly sponsored
and participated in the Hsinchu City
Marathon for four consecutive years.
In 2025, the event attracted more
than 13,000 runners, with ZEISS Tai-
wan once again serving as the title
sponsor of the Team Half Marathon
category. As a long-standing partner
of Taiwan’s leading technology hub,
ZEISS Taiwan aims to encourage
healthy living while fostering stron-
ger ties between industry and the
local community. This year, nearly
200 ZEISS Taiwan employees and
guests joined the race, sharing the
excitement and sense

ZEISS hosted the “A Heart for Science -
Women in Science” program, bringing
together around 40 female high school
students from across Taiwan. Through
hands-on activities, interactive experi-
ences, and inspiring talks from four fe-
male scientists in semiconductors, life
sciences, materials physics, and smart
healthcare, the program aimed to
spark interest and build confidence in
STEM, helping cultivate the next gener-
ation of scientific talent.

Beyond science education, ZEISS Tai-
wan continues to support youth devel-
opment through sports. By sponsoring
activities associated with the Nation-
al Taiwan University Baseball Team’s
Wenshan Cup, ZEISS Taiwan hopes
to foster teamwork, perseverance,
and leadership among young people.
Through sports, students are encour-
aged to build self-confidence, chal-
lenge themselves, and pursue their
goals with determination.

In the area of social engagement and
sustainability, ZEISS Taiwan has par-

of achievement that the *
event brings.

ZEISS Taiwan continues
to advance science ed-
ucation and talent de-
velopment, encouraging
more young women to
explore opportunities
in science. In Hsinchu,
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ticipated for many years in Corporate
Social Responsibility (CSR) Day, orga-
nized by the German Trade Office Taipei
(AHK Taiwan). Through this initiative,
employee volunteers visit elementa-
ry schools across Taiwan to promote
health education, including eye care and
oral hygiene, helping children establish
healthy habits from an early age. ZEISS
Taiwan has also supported Earth Hour
for three consecutive years, bringing
together employees from its offices in
Taipei, Hsinchu, Taichung, Tainan, and
Kaohsiung to join the global movement.
Through this collective effort, ZEISS Tai-
wan raises awareness of climate change
and demonstrates its commitment to
energy conservation and sustainable de-
velopment.

Since establishing its direct presence
in Taiwan in 2018, ZEISS Taiwan has re-
mained committed to advancing optical
technologies while actively contributing
to local communities. Looking ahead,
ZEISS Taiwan will continue to invest in
sustainability initiatives and foster col-
laboration with employees, customers,
educational partners, and local commu-
nities.

9 Through innovation and mean-

ingful engagement, ZEISS Tai-

wan aims to create lasting positive

impact and contribute to a healthi-

er, more inclusive, and sustainable
future for Taiwan.
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Company Description

Covestro is one of the world’s lead-
ing manufacturers of high-quality
polymer materials and their compo-
nents. With its innovative products,
processes and methods, the com-
pany helps enhance sustainability
and the quality of life in many areas.
Covestro's solutions are applied
in key industries such as mobility,
building and living, and the electri-
cal and electronics sector, as well as
in sports and leisure, telecommuni-
cations, and health.
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Covestro Science Club students from the NUTN Affiliated School for the Hearing Impaired and
their NCKU Materials Science instructors at Tainan Station
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Across three areas — environmental
education, science education, and
social inclusion, Covestro Taiwan is
making the world a brighter place for
the next generation.

Grandparent-Grandchild Science Camp

The Covestro Grandparent-Grand-
child Science Camp, winner of the
PR News Social Impact Award and a
collaboration with the governments
of Taipei City, Changhua County, and
Pingtung County, is marking its sev-
enth year in 2026. Built around inter-
generational science experiments,
the program weaves Diversity, Equity
and Inclusion values into every activ-
ity, using hands-on collaboration to
close a generational gap.

In 2025, one of our volunteers was a
high school student who had attend-
ed the very first camp in 2019 as a
granddaughter alongside her grand-
father. That same year, former Depu-
ty Mayor of Pingtung County Ms. Wu
Li-Xue enrolled with her granddaugh-
ter. Also among the participants was
a great-grandmother in her nineties,
joining her great-grandchild for a day
of shared discovery.

MagicMaterial School

The Covestro MagicMaterial School
program has long provided science ed-

ucation resources to all three schools
for the hearing-impaired in Taiwan,
establishing Covestro Science Clubs
at each institution. It remains the only
initiative from Taiwan shortlisted for
the Gartner Communications Award in
the DEI and ESG category.

In 2025, the National Science and
Technology Council invited students
from Taipei School for the Hearing-Im-
paired (TSHI) and National University
of Tainan (NUTN)'s Affiliated School
to serve as science guides in the "In-
clusive Carriage" section of the Tai-
wan Science Train, guiding students
from general schools through hands-
on experiments. Students from TSHI
were pre-trained by their own science
teachers, while the Tainan team was
supported by National Cheng Kung
University's Department of Materials
Science, which is a long-term partner
with Covestro. We are glad that chil-
dren who once had limited access to
science education have grown into
young science leaders in their own
right.

Ocean Protection Storytelling Campaign

Since 2017, Covestro Taiwan has run
the Ocean Protection Storytelling
Campaign, using its own environmen-
tal picture books to introduce children
to marine conservation, waste man-
agement, and the circular economy.


https://www.covestro.tw/
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The campaign has now reached more
than 50,000 children across over 150
schools. Its partners include central and
local governments, major museums,
with more than ten cross-sector organi-
zations contributing to its outreach.

At the 2025 CSR Day hosted by the AHK,
Covestro Taiwan led a storytelling ses-
sion featuring the picture book series
"Bright Minds for a Brighter World 2",
accompanied by a song co-created with
CYUT. The circular economy, rendered in
lyrics and melody, became something a
child could carry home and hum.

Through the power of science, Coves-
tro Taiwan looks forward to continuing
to light up generations ahead, driving
meaningful progress in social inclusion,
environmental awareness, and beyond.
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A science moment across generations — grandparents and grandchildren team up to launch baking
soda rockets at the 2025 Science Camp
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Company Description

DEKRA was founded in 1925 to im-
prove road safety through vehicle
inspections. Today, it is the world’s
largest independent, non-listed ex-
pert organization in testing, inspec-
tion, and certification. As a global
partner, DEKRA offers customers
comprehensive services and solu-
tions to drive safety and sustain-
ability forward. It holds an EcoVadis
Platinum rating, ranking among the
top 1% most sustainable companies
worldwide.
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Testing Inspection and Certification

https://www.dekra.com.tw/en/home/
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Wear your DEKRA Child Cap. Be Seen. Stay Safe.
# - DEKRATEF/NALIE H & 22 227!

DEKRA marked its fourth consecu-
tive year participating in the German
Trade Office’s “CSR Day” and, for the
first time, extended its child traffic
safety program into a mountain com-
munity by visiting Municipal Wulai
Elementary and Junior High School
in New Taipei City. By bringing safety
education into the hills, DEKRA aims
to protect young road users who face
unique challenges on their daily jour-
neys to and from school.

Nestled between forested slopes
and river valleys, Municipal Wulai
Elementary and Junior High School
is known for its dedication to In-
digenous cultural preservation and
ecological education. Most students
are Atayal children, and their school
commute often involves winding
mountain roads with limited visibil-
ity. Helping these chil-
dren “be seen” became |
the central focus of this
year’s initiative. DEKRA i
introduced its signature |
bright-red safety caps,
featuring high-visibility
fabric and full-surround
reflective strips, symbol-
izing the effort to bring
road safety awareness |
beyond urban streets and
into every route children

walk—whether in cities, villages, or
mountain communities.

During the event, DEKRA staff engaged
students through friendly, hands-on
learning activities. The children prac-
ticed safe street-crossing techniques,
learned to identify blind spots, and
explored how to stay alert in challeng-
ing environments. Through interactive
scenarios, they experienced firsthand
why visibility is so important. When
the students put on their new DEKRA
bright-red child caps—with reflec-
tive bands catching the sunlight—the
increase in visibility was unmistak-
able. More importantly, the moment
underscored DEKRA’s long-standing
commitment to protecting children
on the road. We hope the safety prin-
ciples shared during the visit will stay
with these young learners and support



https://www.dekra.com.tw/en/home/
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DEKRA Testing and Certification Co., Ltd. &3]

them throughout their daily journeys.

The safety of children in traffic remains
one of DEKRA’s most deeply rooted
commitments. This year’s initiative

once again underscores the purpose of

the DEKRA child caps—helping young
road users stay visible and safe. Wheth-
er a child is walking through a busy in-
tersection, a quiet neighborhood street,
or a narrow mountain trail, their safety
should never depend on where they
live. The 2025 program in Taiwan rein-

forces DEKRA’s ongoing efforts to bring

road safety education into homes, com-
munities, and the everyday lives of chil-
dren.
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To stand out, you need to shine!

For 21 years, the bright-red DEKRA child
caps with reflective strips all around
have been an essential part of our global
“A Head for Safety” program. Since the
initiative began in 2004, DEKRA has ex-
panded distribution from its first 74,400
caps to nearly 3.8 million child caps as
we enter 2025.
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Company Description

As a pioneer of renewables with
over 40 years of experience and a
deep understanding of the needs
of a changing energy system,
ENERCON’s field of activities has
always extended beyond wind tur-
bines alone. Pursuing its mission of
‘Energy for the World’, the company
has been driving sustainable energy
generation from onshore wind since
1984.
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ENERCON Taiwan has participated in the GTO's CSR program for three consecutive years, bringing

its support into local schools across Taiwan

B ARSI = 2 SRR RSB R A

When Technology Meets Culture

Renewable energy projects have
the power to do more than gener-
ate electricity. In Changhua County,
ENERCON and its partner have de-
veloped a wind energy project that
demonstrates how technology can
support both sustainability and com-
munity identity.

Tailored to the site's specific require-
ments, the project was delivered
through close collaboration, precise
planning, and proven ENERCON tech-
nology. The result is a reliable contri-
bution to Taiwan's renewable energy
targets and local energy supply.

What sets the project apart is its
strong connection to the local com-
munity. One turbine has been decorat-
ed with artwork inspired by Dacheng
Township, featuring traditional cul-
tural symbols such as dragon and lion
dances, local temples, and agricultur-
al products including cabbage, pea-
nuts, and ducks.

The artistic design transforms the tur-
bine into more than an energy asset.
It serves as a symbol of local heritage,
helping renewable energy integrate

naturally into the community while
fostering a sense of ownership and
acceptance among residents.

The project also reflects ENERCON's
evolution from a wind turbine man-
ufacturer to a provider of integrated
energy solutions. Through its part-
nership with our customer, the com-
pany demonstrates how renewable
energy projects can deliver environ-
mental, technological, and social val-
ue at the same time.

Inspiring Future Generations

Corporate social responsibility is
about creating meaningful impact,
and ENERCON continues to do so
through its annual educational out-
reach program at a remote elementa-
ry school in Taiwan.

Last year, colleagues joined volun-
teers from German Trade Office Taipei
to introduce second-grade students
to renewable energy and environ-
mental sustainability. Through inter-
active quizzes, games, and activities,
students learned how wind energy
works and how ENERCON turbines
contribute to clean electricity gener-
ation.


https://www.enercon.de/en
https://www.enercon.de/en
https://www.enercon.de/en
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For many children, it was their first exposure to the con-
cepts behind renewable energy. By linking sustainabil-
ity to everyday life, volunteers helped students better
understand the importance of environmental protec-
tion and responsible energy use.

The event also encouraged broader discussions about
climate change, natural resources, and the role indi-
viduals can play in building a more sustainable future.
Learning through participation made complex topics
accessible and engaging for young minds.

The program marked the third consecutive year of
ENERCON's involvement, highlighting the company's
long-term commitment to community engagement. It
has grown into a meaningful partnership between busi- *
nesses, educators, and local communities.

For participating colleagues, the experience offered a
valuable opportunity to share knowledge and contrib-
ute directly to society. More importantly, it reinforced a
simple message: creating a sustainable future requires
not only innovative technology, but also education,
awareness, and the inspiration of future generations.

ENERCON Taiwan designed an interactive game that enabled students to learn
about wind energy in an engaging and enjoyable way
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Evonik Taiwan Ltd.

EVONIK

Leading Beyond Chemistry
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Company Description

Evonik is a global chemicals compa-
ny with operations in more than 100
countries and regions worldwide. In
2025, we generated sales of €14.1
billion and achieved adjusted EBIT-
DA of €1.9 billion. The common mo-
tivation of the approximately 31,000
employees: to provide customers
with a decisive competitive ad-
vantage with tailor-made products
and solutions as a superforce for
industry, thereby improving peo-
ple's lives. Evonik Group has near-
ly 200 employees in Taiwan, which
includes Evonik Taiwan Ltd. In Tai-
pei, and a plant in Taoyuan - Evonik
United Silica Industrial Ltd.
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Social responsibility is an important
part of Evonik’s corporate culture and
values. We are committed to support-
ing the development of local commu-
nities, particularly in the areas of edu-
cation and science.

In the second half of 2025, Evonik
participated in several community
activities. Together with the German
Trade Office Taipei, our team joined
the “Teaching Program for Rural El-
ementary Schools” at Wulai Junior
High and Elementary School in New
Taipei City, sharing knowledge and
encouraging students to pursue their
dreams. We also participated in the
“Chemistry On The Go“ organized by
Tamkang University Center for Sci-
ence Education, where hands-on ex-
periments inspired children’s curiosi-
ty and interest in science.

Through these initiatives, we aim to
broaden students’ perspectives, build
their confidence, and foster curiosity,
creativity, and problem-solving skills,
contributing to their future develop-
ment and sustainable social progress.
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GERMAN TRADE OFFICE TAIPEI EB & EMEE

Always Up-to-Date

> Key market insights H15;R%2
Y Tailor-made services Z3EARFS
» Investment opportunities IS B4 E
> International trade fairs Bl & RARFS
Y Business networking events B 535 FEE
» Latest news and much more R EIRES

Subscribe to our free e-newsletter and stay informed about
the Taiwanese and German markets! Find out more:
FIREMNEEEFHR BiEQERERHTSNRMBE! T
ERBRMEERENEREEER—IBRIETRA!



https://taiwan.ahk.de/en/publications/weekly-newsletter-infobrief-taiwan

o Deutsches Wirtschaftsbiire
E: German Trade Office

Taipei
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Company Description

As part of the worldwide network
of German Chambers of Commerce
Abroad (AHKs), with 150 locations
across 93 countries, we have sup-
ported German-Taiwanese business
relations since 1981. We are your
main contact for doing business in
Taiwan, delivering tailored solutions
through DEinternational Taiwan Ltd.,
backed by a strong network and po-
litical support. Our dedicated team
works closely with companies of all
sizes to provide reliable guidance—
whether you’re well-established in
the market or just getting started.
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Foreign Representative Organization

German Charity Soccer Tournament raises NTD 223,000 for Raising Children Medical Foundation
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The German Trade Office Taipei (GTO)
has long been committed to strength-
ening economic ties between Germa-
ny and Taiwan while bringing togeth-
er German companies in Taiwan to
actively engage in corporate social
responsibility (CSR). We believe that
business success goes hand in hand
with giving back to society through
education, community engagement,
and support for those in need.

Throughout 2025, GTO continued
to promote CSR through a variety of
initiatives. Three flagship activities—
CSR Day, the 3rd German Charity Soc-
cer Tournament, and the 2025 GTO
Christmas Goose Dinner—demon-
strated the shared commitment of
German companies to making a posi-
tive impactin Taiwan.

Since its launch in 2019, CSR Day has
become one of GTO's signature CSR
initiatives. In 2025, GTO led 17 German
companies to Wulai Elementary and
Junior High School in New Taipei City
for the fifth edition of the event and its
first visit to a mountainous indigenous
community.

Company representatives became
one-day teachers, leading hands-on
lessons on renewable energy, mate-
rials science, environmental educa-
tion, workplace safety, and innovative
technologies. Through interactive
learning, students were introduced to
the Sustainable Development Goals
(SDGs) while developing curiosity and
creativity. Participation has grown
from 8 companies at its inception to
17 companies, reflecting the long-term

GTO German CSR Day$
BERGEMENEEER

Fifth CSR Day brings German companies to a remote Indigenous school
S LECSR DayBE R EE LR RBRE BRIFEEZFHRMBEE EAS BEREE
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commitment of German businesses to
supporting education in Taiwan.

Beyond education, GTO also combined
sports with philanthropy through the
3rd German Charity Soccer Tourna-
ment. Held at the Taipei Gymnasium,
the tournament brought together 12
German companies for five-a-side
matches under the charity rule of NTD
1,000 donated for every goal scored. The
event raised NTD 223,000, which was
donated to the Raising Children Medi-
cal Foundation to support child-friendly
healthcare initiatives and medical as-
sistance for critically ill children. More
than a sporting event, the tournament
demonstrated how teamwork could be
transformed into meaningful support
for children and families in need.

In December GTO also incorporated
charitable giving into the 2025 GTO
Christmas Goose Dinner, bringing to-
gether around 100 guests from the
German-Taiwanese business commu-
nity to celebrate the holiday season.
A charity lucky draw raised NTD 258,888
for the Puren Youth Care Foundation,
supporting education and care pro-
grams for disadvantaged children and
young people. The event reflected
GTO's commitment to combining busi-
ness networking with social responsi-
bility, turning a festive gathering into
meaningful support for the local com-
munity.

Looking back on 2025, the GTO contin-
ued to serve as a bridge between Ger-
man companies and Taiwanese society.
Through CSR Day, the 3rd German Char-
ity Soccer Tournament, and charitable
fundraising initiatives, GTO raised more
than NTD 480,000 for charitable causes,
supporting education, healthcare, and
youth development in Taiwan.

29
Moving forward, GTO will continue
working closely with its partners to
create impactful CSR initiatives while
contributing to a more sustainable
and inclusive future.
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Industry &3¥
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Website ‘44
https://www.igus.com.tw/
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Company Description

igus is a Germany-based multina-
tional company with 37 subsidiar-
ies worldwide and 5,400 employees
abroad. motion plastics® products
are made of tribo-optimised poly-
mer and research in the industry's
largest laboratory (5,500 m?) have
led to highly durable materials that
fulfil our promise: " Improve what
moves. Tech up, Cost down. It's our
job."
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Making a difference through action

SEE AT RATENRRE A Lt

In September last year, a land-
slide-dammed lake in Guangfu Town-
ship, Hualien, breached following
severe weather conditions, causing
widespread flooding and significant
damage to local communities. Vol-
unteers from across Taiwan came to-
gether to support affected residents
by clearing mud and damaged homes,
and assisting with recovery efforts.

Among them were employees of igus
Taiwan, who joined the relief efforts
with a shared commitment to help-
ing those in need. Carrying not only
supplies but also compassion, the
team transported retired exhibition
canvas from igus trade shows to
Hualien.

These canvas, which had previously
been repurposed into eco-friendly
coin pouches as part of the compa-
ny’s circular economy initiatives,
found a new purpose as emergency
relief materials in collaboration with
"the Mustard Seed Mission", a Chris-
tian social welfare organization serv-
ing disaster-affected communities.

The reused canvas provided practical
protection for families in need, serv-
ing as temporary covers for relief sup-
plies, damaged homes, and leaking
structures. They also demonstrated
how materials can be continuously re-
purposed to create value beyond their
original use.

Whether supporting local disaster re-
covery efforts or contributing to hu-
manitarian aid overseas, igus seeks to
put its values into action by extending
kindness and support beyond borders.

-
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While igus Taiwan employees are not professional di-
saster responders, we believe that everyone can con-
tribute in meaningful ways. By participating in relief
initiatives and supporting community recovery, igus
Taiwan hopes to play a small yet meaningful role in
creating a more caring and resilient society.

igus Taiwan also extends sincere appreciation to the
volunteer organization known as "Shovel Superhe-
roes', whose dedication once again highlighted the
compassion, solidarity, and community spirit that de-
fine Taiwanese society. Their efforts not only helped
rebuild homes but also inspired hope and resilience
among those affected.

Beyond disaster relief, igus Taiwan has long supported
the "Canaan Eden Bakery", a sheltered employment
facility dedicated to empowering individuals with dis-
abilities. Through monthly purchases of handmade
cookies and cakes for employees, igus Taiwan contrib-
utes to creating sustainable employment opportuni-
ties while promoting social inclusion. These thought-
fully prepared products not only bring enjoyment to
colleagues but also help support the independence,
dignity, and well-being of people with disabilities. igus
believes that every individual deserves the opportuni-
ty to be seen, valued, and empowered.

Delivering the taste of happiness

(BUR == AR LR

9 9 Through continuous support for vulnerable groups and community initiatives, igus Taiwan strives

to strengthen the positive impact of its corporate social responsibility efforts. By turning small acts

of support into meaningful change, bringing warmth to our community. igus Taiwan aims to con-
tribute to a more inclusive and sustainable society where everyone can thrive.
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Company Profile A r] &}

Established in Taiwan BIS74E47
2024

Employees in Taiwan 8 T \#
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Industry &3¥
Airfreight Industry
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Website 44
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Company Description

Lufthansa Cargoisoneof theworld's
leading cargo airlines and part of the
Lufthansa Group, Europe's largest
airline group. Through our five cargo
hubs in Frankfurt, Munich, Brussels,
Vienna and Rome, we transport an
average of 2,500 tons of freight per
day to our 336 network stations.

Taiwan Branch office was estab-
lished in 2024. Now we oper-
ate three weekly B777 freighters
between Taipei and Frankfurt.
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For a better tomorrow for
all of us.

We are active all over the world — and
at home. That’s why global responsi-
bility and sustainable, forward-look-
ing practices are part of our DNA.

Our Sustainability missions:

+ Fleet modernization in the past 25
years: 52% reduction per TKT in CO2
emissions. Our goal for 2030 is 50%
less net CO2, and 100% CO2-neu-
trality in 2050.

+ AeroSHARK technology and light-
weight loading equipment: 5,493t
of kerosene saved per year

+ Cargo Human Care (CHC) Run: 6
institutions for humanitarian aid in
Kenya

In Taiwan, we organize three annual
CSR activities:

+ Weinvite employees and customers
to join our global charity run and
raise funds to support children in
Kenya.

+ Beach Cleanup: To participate in
World Cleanup Day by organizing it
to help protect the environment.

+ Charity Donation Drive: Donating
requested supplies to a selected
charity to support those in need
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Network and Schedule

Lufthansa Cargo has a strong and reliable airport-to-airport network
that covers some 350 destinations in more than 100 countries. The
company markets the cargo capacities of the passenger aircraft of
Lufthansa Airlines, Austrian Airlines, Brussels Airlines, Discover
Airlines, ITA Airways and SunExpress, as well as its own freighter fleet
of 18 Boeing 777F.

Lufthansa Cargo offers 3 weekly freighters services between TPE
(Taipei) and Frankfurt (FRA).

From TPE to FRA:
From ‘ To ‘ Flight no. STD STA PEM
TPE FRA LH8013 03:10 11:35 3
TPE FRA LH8013 19:25 05:45+1 5
TPE FRA LH8014 19:55 06:15+1 7

From FRA to TPE:

Flight no.
FRA TPE LH 8014 05:30 00:40+1 2
FRA TPE LH 8014 21:45 16:55+1 4
FRA TPE LH 8014 22:15 17:25+1 6

* Schedule changes may occur without prior notice. All times are local times.

Product and Add-on Services

For all special requirements, Lufthansa Cargo offer practical Add-on
Services you can use to adapt our logistics solutions even better to
your needs. So that your air freight arrives at its destination the way
you want it to.

Sustainable Choice

Contribute to reducing your future climate impact with Lufthansa
Cargo through Sustainable Aviation Fuel (SAF) and high-quality
climate protection projects.

CSR Report of German Companies in Taiwan 2025/2026

Sustainable Choice enables you to support the reduction of your
future climate impact through two key measures: the use of
Sustainable Aviation Fuel (SAF) and contributions to certified climate
protection projects.

Service options
e Add-on Service - Standardized offering for individual AWB
shipments
e  Bulk Agreement - Long-term purchase including
documentation of contributions to future CO, savings
e  Charter - Customized charter or scheduled flights

Benefits of Sustainable Choice
e Available for any Product and Speed throughout our entire
network for every customer worldwide
e  Receive an externally audited CO, Mitigation Support
Certificate for SAF purchases for full crediting in your CO,
balance

toDoor
Direct delivery to your bonded warehouse saves time and effort.

Rely on efficient optimization of your transport chain. With our toDoor
service we deliver your air freight shipments directly to your bonded
warehouse or recipient via Road Feeder Service (RFS) - in many cities
in Europe and the USA*.

o~ -

Boo

Ad;l thé last mnle.. :

Simply straight to the front door

e  Save time and effort with direct delivery beyond airport
across the Lufthansa Cargo network and schedule

e  Specified travel times for optimal planning - Customized
schedule with flexible delivery times and regular direct
deliveries

e Delivery of ULDs or loose** shipments

e  Generation of T1 document by Lufthansa Cargo

e Release of cargo at bonded warehouse once customs-
cleared by consignee

e  Temperature controlled transport in refrigerated trucks for
shipments with Passive Temp Support***

* Passive Temp Support toDoor unavailable in the USA.

** Does not apply to Passive Temp Support toDoor.

*** Passive Temp Support toDoor shipments are transported by
refrigerated truck to European cities from Frankfurt, Vienna and
Munich.
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Company Profile A7) &K}
Established in Taiwan I3 4E47
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Company Description

Melchers is a reliable partner in Asia
providing tailored solutions for
Market Strategy, Sales & Distribu-
tion, After Sales Services, Sourcing
& Procurement.

Started as a trading company for
more than 200 years — in Taiwan for
50+ years. Melchers focuses on de-
livering value-added to our clients
and developed a strong network
with local industries.
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Employees in Taiwan 8 T \#

Supported Goals 7k 4% i H 1

Melchers team gathered to plant trees in Nanzhuang, Miaoli

5% R [ R P R O e I R A R T

Melchers Group Tree Planting Day

On November 15th, 2025, colleagues
from across the Melchers Group —
joined by their families and team
members from our international
offices — gathered in Nanzhuang,
Miaoli, for our corporate tree-plant-
ing initiative. This meaningful event
brought our global and local teams
together to take collective action to-
ward environmental preservation.

Under the bright sun, participants
of all ages worked side by side to
plant young trees on the hillside,
transforming the landscape into a
lasting symbol of shared growth and
environmental stewardship. This
hands-on initiative directly reflects

Melchers' core dedication to sustain-
ability and our long-term responsibil-
ity to reduce carbon footprints while
preserving a greener, healthier eco-
system for future generations.

Our STIHL team works closely with
partners in the forestry sector, and
many of our customers are directly
involved in forest management. This
event provided a valuable opportuni-
ty for our team to better understand
their work — and for the children to
connect more closely with our land.

Moving forward, Melchers Taiwan re-
mains fully dedicated to fostering a
sustainable future.

Melchers team putting sustainability into action through tree planting

SRR UE R TENE T /KT B TR
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Planting hope and experiencing ecological restoration firsthand
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We will continue to drive positive environmental impacts and strengthen
community engagement through ongoing eco-friendly initiatives, ensuring that our

corporate growth always aligns with the well-being of the local environment.
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Established in Taiwan BIS74E47
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Website 44
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Company Description

Siemens Energy is one of the
world’s leading energy technology
companies, working with custom-
ers and partners on energy systems
for the future and a more sustain-
able world. Through its wind power
subsidiary Siemens Gamesa, it is a
global leader in renewable energy.
Around one-sixth of global electric-
ity is generated using Siemens Ener-
gy technologies. It employs 105,000
people in over 90 countries and had
€39.1 billion in revenue in fiscal
2025.
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Siemens Energy is a trademark licensed by
Siemens AG.
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Siemens Energy Taiwan Sustainability & Family Day

KA EREH

Siemens Energy Receives Gold
Award at Taiwan Happy Enterprise
Awards

Siemens Energy has been awarded
the Gold Award in the Manufacturing
Category at the Commercial Times
Taiwan Happy Enterprise Awards.
The recognition reflects the compa-
ny’s continued investment in talent
development, employee well-being
and workplace culture, while also
recognizing the collaborative culture
fostered by employees across Tai-
wan. As the energy transition contin-
ues to reshape the industry, people
remain at the core of Siemens Ener-
gy’s success. The company is com-
mitted to providing a safe, inclusive
and supportive workplace where
employees can develop professional-

ly, contribute their expertise and work
together to drive business growth.
Looking ahead, Siemens Energy will
continue to strengthen the social di-
mension of its ESG commitments by
investing in its people and fostering a
diverse, inclusive and resilient work-
place. Through these efforts, the com-
pany aims to support its long-term
success while bringing its purpose,
“We Energize Society,” to life.

A Meaningful Escape: 2026 Siemens En-
ergy Taiwan Sustainability & Family Day

On March 28, 2026, Siemens Energy
Taiwan hosted its vibrant "Sustainabil-
ity & Family Day" at Hsinchu's Green
World Ecological Farm. This engaging
event offered colleagues and their
families a perfect weekend escape

Children’s book donation at Giao Ping Elementary School, Chiayi
FEF G/ NEETEE)
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to connect with nature and strengthen
team bonds. Participants enjoyed close
interactions with adorable alpacas and
showcased excellent teamwork during
the "Treasure Hunt Challenge." After an
authentic Hakka lunch and a captivating
kids' magic show, the celebration reached
a meaningful climax. Demonstrating a
profound commitment to ESG, Siemens
Energy converted the teams' accumulat-
ed points into a 100,000 NTD sustainabili-
ty fund. Taking concrete action, the com-
pany officially utilized this fund on April
15 to adopt 40 organic pomelo trees, sup-
porting local green agriculture. To bring
this sustainable journey full circle, a fol-
low-up "Pomelo Happiness: Harvest Fam-
ily Day" is scheduled for late August. Em-
ployees will gather to harvest the fruits,
which will be gifted to staff and clients
ahead of the Mid-Autumn Festival. This
ongoing initiative beautifully intertwines
employee well-being with environmental
consciousness, making our 2026 sustain-
ability program a resounding success.

Empowering the Next Generation: In-
spiring "Planet Rescuers"

On April 13, as part of our ESG commit-
ment, Siemens Energy Taiwan visited
Giao Ping Elementary School in Chiayi
City to donate our original bilingual chil-
dren's book, The Quest for the Energy Di-
amond. In recognition of this effort, the
city's Education Department awarded us
a certificate of appreciation on behalf of
the Mayor. Tailored for schoolchildren,
the book transforms complex energy con-
cepts-like wind power, natural gas, and
green hydrogen-into an engaging fan-
tasy adventure. As a driving force in the
energy transition, we believe a sustain-
able future takes root in education. See-
ing the students' enthusiasm to become
world-changing "Planet Rescuers" is our
greatest motivation. Principal Ho highly
praised our initiative to translate profes-
sional expertise into accessible reading.
Fifth graders showed immense interest in
climate change and carbon reduction, ea-
gerly pledging to adopt daily eco-friendly
habits. This donation successfully plants
seeds of green energy awareness.
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Company Description

STOBER has been a leading name
in industrial drive engineering since
1934, specializing in system solu-
tions. With approximately 700 em-
ployees worldwide, 11 subsidiary
companies, and over 35 distribu-
tors, STOBER provides support, ser-
vice, and distribution in more than
30 countries. This strong business
network, combined with exception-
al customer focus and innovative
products, enables STOBER to thrive
as a privately owned family busi-
ness in the global marketplace.
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Employees in Taiwan 8 T \#

At STOBER, Corporate Social Respon-
sibility (CSR) is a vital part of our busi-
ness philosophy. Since 1934, we have
combined innovation in drive technol-
ogy with a strong commitment to envi-
ronmental and social responsibility.

1. Environmental Sustainability

We focus on reducing our environ-
mental impact through energy-effi-
cient production, waste reduction,
and eco-friendly product design.
Our facilities are equipped with ad-
vanced technologies to ensure sus-
tainable operations.

2. Employee Well-being
We invest in our people by pro-
moting health, safety, training, and
equal opportunities. A supportive
work environment, professional
development, and work-life bal-
ance are key priorities.

3. Community Engagement
STOBER supports education and
social initiatives through school
partnerships, donations, and vol-
unteering. We aim to inspire future
talent and give back to the commu-
nities we serve.

4, Ethical Business Practices
We uphold high standards of integ-
rity and compliance. Transparency,
fairness, and responsibility.
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Company Description

TUV Rheinland is a globally re-
nowned independent third-party
organization specializing in testing,
certification, training, and consult-
ing. With 150 years of experience,
it employs over 5,600 people in the
Greater China region and operates in
four main business streams: Indus-
trial Services & Cybersecurity, Mobil-
ity, Products, and People & Business
Assurance. Its services cover indus-
tries including energy, automotive,
rail, consumer products, and medi-
cal services.
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GTO German Company Charity Soccer Tournament

TEETERZE R IR AGHE

Building Team Spirit, Promoting
Eye Comfort

A company's value comes not only
from the professional services it pro-
vides, but also from its long-term
commitment to society. Beyond safe-
guarding product safety and quality
through testing, inspection, and cer-
tification, TUV Rheinland combines
employee engagement with techni-
cal expertise to support communi-
ty initiatives and promote eye care
awareness, extending its capabilities
beyond product assessment to cre-
ate positive impact.

Strengthening Team Spirit Through
Community Engagement

For many years, TUV Rheinland Tai-
wan has participated in the German
Company Charity Soccer Tourna-
ment, organized by the German
Trade Office Taipei. Together with
other German companies, the event
supports children's healthcare ini-
tiatives while fostering team spirit
and strengthening employees' com-

altimefortraining and practice outside
working hours. For TUV Rheinland, the
tournament is about more than com-
petition. It encourages employees to
contribute beyond the workplace, give
back to society through meaningful
action, and make corporate social re-
sponsibility part of everyday life.

Promoting Eye Care Awareness
Through Professional Expertise

In addition to supporting employee
involvement in community initiatives,
TUV Rheinland leverages its expertise
to raise awareness of eye care. As Al
and digital technologies advance,
screens have become an essential part
of daily life, supporting work, learning,
and entertainment. Meanwhile, pro-
longed use of digital devices has in-
creased awareness of the importance
of visual comfort.

mitment to corporate social respon- &5

sibility.

Eachyear, the teamis formed by em-
ployees who volunteer their person-
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“Better Vision” Eye Comfort Pop-up Experience at Syntrend Creative Park in Taipei

IRFEF R Ealt=alEaEE

In July 2026, TUV Rheinland hosted the
“Better Vision” Eye Comfort Pop-up Ex-
perience at Syntrend Creative Park in
Taipei. Through interactive displays and
eye care education, the event made the
technical concepts behind Eye Comfort
Certification accessible and easy to un-
derstand for the public. Visitors learned
why visual comfort matters and how to
select display products that provide a
more comfortable viewing experience.

The event attracted more than 1,500
visitors who actively participated in the
activities and shared feedback through
on-site questionnaires. Through hands-
on experiences, visitors gained a better
understanding of how visual comfort
affects daily work, learning, and enter-
tainment, making eye care knowledge
more accessible in everyday life.

Whether through employee engage-
ment in community initiatives or by ap-
plying professional expertise to serve
society, TUV Rheinland believes that
corporate impact extends beyond the
services it provides. By responding to
societal needs through meaningful ac-
tion, the company continues to create
trusted value for the communities it
serves.
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Company Description

TUV SUD is a trusted partner of
choice for safety, security and sus-
tainability solutions. It specialises
in testing, certification, auditing
and advisory services. With more
than 30,000 employees across over
1,000 locations, it adds value to its
customers, inspiring trust in a phys-
ical and digital world.
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GTO German Company Charity Soccer Tournament

TEETERZE R IR AGHE

TUV SUD Responds to Local Needs Through Sustained Engage-

ment and Employee Action

Charity Soccer Initiative: Support-
ing Healthcare for Children in Criti-
cal Need

In 2025, TUV SUD participated in the
third GTO German Companies Char-
ity Soccer Tournament, organized
by the German Trade Office Taipei.
Members of Taiwan’s German busi-
ness community gathered at Taipei
Gymnasium for a five-a-side soccer
tournament in support of pediatric
healthcare.

Funds raised through the event were
donated to the Raising Children Med-
ical Foundation to help improve inpa-
tient care and hospital environments
for seriously ill children.

Employees from different departments
across TUV SUD Taiwan formed a team
and demonstrated teamwork on the
field. The event also provided oppor-
tunities to engage with other partici-
pating companies and raise awareness
of pediatric healthcare needs.

TUV SUD’s participation for three con-
secutive years reflects its continued
support for charitable initiatives and
its commitment to creating lasting so-
cial impact through employee engage-
ment.

Year-End Donation Drive: Supporting
Rural Communities in Taitung

At the end of the year, TUV SUD contin-
ued itsannual community engagement
efforts by organizing a Christ-
mas donation drive. Employees
# contributed daily necessities
and care supplies to the Taitung
.} County Association for the Care
of Disadvantaged People, which
supports disadvantaged fam-
ilies, older adults living alone,
and people with disabilities in
rural communities.
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The donation drive was planned ac-
cording to the recipient organization’s
needs. Items collected included rice,
adult diapers, cleaning products, and
other essential supplies.

Employees worked together to collect,
sort, and send the donations, ensuring
that practical support reached people
in need during the winter.

The initiative also helped employees
better understand the challenges faced
by vulnerable groups in rural communi-
ties. Their participation strengthened
connections with the local community
and made the donation drive a shared
expression of corporate responsibility.

Turning Participation into a Long-Term
Commitment

From the charity soccer tournament to
the year-end donation drive, TUV SUD
responded to local needs in pediatric
healthcare and rural community sup-
port through practical action. These
initiatives encouraged employees to
turn care and concern into meaningful
contributions.

TUV SUD will continue to combine em-
ployee participation with local part-
nerships and carry out sustained com-
munity initiatives that create a positive
social impact in Taiwan.

Christmas Donation Drive
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Company Description

Volkswagen Group Taiwan, estab-
lished in 2015, represents Audi,
Volkswagen Passenger Cars, SKODA,
and Volkswagen Commercial Vehicles.
Our vision is to lead Taiwan’s mobility
market by focusing on product
excellence, digital innovation, net-
work expansion, and a human-centric
approach. Leveraging our four brands,
we aim to deliver sustainable mobility
through localized, human-centric
services, building a better future with
Taiwanese society.
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Volkswagen Group Taiwan embraces "Electrify Taiwan" as our future vision, focusing on pure
electric future G 1E 1R TR LU Electrify Taiwan ) 2B SR EEAEE AR

At Volkswagen Group Taiwan, we
deeply integrate our global sustain-
ability vision with local market needs.
We believe the future of mobility
must be built on green living, social
contribution, and a commitment to
diversity, equity, and inclusion (DEI).

Green Living

Volkswagen Group is dedicated
to environmental stewardship and
was the first to sign the Paris Agree-
ment. Responding to our sustain-
ability goals and Taiwan’s '"2050
Net-Zero" policy, we launched the
"Electrify Taiwan" vision in 2024. This
initiative includes an extensive EV line-
up, hardware and software upgrades
for "digital customer experiences"
and "network-wide charging services",

ID. Buzz Mobile Command Vehicle supports
medical services at Baishatun Mazu Pilgrimage
BERITRIIRID. BuzzA TEIFE > Bk
IO A B

and a nationwide charging infrastruc-
ture. By optimizing the ecological foot-
print of our products, we are realizing
a low-carbon digital transformation.
Honoring Earth Day, we implement
internal measures like turning off
lights during lunch hours, promoting
low-carbon activities, and reducing
plastic usage to foster a green work-
place.

Social Contribution

Road Safety:

Our Group is committed to road
safety education. We host the "Love
in Motion" children's art competi-
tion, advocating "zero tolerance for
drunk-driving" and "slow, look, and
stop" protocols. We co-host traffic
safety events with the German Trade
Office and partner with the Spinal
Cord Injury Social Welfare Foundation
to support families affected by traffic
accidents. We continue to leverage
cross-brand synergies to drive toward
a safer, more inclusive future.

Mobility Equity:
Volkswagen Commercial Vehicles is

4 committed to advancing accessible

mobility, upholding the #WeNotMe
spirit. In 2025, we co-organized the
first "Taiwan Accessible Ocean Day".
By utilizing barrier-free vehicles, we
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assisted hundreds of individuals with
disabilities overcome mobility barriers.
We believe that "the freedom to explore
the world should never be a privilege."

Local Engagement:

We are committed to supporting local
culture. Volkswagen Commercial Vehicles
has introduced the first "Mobile Medi-
cal Care System" during the Baishatun
pilgrimage this year, creating a mobile
emergency network and transforming
medical capacity into a green, zero-car-
bon, mobile emergency network. Fur-
thermore, upholding our "Love Brand"
philosophy, Volkswagen has been com-
mitted to children’s football educa-
tion for a decade. By investing in the
Volkswagen Football Park and upgrad-
ing its turf, we benefit over 600 young
players weekly, fulfilling our promise of
community integration.

DEI

We believe DEI is the cornerstone of in-
novation and growth. We actively pro-
mote intergenerational inclusion and
talent sustainability. Our "human-centric"
spirit is embedded in our services and
CSR. Through trainee programs with
local and international universities, we
have mentored over 200 students, in-
jecting innovative energy into the com-
pany. Simultaneously, we are actively
breaking gender stereotypes; women
currently comprise 40% of our work-
force, demonstrating our dedication to
a balanced.
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Since 2021, Volkswagen Group Taiwan leverage
the "Love Never Stops" drawing contest, promoting
road safety awareness & &4 M H 20214
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Embodying the "Love Brand" spirit, Volkswagen Taiwan is dedicated to driving football development
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Company Description

wpd is a global renewable energy
producer and operator dedicated
to accelerating clean energy devel-
opment. Our business covers the
planning, financing, construction,
O&M services and local community
participation for onshore wind and
solar farms. wpd has installed 2,840
turbines worldwide with more than
7,175 MW total capacity. wpd Tai-
wan is the largest private onshore
wind power developer in Taiwan,
operating more than 500 MW of re-
newable energy.
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Caring for the coast together, from beach cleanup to clean energy in action
EEBRIRRRE B DUTE T iR RN

Riding with the Wind: From Beach
Cleanup to a Sustainable Future

In support of the Yunlin County Gov-
ernment’s Corporate Coastal Adop-
tion Program, wpd has adopted a
0.7-kilometer stretch of coastline at
Santiaolun, Sihu Township. To mark
World Environment Day on June 5,
wpd organized a beach cleanup with
the Environmental Protection Bu-
reau, Yunlin County, collecting 175 ki-
lograms of marine debris and taking
concrete action to protect the coastal
environment.

Santiaolun is also home to wpd’s Ke-
wei Wind Farm. As employees cleared
debris along the coast with wind tur-
bines in view, they experienced first-
hand the close connection between
marine conservation, renewable
energy, and the local environment.
Some colleagues also climbed into a
turbine nacelle to learn more about
wind power facilities and operations,
gaining a deeper understanding of
how wind energy contributes to Tai-
wan’s energy transition.

From cleaning the beach to climbing
a wind turbine, these different per-
spectives turned sustainability from
a corporate commitment into hands-
on action for a future where people
and the environment thrive together.

A Fourth Year of Devotion: wpd
Lights the Way for the Mazu Pil-
grimage

Held every spring, the Dajia Mazu Pil-
grimage is one of Taiwan’s most im-
portant religious and cultural events.
Rooted in Taiwan for 20 years, wpd has
long supported local development.
From sponsoring parade floats in ear-
lier years to introducing solar-powered
charging stations, wpd has brought
renewable energy into local traditions
while strengthening its connection
with communities.

“Mazu carries people’s hopes for peace
and safety, while energy carries this
land’s hopes for a sustainable future,”
said Weiwei Tseng, Chairperson of
wpd Taiwan. This year, in addition to
providing solar charging stations, wpd
distributed night-walking lights at its
Changhua station to help pilgrims trav-
el safely after dark. Turbine building
blocks and interactive energy games
also helped visitors of all ages learn
about renewable energy.

After four consecutive years of partic-
ipation, “See you next year” has be-
come a shared promise between wpd
and pilgrims, reflecting the company’s
long-term commitment to local com-
munities.


https://www.wpd.tw
https://www.wpd.tw
https://www.wpd.tw

wpd Taiwan Energy Co., Ltd ZfEFEJR A R AF]

Connecting sustainability with local communities
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wpdeec Volunteer Empowerment:
Wind Power and Ecosystem Coexis-
tence

The wpd Environmental Education Cen-
ter (wpdeec) brought together volun-
teers and environmental educators for
a learning excursion to Fangyuan, Chan-
ghua, featuring wind farm visits, bird-
watching, and professional exchanges
to deepen their understanding of wind
power and ecological conservation.

Participants explored how renewable
energy development can coexist with
environmental protection, including
the question: Can wind turbines and
birds coexist? Bird expert Hsieh Tsung-
Yu, with over 30 years of research ex-
perience, shared that based on long-
term observations and bird surveys,
most bird species demonstrate good
avoidance behavior. Through thorough
environmental surveys, scientific mon-
itoring, and appropriate management,
potential impacts can be further re-
duced.

wpd continues to promote dialogue
on renewable energy and ecological
conservation through environmen-
tal education, volunteer training, and
cross-sector exchange, exploring how
green energy and biodiversity can thrive
together.

CSR Report of German Companies in Taiwan 2025/2026

Exploring how wind energy and biodiversity can thrive side by side
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Sustainable Development Goals (SDG) 7k 45 %5 J& H &

The 17 goals for sustainable development (SDG) were formulated by the United Nations in 2015 in order to create a
future global development framework. Their goal is to promote sustainable development on an economic, social,
and ecological level. Companies worldwide are also increasingly committed to sustainability, pursuing positive so-
cial and ecological developments, and supporting these Sustainable Development Goals:
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Learn more about the 17 SDGs on the official website of the United Nations De-
partment of Economic and Social Affairs: https://sdgs.un.org/goals
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German Commitment to the SDGs 125 /> 34 B Bk 45 5% g H 1% 2 iR

German companies are highly committed to Taiwan’s society: They are work on clean energy and reduce their carbon
emission, pay attention to responsible consumption and production processes, create decent work environments and
strive for quality education and gender equality. They also promote good health and well-being and assist Taiwan with
building up resilient infrastructure and sustainable cities. On average, the 21 companies participatingin this CSR report
support four SDGs per company.
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