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VOLKSWAGEN GROUP
TAIWAN

Volkswagen Group Taiwan unites Audi, Volkswagen, SKODA, and
VVolkswagen Commercial \Vehicles to deliver a diverse portfolio of
mobility solutions tailored to modern consumer needs.

Powered by innovation, digital transformation, and a human-centric
approach, we are redefining customer experience—both online
and offline. From pioneering digital retail journeys to rolling
out connected services and electrified models across all
brands, we are accelerating the shift toward smarter, more
sustainable mobility. With a strong focus on network expansion,
sustainability, and seamless service, Volkswagen Group
Taiwan is shaping a cleaner, more connected future—together.
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About the Report

The 6" edition of our Corporate Social Responsibility Report offers a detailed summary of the CSR initiatives of 25
German companies and their efforts to contribute to the local Taiwanese community in 2024/2025.

FANRE B ER DA & BEHT) s L8525 %8B A FI1E2024/20254F ¥ G AL & A0 &6 4L & B AL E RN
e

About the German Trade Office Taipei

As the official representative of German businesses in Taiwan, we are the primary contact
and key link between German and Taiwanese companies. We combine political support,
networking, and offer a comprehensive range of tailored services. Customer satisfaction is
central to our approach, and our dedicated team is ready to assist companies of all sizes.
With over 40 years of experience and the support of the global network of German Cham-
bers of Commerce Abroad (AHKs), we have the expertise to guide your company towards
success. Your success is our mission!
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Preface - German Trade Office Taipei /ZF &SR Hi S H

, , German companies in Taiwan are shaping a sustainable
future—through innovation, community, and a deep
commitment to giving back.

Dear Reader,

Having been in Taiwan for over a year now, I’'ve been pleasantly surprised by how
committed German companies are to giving back to Taiwanese society. Since
taking up my new role, I’'ve had the pleasure of participating in several Corporate
Social Responsibility (CSR) activities—among them an impressive Nordic Walk
eventin Yunlin County, where more than 200 local elders and students gathered
to celebrate a major milestone: the installation of 500 MW of renewable energy.

But this is just one of many inspiring examples. Our annual Corporate Social Re-

sponsibility Report of German Companies in Taiwan showcases CSR initiatives Dr. Eva Langerbeck

from both the previous and current year. We’re proud that 25 companies have Chief Representative and
contributed to the sixth edition, presenting a wide range of activities—from clas- Executive Director
sic cleanup events and fundraising campaigns to specially designed classes for German Trade Office Taipei

schoolchildren. Other highlights include support for elderly individuals living

alone, sports events such as a football tournament for children with disabilities,

and environmental protection projects that promote sustainable production and the expansion of electric mobility
in Taiwan.

Moreover, most of the companies featured in this report support at least three of the 17 Sustainable Development
Goals (SDGs), as formulated by the United Nations in 2015 to advance economic, social, and ecological sustainability
(see page 54). This underlines that CSR is no longer just an add-on—it lies at the core of modern business.

We hope the Corporate Social Responsibility Report 2024/2025 will inspire others to join in the pursuit of sustainability
and social responsibility. Enjoy reading—and be inspired!

Dr. Eva Langerbeck

Chief Representative and Executive Director F
German Trade Office Taipei
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‘l Preface - German Institute Taipei ZEBEES & Al S

, , 7'hese initiatives serve as a powerful reminder that economic
success and social responsibility can and must go hand in
hand—shaping a more sustainable and inclusive future for all.

Dear Reader,

Corporate Social Responsibility (CSR) has become an essential part of sustain-
able business practices. Around the world, customers, clients, and business part-
ners increasingly expect companies to act responsibly—not only in their domes-
tic operations but throughout their global value chains.

With the entry into force of Germany’s Supply Chain Due Diligence Act in January
2023, these expectations have taken on a binding legal form. Companies are now
required to identify and mitigate human rights and environmental risks across
their supply chains. This legislation has further elevated CSR from a voluntary
initiative to a strategic imperative; one that calls on companies to align profit
with purpose.

Karsten Tietz

Director General
German Institute Taipei

German businesses in Taiwan have long embraced this responsibility. Their CSR

initiatives range from environmental programs and educational outreach to pro-
moting circular economy and innovation for sustainability. These projects reflect a clear commitment not only to the
communities they operate in, but also to long-term resilience and partnership. They demonstrate that responsible
business conduct is not a trade-off with competitiveness—it is a foundation for it.

I hope this brochure offers valuable insights into the wide range of CSR efforts undertaken by German companies in
Taiwan. These initiatives serve as a powerful reminder that economic success and social responsibility can and must
go hand in hand—shaping a more sustainable and inclusive future for all.

Sincerely,

Karsten Tietz
: Deutsches Institut
Director General Taipei

German Institute Taipei EEEeHE
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Company Description

Agiply

Allianz Taiwan Life provides a full
range of life insurance protection
and savings products and services
to its customers throughout Tai-
wan through its extensive network
of agents and business partners. In
2024, the company was the largest
foreign life insurance company in Tai-
wan overall based on total premium
income. In 2025, we celebrate our
30th anniversary and are committed
to providing innovative solutions to
meet our customers’ needs.
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2024 Catholic Foundation of Alzheimer's Disease Fundraising Campaign Kickoff Press Conference

2024 REHBREENE S GHAERLE S

Allianz Taiwan Life is committed to le-
veraging the influence of finance and
insurance, realizing corporate social
responsibility, and promoting so-
cial, educational and environmental
sustainability through diversified ac-
tions. Through diverse partnerships
with NGOs and employee engage-
ment, Allianz Taiwan Life has promot-
ed a series of activities covering youth
empowerment, dementia care, and
environmental sustainability to pro-
mote social inclusion and give back
to Taiwanese society.

The "Allianz Junior World Cup" ti-
tle-sponsored by Allianz Taiwan Life
has been held for more than 10 years
and continues to support grassroots
football in Taiwan. In 2024, the tour-
nament attracted more than 1,100
teams to sign up and helped promote
a diverse and inclusive social devel-
opment.

In response to the challenges of an
ageing society, Allianz Taiwan Life has
partnered with the Catholic Founda-
tion of Alzheimer’s Disease and Re-
lated Dementia for the elderlies since
2006 and hosted the 17th fund-rais-
ing campaign in 2024, with donations

increasing by more than 30% this
annum. Focusing on dementia pre-
vention, the theme of non-drug treat-
ment in 2024 was non-pharmacolog-
ical treatment, integrating music, art
and cognitive therapy, so that the el-
derly can activate brain cells through
practical experience.

As part of its commitment to environ-
mental sustainability, Allianz Taiwan
Life has partnered with RE-THINK
since 2022 and launched four beach
clean-ups around the island in 2024,
calling on more than 600 employ-
ees and their families to participate
in the removal of more than 4 tons
of marine debris. Continuing the cir-
cular economy themed board game
Circular State, we also participated
in the CSR Day organized by the Ger-
man Trade Office to conduct campus
courses at CiaoShan Primary School
in Miaoli County to promote circular
economy, resource recycling edu-
cation, and spread environmental
awareness from enterprises to fami-
lies and communities.

In 2024, Allianz Taiwan Life Insurance
hosted the financial literacy camp to
cultivate the financial and insurance
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‘l Allianz Taiwan Life Insurance Co., Ltd. ‘22l \ Z{E5HE 17 7 BR 2\ v

functions of students in colleges and
universities. For the first time, we coop-
erated with University of Taipei to hold a
dedicated session for sports college stu-
dents, combining innovative thinking to
carry out more affirmative services and
promote the popularization of financial
education. The course was divided into
two phases. The first stage invited pro-
fessors from top universities to teach the
basic theories of finance and risk and in-
tegrated the topics of life and financial
planning. The second stage arranged
field visits to PIMCO and Allianz Global
Investors to enhance industry-universi-
ty exchanges to gain a practical under-
standing of business operations and in-
crease financial thinking.

Looking ahead, Allianz Taiwan Life will
continue to combine its core business
and social values to expand its positive
impact in the areas of inclusion, educa-
tion and the environment to build a more
resilient and hopeful future.
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2024 Allianz Junior World Cup Disability Football Experience Event
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Company Description

Agiply

Aquila Clean Energy Asia Pacific
(APAC) is a clean energy platform
that funds, develops, builds and
operates solar PV, wind energy and
battery storage assets across the re-
gion. Through developing and man-
aging clean energy assets, we are
committed to advancing the energy
transition towards a more sustain-
able future. Currently we have a 2.6
GW portfolio, and our vision is to be
a leading developer and indepen-
dent power producer in APAC.

Aquila Clean Energy Asia Pacific
(APAC) & — R AE TR T- 2> JA 0a
A £~ A 3%~ Rl 2 K
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ACE APAC Taiwan team carried out a clean land action at Tamsui Riverside Park

KIEEA G IE K RED 877 S E R AR A B TE)

At Aquila Clean Energy APAC, our ap-
proach to corporate social responsi-
bility (CSR) is grounded in supporting
volunteer activities and charities that
align with our purpose and a genu-
ine commitment to the communities
where we operate. In Taiwan, our CSR
efforts continue to reflect the ethos
of bringing together environmental
awareness, education and employee
involvement in meaningful and prac-
tical ways.

One of the highlights in 2024 was
our CSR Day at Ciao-Shan Elementa-
ry School in Miaoli County. Our team
engaged with over 100 students
through an interactive session on
clean energy and sus-
tainability. We intro-
duced students to the
concept of clean and
renewable energy, us-
ing animated presen-
tations, short videos
and hands-on demon-
strations. We explored
fundamental questions
such as, “What is ener-
gy?” and “Where does
it come from?”, and

dents toward understanding solar
power, energy types and the idea
of ‘fish and electricity symbiosis’. A
highlight of our session was a so-
lar-powered robot roadshow, which
brought science and sustainability
to life in a way that was both fun and
accessible for the young learners.

Our second initiative brought our
Taiwan team together for a clean-
up at Taipei’s Tamsui Riverside Park,
a well-loved public space used by
many in the local community. Over
the course of the afternoon, 13 em-
ployees collected 76 litres of gar-
bage along the riverside walkways,
covering areas frequently visited by

The team removed two large bags of 76 liters of garbagerbage

AEEKEE T WAIRT6ATHITRIR T RIRIR T HIBBR I

gradually guided stu-

10
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‘l Aquila Clean Energy APAC, Taiwan Branch 5l X8 & A 2R AETR (%) 2\ Al

cyclists, families and tourists. The effort
improved the environment and served
as a visible statement about shared
responsibility and the impact of small
collective actions.

Through this initiative, we hope to sow
the seeds of environmental awareness
early, equipping children with the curi-
osity and knowledge to become future
stewards of sustainability.

These community activities sit along-
side our internal campaigns, which en-
courage sustainable practices within
our own teams. Our “No More Plastics”
challenge, introduced across the APAC
region, continued this year with strong
participation from Taiwan. Colleagues
were encouraged to use reusable mugs
and containers and commit to reducing
single-use plastics as part of our every-
day culture. In prior years, we also ran
a Transport Challenge, motivating staff
to choose public transit, walking or cy-
cling instead of driving to work. These
small changes and positive actions con-
tribute to broader environmental goals
and support the reduction of scope 3
emissions.

Together, these initiatives reflect our
belief that sustainability must be em-
bedded both in how we do business
and how we engage with society. As we
continue to build a clean energy future,
we remain equally committed to con-
tributing positively to the communities
we are proud to be a part of.

ACE APAC team brought the idea of clean energy to children of Miaoli Ciao Shan elementary School
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Company Description

Agiply

ARBURG GmbH + Co KG is a global
leader in injection moulding and
additive manufacturing solutions.
The company offers a wide range
of ALLROUNDER injection molding
machines, freeformer additive man-
ufacturing systems, and automation
solutions, serving industries such
as automotive, medical, packaging,
electronics, and consumer goods.
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arburgGREENworld - ARBURG’s
Commitment to Sustainability

arburgGREENworld is ARBURG’s
global sustainability program, de-
signed to promote resource efficien-
cy, circular economy, and corporate
social responsibility (CSR). Through
smart technologies and responsible
manufacturing, ARBURG empowers
customers to reduce environmental
impact and move toward a green-
er future. At TaipeiPLAS, ARBURG
showcased how its sustainability
strategy translates into practical
solutions for the Taiwanese market:

1. Circular Material Demonstration:
ARBURG partnered with strategic
partner to mold food-grade bottle
caps from Trucircle recycled poly-
propylene. This solution meets Tai-
wan’s food safety standards and
demonstrates the potential of circu-
lar plastics.

2. Digital Manufacturing Integration:
Using arburgXworld and ARBURG
Host Computer System (ALS), AR-
BURG demonstrated how dig-
ital tools increase production
efficiency and traceability—

key components for Taiwan’s '

push toward smart manufac- &
turing.
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Company Description

Agiply

Founded in 1839 in Melsungen,
Germany, B. Braun has grown into
one of the world’s leading provid-
ers of healthcare products and ser-
vices. Guided by our commitment
to “Sharing Expertise,” we actively
engage in meaningful coversation
with our customers and partners.
This collaborative approach drives
the continuous development of
innovative and effective solutions
aimed at the vision “We PROTECT
and IMPROVE the HEALTH of people
around the world.”
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Employees in Taiwan B T A%

Supported Goals 7k £ %§ i H i

In 2024, B. Braun Taiwan began its first
collaboration with the Childhood Brain
Tumor Association of Taiwan (CBTA).
Through this partnership, employees
connected with children bravely bat-
tlingillness. With the launch of our CSR
Corner, CBTA publication features, and
children’s artwork displays, we en-
couraged colleagues to give back.

In September, we marked our 35th
anniversary with a hospital volun-
teer event, bringing joy to young pa-
tients and embodying our vision: “We
PROTCT and IMPROVE the HEALTH of
people around the world.” In Novem-
ber, we joined CBTA’s Thanksgiving
Fair, raising funds to support chil-
dren’s future development. During
Christmas, we hosted a warm lunch
with CBTA staff and families. As 2025
began, we planned Children’s Day
celebrations across medical centers
to bring festive cheer to hospitalized
children and their caring parents. B.
Braun Taiwan remains committed to
giving back and fostering a cycle of
kindness.
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We create chemistry
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Company Description

Agiply

At BASF, we create chemistry for a
sustainable future. Our core busi-
nesses include Chemicals, Materials,
Industrial Solutions, and Nutrition &
Care, with standalone segments in
Surface Technologies and Agricultur-
al Solutions.

Since 1969, BASF has invested in
Taiwan, operating sales offices and
production sites in Taipei, Taoyuan,
Changhua, and Kaohsiung, along
with an agricultural solutions farm in
Pingtung.
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The successful shipment of the first container of Elastollan® BMB, a biomass balanced thermo-
plastic polyurethane (TPU) product produced at BASF's Changhua site
EHT R B MR 2 1 55— EE lastollan® BMBAE Y E & i BB I & lis (TPU) E SN E

In 2024, BASF launched our "Win-
ning Ways" strategy, aiming to
become the preferred partner for
customers in their green transfor-
mation. We focus on our own car-
bon emissions, steadily progressing
towards net-zero carbon emissions
by 2050 and translating green in-
novation into tangible carbon re-
duction achievements to help cus-
tomers achieve their sustainability
objectives.

In Taiwan, the first batch of
Elastollan® BMB, a biomass
balanced thermoplastic
polyurethane (TPU) product
produced at the Changhua
site, was shipped in the
first quarter of 2025. Spe-
cifically designed for foot-
wear, Elastollan® BMB helps
brands reduce their carbon
footprint, enabling them to
produce high-quality goods
sustainably.

produces high-performance fabrics
by recycling polypropylene (PP)
from discarded fishing nets. This
process is enhanced by BASF's Irga-
Cycle® additive solutions, which aid
in achieving higher recycling rates
and contributing to circular econ-
omy.

Safety and environmental protec-
tion are top priorities at BASF. We

With BASF's IrgaCycle® solution, Axroma recovers poly-

In addition, BASF also col-
laborates with Axroma, a
textile manufacturer that

propylene (PP) from fishing nets and spins it into fibers
72 TR A IrgaCycle® T INEfgR 77 28 15 75 A FITE
WA R [EUCE TN (PP) - S5 H 477 i A A ) (B U
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address environmental, health, and
safety (EHS) risks through a Responsi-
ble Care Management System, ensur-
ing that employees and partners han-
dle products responsibly.

By mid-2025, the Kuanyin site became
the first site in the Asia Pacific region to
use fluorine-free foam fire extinguish-
ing agents, which comply with BASF's
internal standards and exceed regula-
tory requirements. This highlights our
commitment to both fire safety and ad-
dressing environmental concerns.

Our commitment to sustainability ex-
tends to scientific education as a key
corporate social responsibility. For
18 years, through the BASF Kids’ Lab
program, we have provided free inter-
active chemistry experiments to ele-
mentary school students, nurturing
their interest in chemistry and its role
in protecting the environment.

Additionally, we actively participate in
beach clean-up activities, emergency
relief donations (such as fundraising
for the 2024 Hualien earthquake), and
visits to social welfare organizations,
showcasing our support for environ-
mental protection and community
care.

BASF has been deeply rooted in Tai-
wan for over 55 years, continuously
developing innovative solutions and
technologies that create economic, en-
vironmental, and social value. In 2024,
we received the "Golden Merchant
Award - Outstanding Foreign Business."
Furthermore, BASF's Electronic Materi-
als business unit is one of the winners
of the “ESG Best Impact Award" for the
2025 TSMC Material Management ESG
Awards, highlighting our innovative
chemical management efforts.

Looking ahead, BASF Taiwan will con-
tinue to lead sustainable development
and drive the chemical industry to-
wards a green future.
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BASF Kids’ Lab sparks kids’ interests in chemistry
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BOSCH

Invented for life

GOALS B

Company Description

Agiply

Bosch Taiwan is part of the Bosch
Group, a leading global supplier
of technology and services. Estab-
lished in 1990, we have three legal
entities among other things hosting
three R&D centers.

Bosch Taiwan provides solutions in
mobility, industrial technology, en-
ergy and building technology, and
consumer goods. We are committed
to creating a sustainable workplace,
cultivating talent, and participating
in charitable activities to fulfill our
corporate social responsibility.
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Bosch Group’s “New Dimensions” target vision o
circular economy, human rights, and people

utlines six key areas: climate action, water, health,
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Driven by its “Invented for life” tech-
nology philosophy, the Bosch Group
aims to improve quality of life and
conserve natural resources. We firmly
believe that sustainability plays a vital
role in helping us achieve our growth
targets. Therefore, we have summa-
rized the focal points of our sustain-
ability management in the “New Di-
mensions” target vision.

Leading Climate Action: From Com-
mitment to Practice

With more than 450 locations world-
wide, the Bosch Group has been car-
bon neutral overall (scopes 1 &2) since
2020. The company is also actively
tackling its scope 3 emissions, which
are produced outside
Bosch’s direct sphere of
influence. Bosch is work-
ing to reduce emissions
generated alongits supply
chains and during the life
cycle of its products by 30
percent in absolute terms
by 2030, compared with
the baseline year 2018.

In Taiwan, we not only ad-
opted the global group’s

strategies but also tailored them to
meet local needs. Since 2023, Bosch
Power Tools has been listed as a part-
ner of the Ministry of Economic Affairs’
Low Carbon Subsidy Program by pro-
viding low-carbon and labor-saving
solutions to motorcycle repair shops.
Besides, Bosch Rexroth Taiwan, a
subsidiary of the Bosch Group, has
introduced energy-efficient and re-
source-saving automation solutions
to the market.

Fostering Employee Well-Being and
Social Good

At Bosch, associates are regarded as
our most valuable assets. As such,
Bosch Taiwan is committed to promot-

Bosch Taiwan receives the sixth Corporate Health Responsibility
Award from Common Health Magazine
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ing the physical and mental well-being of
our employees, ensuring a safe working
environment, and creating a sustainable
workplace. In recognition of our compre-
hensive employee care policies, Bosch
Taiwan was honored with the Corporate
Health Responsibility Award by Common
Health Magazine in 2024.

Bosch Taiwan views itself as a responsible
corporate citizen and actively engages in
society, extending its efforts beyond the
scope of its own business activities. In
2024, Bosch Taiwan Automotive Original
Equipment participated in the German
Road Safety Fair, promoting the impor-
tance of motorcycle anti-lock braking sys-
tems (ABS) to road safety for more than
200 elementary school students in Taipei
City. Bosch Taiwan Power Tools took part
in CSR Day, with volunteers promoting re-
cycling at Chiao-Shan Elementary School
in Miaoli.

Additionally, Bosch Taiwan Power Tools
supported post-earthquake reconstruc-
tion in Hualien by collaborating with a lo-
cal dealer to donate power tools to “The
Mustard Seed Mission” and by providing
safety training to local construction vol-
unteers. Bosch Taiwan Mobility Aftermar-
ket partnered with distributors to donate
2,500 wiper blades to the “Sunshine So-
cial Welfare Foundation”, supporting the
employment of people with disabilities.
Looking ahead, Bosch Taiwan will con-
tinue to fulfill its corporate citizenship
responsibilities and broaden its positive
impact on society.

sunshii

Bosch Taiwan Power Tools supports post-earthquake reconstruction in Hualien
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Bosch Taiwan Mobility Aftermarket donates wipers to the Sunshine
Social Welfare Foundation in support of the employment of people
with disabilities
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Seeing beyond
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Company Description
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Zeiss is a leading company in optical
and optoelectronic technology. As a
pioneer, Zeiss has been committed
to technological innovation, pursuing
extreme precision for over a century.
Since 2018, to deepen its presence in
the Taiwanese market, Zeiss has intro-
duced direct business units in vision
care and optical consumer products,
medical technology, semiconductor
solutions, microscope solutions, and
industrial metrology solutions. Zeiss
has over 46,000 employees in more
than 50 countries. In Taiwan, Zeiss has
offices in Taipei, Hsinchu, Taichung,
Tainan, and Kaohsiung, providing the
most immediate services.
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2024 Hsinchu Marathon
2024 HTHRT RN

Deeply rooted in Taiwan, ZEISS Tai-
wan continues to care for the land,
taking concrete actions in social and
natural environments, hoping to see
further, do more, and make the world
better.

ZEISS Taiwan sponsored and partic-
ipated in the Hsinchu City Marathon
for three consecutive years. In 2024,
more than 12,000 runners joined
ZEISS in racing at the event venue.
Hsinchu is a hub for Taiwan's high-
tech industry, and ZEISS sponsored
the group half-marathon for the first
time, attracting running enthusiasts
from the Hsinchu Science Park. Ap-
proximately 160 employees
and guests from ZEISS Taiwan
joined the runners, experienc-
ing the thrill of passionate rac-
ing together.

For our children, ZEISS held
the "A Heart For Science"
children's STEM camp at the
National Taiwan Science Ed-
ucation Center, with over 250
children participating in sci-
ence enlightenment courses.
The courses were designed
for different age groups: 4-8

_JI,,L'.. HSINCH

CiITY MARATHOMN

yearsold, 9-12 years old, and 13 years
and older, offering varied content.
Young children integrated health
education concepts through games;
middle-aged children observed rice
grains through microscopes and
learned about focus principles by
adjusting telescopes; teenagers en-
gaged with more advanced electron-
ic engineering and scientific knowl-
edge.

To promote technological develop-
ment in Taiwan and cultivate future
talent, ZEISS held the "New Vision of
Technology: Talent Innovation Mas-
ter Forum" with the annual theme

"A Heart For Science" Children's STEM Camp
IA Heart For Science | b 25 B
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"Nobody Sees Like You." The forum in-
vited recent graduates, career changers,
and professionals interested in technol-
ogy trends to explore diverse develop-
ment paths for future technology talent.

To assist partners in local development,
ZEISS collaborated with the National
Chengchi University Business School to
host the "Retail Management Academy,"
tailored for Taiwanese colleagues and
vision experts. The six-month program
covered key areas of retail management,
systematically enhancing professional
skills.

ZEISS Taiwan recently began a new jour-
ney in the ESG field by encouraging em-
ployees and their families to participate
in beach clean-up activities to protect
marine ecology. They also participated
in the "Earth Hour" event for two con-
secutive years, with offices in Taipei,
Hsinchu, Taichung, Tainan, and Kaohsi-
ung collectively supporting energy con-
servation, carbon reduction, and raising
awareness for sustainable development
and climate change issues.

Since launching direct operations in Tai-
wan in 2018, ZEISS has been committed
to promoting advanced optical technol-
ogy while deeply engaging with the local
community and caring for society. In the
future, ZEISS Taiwan will continue to in-
vest in sustainable actions and introduce
cutting-edge technological applications,
helping Taiwan advance towards a fu-
ture where technology and sustainabili-
ty progress hand in hand.
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ZEISS Beach Cleaning Day
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"New Vision of Technology: Talent Innovation Master Forum"
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Covestro is one of the world’s lead-
ing manufacturers of high-quality
polymer materials and their compo-
nents. With its innovative products,
processes and methods, the com-
pany helps enhance sustainability
and the quality of life in many areas.
Covestro supplies customers around
the world in key industries such as
mobility, building and living, as well
as the electrical and electronics
sector. In addition, polymers from
Covestro are also used in sectors
such as sports and leisure, telecom-
munications and health, as well as in
the chemical industry itself.
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Covestro's 2024 Grandparent-Grandchild Science Camp
2024 FERHEBIE BRI B DI/ FHITREE TR AR

Science: Bridging Generations

Covestro's 2024 Grandparent-Grand-
child Science Camp themed "Grand-
child's Wonderland" was co-organized
with three local governments. The
program was hosted across northern,
central, and southern Taiwan, with
44% returning participants—showing
the camp's lasting impact on families.
When grandparents and grandchildren
created hand molds together,emotions
peaked. "This sculpture of my grand-
sonand | holding hands represents one
of my life's most precious moments!"
shared a tearful grandfather. A young
granddaughter added, "When | see this
sculpture 20 years from now, I'll recall
the happy memory of learning science
with my grandmother!"

The camp offered support
in six languages, ensuring
accessibility for all partic-
ipants, with 30% utilizing
non-Mandarin  services.
This inclusive approach
allowed diverse families
to share the joy of scien-
tific discovery together.
Surveys revealed 100%
of participants felt the

camp strengthened their relationships,
while 96% reported better mutual un-
derstanding. "I never thought | could
understand science at my age," con-
fessed one grandmother, "but seeing
my granddaughter's excitement made
everything clear. We're planning exper-
iments at home!"

Visible Sounds

Since 2017, Covestro MagicMaterial
School has provided science educa-
tion resources to hearing-impaired
schools across Taiwan. In 2024, hear-
ing-impaired students from Coves-
tro science clubs demonstrated the
"Visible Sounds" experiment video,
enabling them to become teachers
and share their unique perspective on
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sound science. The experiment kit along
with the video were claimed within just
one week by families and schools from 16
out of Taiwan's 22 counties and cities. "I
once thought being unable to hear meant
| would never understand what sound
is or the science behind it," admitted a
hearing-impaired student who helped cre-
ate the videos. "Now | can not only sense
sound but also teach others about it! My
parents also feel proud of me!"

Nurturing Environmental Consciousness

"The Adventures of Young Guardians -
Episode II" presents circular economy
concepts through engaging storytelling.
Released in 2024 with support from ten
partners, including the National Parks Ad-
ministration, five major museums, and lo-
cal governments, this storybook helps chil-
dren understand why recycling matters.

Creating Lasting Social Impact

What makes Covestro's CSR approach spe-
cial is that the company never explicitly
lectures about diversity, equity, and inclu-
sion at events —instead, it creates experi-
ences where these values are naturally dis-
covered. Through participation, children
realize that grandparents are different
from what they imagined and capable of
scientific thinking, and that hearing-im-
paired students can be knowledgeable
science teachers. Across various CSR proj-
ects, Covestro creates impact through
thoughtful interconnection, weaving to-
gether science education, inclusive prac-
tices, and sustainable development into
an inseparable experience that gradual-
ly transforms communities and builds a
more inclusive, scientifically literate, and
environmentally conscious society.

Visible Sounds - Hearing-impaired students teach the science of sound
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DEKRA was founded in 1925 to im-
prove road safety through vehicle
inspections. Today, it is the world’s
largest independent, non-listed ex-
pert organization in testing, inspec-
tion, and certification. As a global
partner, DEKRA offers customers
comprehensive services and solu-
tions to drive safety and sustain-
ability forward. It holds an EcoVadis
Platinum rating, ranking among the
top 1% most sustainable companies
worldwide.
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DEKRA children's caps campaign helps the little ones stay safe on the roads
DEKRA 15177 22/ NALWE M (R AT (RAETEIA/ MR |

DEKRA continues to demonstrate its
unwavering commitment to safety,
reliability, and sustainability in Tai-
wan through hands-on community
action. In collaboration with the Ger-
man Trade Office Taipei’s “CSR Day”
initiative, a team of over 10 DEKRA
experts from various fields trans-
formed into “One-Day Safety Teach-
ers” at Qiao-Shan Elementary School
in Miaoli County.

Equipped with DEKRA’s signature
red safety caps, reflective vests, and
wristbands, these experts introduced

fun and practical traffic safety les-
sons to 115 young students. The chil-
dren eagerly suited up in matching
red caps and reflective gear, joining
others around the world in becom-
ing more visible, more confident, and
more protected road users.

Aligned with DEKRA’s global road
safety campaign “Protecting bright
minds in the dark!”, our volunteers
brought interactive learning into the
classroom. Through the playful story
of “The Little Black Cat in the Dark,”
children learned to identify com-
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mon traffic risks in Taiwan. They eagerly
shared their daily commuting habits and
practiced safe behaviors through hands-
on group activities led by DEKRA volun-
teers. From learning local traffic signs
to performing safe crossing drills, every
moment was a joyful and enriching safe-
ty experience.

The DEKRA red safety cap, with its
eye-catching traffic-signal red and reflec-
tive strip along the brim, is specially de-
signed to enhance children's visibility on
the road and reduce accident risks. The
40-minute lesson flew by in laughter and
learning—students eagerly asked ques-
tions, joined demonstrations, and even
surprised our volunteers with handmade
thank-you cards that truly warmed every
heart.

Since 2004, DEKRA has distributed over
3.8 million red safety caps to children
around the world. We are proud to ex-
tend this meaningful initiative to rural
schools in Taiwan and grateful to the
German Trade Office Taipei for the op-
portunity.

DEKRA will continue delivering safety
caps and traffic education to more re-
mote communities, because every child
deserves to be seen, safe, and protected
on the road.If you'd like to learn more
about the DEKRA child caps campaign,
visit: dekra.com/en/safety-caps

If you want to attract attention, you have to stand out!
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DHL Express is the world’s leading
international express service pro-
vider and the first to enter Taiwan.
Since starting operations in Taiwan
in 1973, DHL Express has support-
ed the country’s dynamic trade and
business landscape by providing
fast and reliable services to both
local SMEs and multinational com-
panies to develop their global busi-
ness with a global network of 220
countries and regions around the
world.
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Established in Taiwan BI374E {5} —_

“Connecting People, Improving lives” is
the core purpose that unites everything
we do at DHL. We deliver this purpose
through our “Go Programs”—“GoGreen”
that promotes sustainable environ-
mental protection; “GoHelp” that aims
to provide relief help to those in need;
“GoTeach” that offers educational re-
sourcestoyoungergenerations;and “Go-
Trade” that facilitate cross border trade
for sustainable growth. Since the Go pro-
grams launched in Taiwan in 2016, we've
planted over 4,500 trees in Taiwan and
collected more than 5,000 kgs of ocean
wastes under the “GoGreen” program.

Under the “GoHelp program”, We part-
ner with Taiwan Food Bank and donate
an average of 1,000 kg of food every year,
as well as collaborating with Step 30 In-
ternational Ministries on goods donation
drives as DHL volunteers take turns to
help with second-hand goods sorting.
The outbreak of COVID-19 epidemic in
2020 caused a shortage of medical sup-
plies. Taiwan government launched the
"Taiwan Can Help" program to donate
medical supplies to countries in need,
and selected DHL Express Taiwan as
the logistic partner. We've delivered
more than 50 million medical masks,
100,000 protective clothing, hundreds
of thermal imaging devices and to near-
ly 80 countries. After the outbreak of
Russia-Ukraine war in 2022, we worked
with the Ministry of Foreign Affairs again
to transport 650 tons of donated relief
goods to the Ukraine people.
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Since establishment in 2015, Ger-
man sleep brand Emma has been
developing mattresses to provide
top sleep quality. With more than
10 million units sold worldwide, it
has become European sales cham-
pion and has won more than 60
awards worldwide. Emma focuses
on healthy sleep driven by technol-
ogy. lIts products are sold in more
than 30 countries. This year marks
the brand's 10th anniversary, and
its goal is to become the world's
largest sleep brand.
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At Emma Mattress, we believe quality
sleep is a right, not a luxury. Since en-
tering Taiwan in 2021, Emma has em-
braced its role as a responsible cor-
porate citizen by launching impactful
initiatives that bring comfort, care,
and quality sleep to those who need it
most. Our “Sleep for Good” program
has donated over 1,000 mattresses
per year with sleep essentials to or-
ganizations such as the Taoyuan Fire
Department, Taipei Children’s Welfare
Center, and more.

Recently, we partnered with the Is-
land Cotenancy Association to bring
comfort to Lanyu, donating mattress-
es to elderly residents living alone
and underprivileged families. Despite
logistical challenges, we ensured our
support reached those who needed it
most. Beyond donations, Emma also
promotes sleep health education,
working with medical experts to raise
awareness of healthy sleep habits.
Together, we are turning compassion
into action—one mattress, one home,
one community at a time.
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In Taiwan, ENERCON turbines rep-
resent over 60% of the onshore
wind market share, representing
an installed capacity over 500 MW.
The first ENERCON turbines were in-
stalled in Taiwan on Penghu Islands
in 2001. There are 239 ENERCON tur-
bines in operation nowadays, main-
ly located near the west coast from
Linkou to Yunlin which are capable
of withstanding serious typhoons,
earthquakes and maintain 97%
guaranteed availability.
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Employees in Taiwan B T A%

ENERCON Taiwan visits Qiao-Shan Elementary School in Miaoli County

BTSN B SRR B

Community Engagement &
Educational Outreach

OnCSRDay2024,wevisited Qiao-Shan
Elementary School in Miaoli County
and delivered specially designed les-
sons to two different grade levels. The
classes introduced students to on-
shore wind turbines commonly seen
in Taiwan and explained the basics
of wind power generation. Through
interactive quizzes and drawing ac-
tivities, students gained a deeper
understanding of renewable ener-
gy and became more aware of en-
vironmental issues.

This marks our second consecu-
tive year collaborating with the
German Trade Office and oth-
er German enterprises to bring
energy education ideas to ele-
mentary schools across Taiwan.
Colleagues from various depart-
ments volunteered as instructors.
By encouraging internal participa-
tion, we not only fulfill our corpo-
rate social responsibility but also
strengthen employees’ connec-
tion to our products and mission.
We plan to continue this initiative
into its third year.

Global Exchange & Talent
Development

In 2024, we participated in the NTU
International Mentorship Program,
hosting two international students
from South Korea and Indonesia for
a two-month internship. During their
time with us, the students gained

ENERCON colleague was invited to be the character

model for a board game

BB EE B 2B A SRR A
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hands-on experience with our opera-
tions and developed a deeper under-
standing of the wind power industry. At
the end of the program, they were fea-
tured in a university interview, creating a
meaningful record of their journey.

This initiative not only fostered interna-
tional exchange but also demonstrated
our commitment to nurturing talent in
the green energy sector.

Diversity, Inclusion & Gender Equality

ENERCON Taiwan is proud to have a first
female wind turbine engineer in Tai-
wan who stands out in the traditionally
male-dominated manufacturing indus-
try. Her dedication and professionalism
make her an inspiring role model.

She has been featured in multiple me-
dia interviews and, in 2025, was invited
to be the character model for an edu-
cational board game initiated by the
Department of Education Taipei City
Government, themed “Gender Equality
x SDGs x SEL.” The game uses real-life
stories to help students understand di-
verse life paths and social contributions,
conveying the message that “everyone
can shine, and every version of yourself
can be powerful.”

ENERCON x NTU International Mentorship Program
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Evonik, the global chemical compa-
ny headquartered in Germany, is ac-
tive in more than 100 countries and
generated sales of €15.2 billion and
earnings of €2.1 billion in 2024. The
common motivation of the approx-
imately 32,000 employees: to pro-
vide customers with a decisive com-
petitive advantage with tailor-made
products and solutions as a super-
force for industry, thereby improv-
ing people's lives. Evonik Group has
nearly 200 employees in Taiwan,
which includes Evonik Taiwan Ltd.
In Taipei, and a plant in Taoyuan -
Evonik United Silica Industrial Ltd.
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Responsibility and economic suc-
cess are inseparable at Evonik and
we have integrated sustainability
into all elements of our strategy.
Through our innovative capability
and leading technology positions
we empower our customers to offer
a broad range of innovative and sus-
tainable solutions.

We firmly believe that only compa-
nies that act responsibly and enjoy
people’s trust will be successful.
Through various social initiatives,
we aim to build lasting connections
and foster impactful collaborations
that reinforce our commitment to
responsible business practices.

In Taiwan, Evonik has long been
committed to raising awareness of
environmental protection and cli-
mate change through community
activities. For example, the ongo-
ing beach cleanup, which has been
held for several years,
exemplifies this dedica-
tion. In 2025, all employ-
ees actively participated
and successfully collect-
ed 1,040 kg of trashes.
This effort not only help
to protect marine eco-
systems but also fostered
team spirit.
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COMMITTED TO LIFE

Company Profile 2\ r] &k}

Established in Taiwan BI374E {5}
2002

Employees in Taiwan B T A%
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Industry &3
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Headquarters 5[ 453
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Website ‘E44
https://www.fresenius-kabi.com/tw/
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Company Description

Agiply

Fresenius Kabi is a global healthcare
company committed to life-saving
medicines and technologies. With
presence in over 100 countries, it
serves critically ill patients through
clinical nutrition, infusion therapy,
and MedTech. In Taiwan since 2002,
it promotes fair healthcare and edu-
cation, caring for both patients and
employees for a better future.
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Baseball Empowerment at Sanguang Elementary School

BL=EB/ N ERRERTE BN

Uncle Faith, Love & Support Program

Fresenius Kabi upholds its core com-
mitment to “Committed to Life” by
launching the “Uncle Faith, Love &
Support” program—a multi-dimen-
sional initiative focused on closing
gaps in education, healthcare, and so-
cial inclusion through humanitarian
care. With cross-functional collabora-
tion and precise resource allocation,
the program focuses on four key ar-
eas: rural education, elderly care, in-
clusive employment, and patient sup-
port—ensuring that every life is seen,
heard, and valued.

Aligned with the United Nations Sus-
tainable Development Goals (SDGs),
particularly SDG 3 (Good Health and
Well-being) and SDG 10 (Re-
duced Inequalities), the pro-
gram promotes equitable
access to resources through
actions such as nutrition
donations, educational sup-
port, and community care.
Each initiative contributes
to a more inclusive society
and drives long-term sus-
tainable change.

Program Highlights

a. Rural Education

Baseball Empowerment at Sanguang
Elementary School: Fresenius Kabi col-
laborated with Sanguang Elementary
School in rural Hualien to introduce
a baseball development program.
Through coaching, games, and men-
torship, the initiative builds children’s
confidence and encourages them to
dream big. It bridges the urban-rural
education gap and plants seeds of
hope for future athletes by providing
equal learning opportunities.

b. Elderly Care

Support for Nantou Reconstruction
Association: To support 200 elderly
individuals living alone in Nantou,

Support for Nantou Reconstruction Association

IR R ER GG
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Fresenius Kabi donated medical nutrition
and hosted a Thank-you Gala. In addition,
we assisted with meal preparation and
delivery, mobile shower van services, and
a “Dream Fulfillment” initiative for the
elderly. These efforts provide not only
physical nourishment but also emotional
warmth, dignity in aging, and respect for
seniorsin rural areas.

¢. Inclusive Employment:
The “An-An Project”: The company sup-

ported Ms. Yi-An Ni, a 20-year-old girl |

with cerebral palsy, in securing a role at
an international corporation. By facili-
tating her integration into a supportive

workplace, the initiative showcases the P

potential of persons with disabilities and
inspires companies to cultivate inclusive
and empowering environments.

d. Patient Support:

Charity Run with Colorectal Cancer Alli-
ance partnership with the Taiwan Col-
orectal Cancer Alliance: Fresenius Kabi
co-organized a charity run to rally public
support and celebrate the strength of pa-
tients. This event encouraged survivors to
regain confidence and shared messages
of resilience, health, and life’s value with
the broader community. The “Uncle Faith,
Love & Support Program” program goes
beyond one-time aid—it is a long-term
commitment to driving real change. As
a global healthcare company, Fresenius
Kabi Taiwan seeks to partner with more
organizations to build a fairer, more inclu-
sive, and sustainable society for all.

Inclusive Employment: The “An-An Project”:
TSGRl (s

Charity Run with Colorectal Cancer Alliance partnership with the Taiwan Colorectal Cancer

Alliance
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Company Description

Agiply

As part of the worldwide network
of German Chambers of Commerce
Abroad (AHKs), with 150 locations
across 93 countries, we have sup-
ported German-Taiwanese business
relations since 1981. We are your
main contact for doing business in
Taiwan, delivering tailored solutions
through DEinternational Taiwan Ltd.,
backed by a strong network and po-
litical support. Our dedicated team
works closely with companies of all
sizes to provide reliable guidance—
whether you’re well-established in
the market or just getting started.

A [ A58 T o i A TR TR 4R & 1
ZER93ME R %~ 1501 By H 2 7 1Y
BRI BN B S R
YA R & A8 4% © B 19814F AT LUK »
BORHEEES SR CEE
12 5 o BAM 2 A bR PG 1R 117 455 14 B
B B IR BRI A R A
a IR AL B BT iRy 20 &
& E R AR E IR B E
T3 B SZFE - 1oh B A 0 R 25 o Bk M
HEHHBEENEK RARSHEE
B A iR CEEREH 2
T BUR IR A T35 BRAMETAE
FRMrT SR sk B E S B o

32

Employees in Taiwan B T A%

Foreign Representative Organization

Supported Goals 7k £ %§ i H i

The German Trade Office Taipei (GTO)
continues to promote corporate so-
cial responsibility (CSR) by encourag-
ing German companies in Taiwan to
actively contribute to society. In June
2024, the second "German Company
Charity Soccer Tournament" brought
together 16 teams from German
companies in Taiwan. Following the
rule of donating NT$1,500 for every
goal scored, the event successfully
raised over NT$270,000, which was
donated in full to Make-A-Wish Tai-
wan to help fulfill the dreams of chil-
dren with critical illnesses.

That same year, the GTO also contin-
ued its "CSR Day," bringing German
companies into local schools for
the fourth consecutive year. Togeth-
er with 16 corporate partners, the
GTO visited Ciao-Shan Elementary
School in Miaoli County, where com-
pany representatives served as guest
teachers, offering hands-on courses
on environmental protection, tech-
nology, and sustainability. The pro-
gram inspired over a hundred
students, sparking curiosity and
fostering a global perspective.

Through these initiatives, the
GTO and its partners demonstrat-
ed their commitment to giving
back to society and strengthen-
ing Taiwan-Germany ties — ful-
filling their shared responsibility
to care for the local community.
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Company Profile 2\ =] &}
Established in Taiwan BI>74:45}
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Company Description

Agiply

Founded in 1969 in Essen, ifm em-
bodies ‘close to you’. With 70+ sub-
sidiaries, 9 000 people deliver 7800
sensing, vision, networking and
lloT products. All are built in our EU
plants, 100 % tested and backed
by a 5-year warranty. The 2023 Ro-
manian green factory advances our
net-zero goal. Since 2008 ifm Tai-
wan’s three centres Machine tool,
Semi, water and food sectors, link-
ing local needs with German R&D for
smart, low-carbon manufacturing.

ifm B 19694F A fE B 32 A Bl 37 L
lclose to you | ZfZreRERTOZ R
%4~9000% B T.~ 7800 kA E M
2 ERREG B A RS i 5 R
[E] ; 202348 & JE nn 4% 0 T i 52 BE 5
TRt o BT /A F]2008/%37 IEH
B = ARBS b PR A P SRl 2 B8 K 1O-
Link/IloT## B » DRFH T ELA% 848
KR B FEE G TH KAN
RF (] B 7 B A 3% > 1 ok P B Al s
R B i o

Employees in Taiwan B T A%
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Machinery Components, Automation

Supported Goals 7k £ %§ i H i

At the 2024 Kaohsiung Industrial Au-
tomation Exhibition, ifm electronic
met National Kaohsiung University
of Science and Technology’s Apol-
lo Solar Car Team, forging a local
partnership. Founded in 1998 by
Prof. Ai Ho-Chang, Apollo is Taiwan’s
solar-car pioneer; its Apollo IX plus
will fly the flag in the 3 000 km 2025
World Solar Challenge. ifm supplies
I0-Link sensors and control know-
how, showing how one three-core
cable captures pressure, tempera-
ture, level and position data and
streams them via CAN-bus to a live
dashboard. Students gain real-time
health insight, IloT skills and a pre-
view of green factories.

ifm will also join the Solar Electric
Vehicle Industry Key Components
Alliance to build a local green-mo-
bility ecosystem. The venture lets
southern Taiwan’s engineers test
ideas under race stress while high-
lighting the Taiwan’s strength in au-
tomation and renewable energy.

CSR Report of German Companies in Taiwan 2024/2025
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Company Description

Agiply

igus is a Germany-based compa-
ny with 35 subsidiaries worldwide
and 4,000 employees abroad. Our
products: e-chain, chainflex, iglidur,
drylin, dryspin, xiros, igubal, low
cost automation, 3D printing, smart
plastics are used in different kind
of industrial sectors. More than five
decades of experience and research
with motion plastics in the indus-
try's largest laboratory (3,800m?)
to fulfill our promise: Tech up, Cost
down. It's our job.

B 58 W Aigus GmbHIER T4
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motion plastics

Employees in Taiwan B T A%
68

Supported Goals 7k £ %§ i H i

2025 FRC summit at MDHS. Discover yourself!
2025 I = e G R 5 i L L

As a global leader in motion plastics,
igus is trying to shape Taiwan's in-
dustrial landscape-driven not only
through innovative technologies but
also through a deep commitment to
sustainable and educational as pos-
sible.

One of our outstanding initiatives is
the chain recycling program, which
enables customers to return used
energy chains instead of sending
them to the landfill. These parts are
collected, sorted and either repro-
cessed or recycled into new material
to contribute to a circular economy.
This aligns with igus wider goal to ex-
pend its portfolio of green products-
made from recycling and
bio based materials- help-
ing customers reduce their
environmental  footprint
while maintaining perfor-
mance.

But not only our products
are green, no igus made a
strong statement with our
carbon free shipping pro-
gram, by optimizing deliv-
ery routes and switching to

Al gk Nl ER S [P L]

il T o me

methods, igus aims to minimize CO2
emissions throughout the supply
chain. Atthe infrastructure level, igus
is investing heavily in Taiwans infra-
structure the following years. The
company is currently planing a con-
struction of a new factory, designed
as a Green Factory that combines en-
ergy efficiency with modern working
conditions. The facility is expected
to create numerous new jobs, con-
tribute to regional economic growth
and serve as a model for sustainable
industry development in Taiwan.

Beyond technology and infrastruc-
ture igus is committed to the edu-
cation and development of future

Empower the next generation of innovators through STEM
PELAHRN S R I R R I 22 AR PR T B JE

more sustainable transport

34
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generations. The YES program (Young
Engineers Support), igus collaborates
with local high schools and universities
by donating mechanical parts for robot-
ics and DIY projects. Students get hand
on access to high tech engineering ma-
terials, this access allows them to exper-
iment and innovate, sparking interest in
fields like automation, design and sus-
tainability. Additionally, igus regularly
offers company tours to young people,
to give insights into real-world applica-
tions of modern design and automation.

Furthermore igus supports the integra-
tion of Taiwan into the globalinnovation
network by fostering exchange between

its international branches and the local = 2 g am 2 s @) T VARSI
workforce. Training programs, knowl- Rl A 2 S8 (1
edge, sharing and cross-border collabo- f’g%%g%ég?ﬁéf%;ﬁ%%%

ration are designed to empowerthe next ., ~ ,% R ey
generation of engineers and innovators- B STR FEAN B R B AR

especially in automation, smart manu- __ . )
facturing and green technologies. From AP PRI R 16 2 — 2 chaingedfi

sustainable materials and carbon-con- ﬁ}@lﬁlﬂ&\%{%ﬂ’%ﬁ%ﬂ@gﬁ%%@[ﬁ\]
scious logistics to educational outreach H&{E}ﬂ}@ﬂ’\]ﬁﬁ%’ AR R H AT
and infrastructure investment, igus is LZI LG o 75 LE B PRI ER S oy
helping shape a greener and smarter fu- A8 M1 TF AN TE BN - 5L
ture for Taiwan. TR L A7 T 2 2 17 TR AE 7 - 75 B

FRC 7130 future shock visited igus Taiwan office
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NTHU Racing visited igus Taiwan imps booth
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CSR Report of German Companies in Taiwan 2024/2025
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Company Description

Agiply

Founded in 1935, Karcher is a global
leader in cleaning solutions. Cele-
brating our 90th anniversary, we're
cleaning 90 iconic locations, show-
casing our dedication to environ-
mental sustainability.

Karcher Taiwan has served locally
for nearly 30 years, providing expert
products and comprehensive ser-
vice. We offer innovative cleaning
solutions for Taiwan's industries
and homes, fostering a cleaner en-
vironment.
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Full Range Cleaning Equipment

Baden-Wiirttemberg BB - P g LR FL

Kdrcher Taiwan employees partici|

Karcher, a global leader in cleaning
solutions, integrates its sustainability
strategy (ESG) asa core value. In 2025,
Karcher celebrates its 90th global an-
niversary by cleaning 90 iconic land-
marks worldwide, showcasing its
commitment to environmental sus-
tainability and product innovation.

Karcher has been manufacturing in
a carbon-neutral way since 2021 and
our environmental focus perme-
ates our product development. We

ted in the "RUN TECA" to support underprivileged groups

a
S 578 B T2 N AS TR ATAE A et BR B 2 T /0 2 IRBH S B i B

produce low-emission, energy-effi-
cient, and water-saving equipment;
high-pressure cleaners save 80%
water. We extensively use sustain-
able and recycled materials, with
cleaning agent containers up to
100% recycled plastic. Detergents
are certified sustainable since 2012,
prioritizing natural, non-toxic and
biodegradable ingredients.

Our packaging design follows "re-
duce, remove, replace," minimizing

Kdrcher advocates for "Thank Your Cleaner Day" to acknowledge the diligent efforts of cleaning staff

RGBT R H (TYCD) REHE A B H2%


https://www.kaercher.com/tw/
https://www.kaercher.com/tw/

| Karcher Taiwan S  Hifk b 4B

materials, enhancing recyclability, and
using eco-friendly alternatives like pea
starch; close to 100% of our paper pack-
aging contains at least 80% recycled
content.

Karcher Taiwan was established almost
30 years ago, localizing global sustain-
ability efforts. We actively participate
in environmental conservation, having
cleaned Anping Fort and planning to
clean other Taiwanese landmarks this
and next year.

A key social responsibility initiative is
"Thank Your Cleaner Day (TYCD)". TYCD
recognizes professional cleaners' dili-
gent efforts and contributions to public
health and safety. This campaign ele-
vates the industry's image and encour-
ages talent, embodying Karcher's ESG
social commitment: promoting decent
work (SDG 8), social recognition, and
sustainable partnerships (SDG 17).

Karcher Taiwan will continue deepen-
ing its ESG commitment through in-
novation, responsible production, and
active social engagement, fostering a
clean, beautiful environment.

90 YEARS OF
MAKING A
DIFFERENCE

Kércher marks 90 years by cleaning 90 landmarks, highlighting its

environmental sustainability efforts

Kdrcher Taiwan and Rotary Club Of Kaohsiung DAFA jointly donated cleaning equipment for
Typhoon Krathon relief.
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Established in Taiwan BI374E {5}
1989

Employees in Taiwan B T A%
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Industry &3
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Company Description

Agiply

Merck, a leading science and tech-
nology company, operates across
life science, healthcare and elec-
tronics to make a positive differ-
ence to millions of people’s lives
every day. From providing products
and services that accelerate drug
development and manufacturing
as well as discovering unique ways
to treat the most challenging dis-
eases to enabling the the intelli-
gence of devices - the company is
everywhere.
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Merck is dedicated to advancing STEM education to cultivate the next generation

BEBEERAE B BOINEERE %S

Merck is deeply committed to cor-
porate social responsibility and has
long championed science education
to inspire curiosity and passion for
science among students from ele-
mentary school to graduate level. Key
initiatives include the “Chemistry on
the Go” program and the hands-on
“GTO CSR Day,” which bring science
to young students in rural schools.
Additionally, Merck participates in
the National Science and Technolo-
gy Council’s “Taiwan Science Train,”
sponsors one-day science camps or-
ganized by the Little Sun Association,
and co-hosts the “Young Scientists
Award” with universities across Tai-
wan. Merck employees actively vol-
unteer in these programs,
nurturing future STEM
talent and contributing
to the long-term com-
petitiveness of Taiwan’s
science and technology
sector.

In December 2024, to cel-
ebrate Merck's 35th an-
niversary in Taiwan and
the 10th year of the part-
nership with the “Chem-
istry on the Go” program,

Merck collaborated with the Tam-
kang University Center for Science
Education to host a special event at
National Science and Technology
Museum. Around 170 students from
seven rural elementary schools in
Kaohsiung were invited to explore
the wonders of science through in-
teractive experiments and fun learn-
ing experiences.

Merck also consistently gives back to
society by donating essential items
such as food, clothing, and shoes, as
well as providing monetary support
to disadvantaged communities. Ad-
ditionally, Merck donates well-func-
tioning electronic devices to social

Employees take action each year through charitable giving
FBEFRABTHMIT ETEOER -0
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welfare organizations each year to help
enhance digital literacy among children.
Over the past two years, nearly 200 de-
vices have been donated to dozens of
organizations.

Merck is committed to fostering a diverse
and inclusive workplace. Internally, we
strive to create a family-friendly environ-
ment where employees feel safe, valued,
and empowered to reach their full poten-
tial. Since 2022, Merck has implemented
the “Future of Work” model, offering
flexible hours, locations, and part-time
options, with applications submitted via
a streamlined process. Employees also
receive 10 days of “Moments that Mat-
ter Leave” each year, which includes five
days of fully paid family care leave and,
starting in 2025, an additional five days
of critical illness care leave. Merck also
provides fertility treatment subsidies—
up to NT$625,000—for employees, their
spouses, and direct relatives, along with
paid leave for fertility treatment.

In addition, Merck actively promotes
gender equality, LGBTQI+ inclusion, and
accessibility for people with disabilities,
while also enhancing diversity in leader-
ship through global representation. We
regularly host talks by external experts
and participate in events such as Pride
Parades to raise awareness. In 2024,
Merck launched a Women’s Employee
Resource Group (ERG) to support inter-
nal and external initiatives for the de-
velopment of female talent. These con-
tinued efforts have earned recognition
from government bodies, clients, and
the media.
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Enhance a culture of belonging and inclusion by supporting LGBTQ+ groups
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Company Description

Agiply

Siemens Energy is one of the world’s
leading energy technology compa-
nies. The company works with its cus-
tomers and partners on energy sys-
tems for the future, thus supporting
the transition to a more sustainable
world. With its portfolio of products,
solutions and services, Siemens Ener-
gy covers almost the entire energy val-
ue chain - from power and heat gener-
ation and transmission to storage. The
portfolio includes conventional and
renewable energy technology, such as
gas and steam turbines, hybrid power
plants operated with hydrogen, and
power generators and transformers.
An estimated one-sixth of the electric-
ity generated worldwide is based on
technologies from Siemens Energy.
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“Old Shoe Donation” Program
MR At

Intoday’s world, businesses play a cru-
cial role in addressing climate change
and resource depletion. Siemens Ener-
gy, a leading global energy technology
company, is committed to corporate
social responsibility (CSR) and the
United Nations Sustainable Develop-
ment Goals (SDGs). In Taiwan, Siemens
Energy’s CSR activities demonstrate
a strong commitment to both society
and the environment. In 2025, we or-
ganized several initiatives aimed at
enhancing employees’ environmental
awareness and social responsibility.

Siemens Energy organized a "Mao-
kong Mountain Cleaning" event in
March, which attracted both adults
and children to participate. This ini-
tiative not only set a positive exam-

"Maokong Mountain Cleaning" Event

EEscdi

ple for the next generation but also
raised awareness about environmen-
tal protection and contributed to the
sustainable development of our plan-
et. All participants took pride in their
involvement, demonstrating a spirit
of teamwork and social responsibility
while underscoring our commitment
to Sustainable Development Goal 15
(Life on Land).

Additionally, Siemens Energy is ac-
tively engaged in the Old Shoe Dona-
tion Program, which aims to recycle
old shoes to reduce waste and sup-
port those in need, in alignment with
Sustainable Development Goal 12 (Re-
sponsible Consumption and Produc-
tion). Employees contributed nearly
one hundred pairs of second-hand
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shoes to assist impoverished individu-
als in East Africa, particularly children, in
protecting themselves against parasitic
fleas. Providing shoes helps mitigate foot
diseases, improve health and living con-
ditions, and increase educational partic-
ipation rates. This initiative not only pro-
motes resource reuse but also enhances
employees’ awareness of sustainable
consumption, reinforcing the company’s
commitment to social responsibility.

Siemens Energy has partnered with the
Girl Scouts of Taiwan for the “Girls for
Green Energy” program, utilizing the
“Planet Rescuers” educational game to
teach children about environmental is-
sues through competitions. We firmly be-
lieve that education is the key to societal
change and that gender equality is a cru-
cial foundation for achieving sustainable
development. During the Girl Scout camp
in July, volunteers highlighted the impact
of climate change through an interactive
Q&A session and introduced an excep-
tional female role model in green energy
toinspire the girls to pursue their dreams,
particularly in the fields of science, tech-
nology, engineering, and mathematics
(STEM). This event promoted gender
equality, raised environmental aware-
ness, and positively influenced the girls’
personal growth and future aspirations.

Siemens Energy’s CSR strategy is closely
aligned with the United Nations Sustain-
able Development Goals. These action-
able initiatives not only enhance employ-
ees’ sense of social responsibility and
teamwork but also contribute to sustain-
able development objectives, thereby
establishing a strong foundation for the
company’s long-term success.

“Girls for Green Energy” Program
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Company Description

Agiply

Siemens is a global tech leader in
industry, infrastructure, and trans-
port. For 178 years, innovation and
sustainability have been the compa-
ny’s DNA and guiding principle. Es-
tablished in 1989, Siemens Taiwan
has contributed significantly to Tai-
wan’s economy by merging the real
and digital worlds, integrating soft-
ware and hardware, and applying
technologies like Digital Twin and Al
to drive transformative change.
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“Discover the Power of Digitalization - the Digital Escape”

TERRBAAAT — BUALREAR

Siemens believes skills development
and acquisition must start at an early
age and must be planned and imple-
mented on a continuous basis. This
belief has formed the foundation of
our CSR engagements in Taiwan via
two initiatives - “Discover the Power
of Digitalization” activities targeting at
primary school students and Vocation-
al Training programs targeting at voca-
tional senior high school students.

Discover the Power of Digitalization -
the Digital Escape

As a socially responsible corporate
citizen, every year, Siemens Tai-
wan leads a group of
employee volunteers
to selected primary
schools to conduct sci-
ence education activi-
ties.

Since 2018, Siemens
Taiwan has been imple-
menting the “Discover
the Power of Digitali-
zation - the Digital Es-
cape” activities to ed-

students the concept and impor-
tance of digitalization. Participating
students need to use smart devices
to solve coding games or puzzles
embedded with Siemens’ solutions
in Al, loT, smart manufacturing,
e-car charging, smart grids/meters,
energy storage, sustainable mobili-
ty, etc. to successfully “escape” the
classrooms. Student feedback has
been extremely positive, as they
enjoyed learning about how tech-
nologies play an integral part in our
everyday lives, and how Siemens’
technologies are built for purpose,
making the world smarter and more
sustainable.

ucate primary school

Students learn about the concept and importance of digitalization

FRERM T RS BRI AN S


https://new.siemens.com/tw/zh/company/about.html
https://new.siemens.com/tw/zh/company/about.html

‘l Siemens Limited Taiwan P R AR /A H]

Vocational Training - Artificial Intelli-
gence (Al) Curriculum Co-op

Siemens Taiwan is also emphasizing
vocational training, strengthening the
technical abilities of vocational senior
high students via the co-op with the
government, industry, and academia.

In 2020, Siemens Taiwan signed a MOU
to cooperate with Taipei City Govern-
ment, Taipei Municipal Zhongzheng
Senior High School and National Taipei
University of Technology on the Al cur-
riculum co-op program, combining the-
ories with industrial practice. Siemens
Taiwan provides professional speakers
from the industry on the topic of AloT
theories and practices and support the
implementation of short-term training
program. The program will further ex-
pand in greater scope to foster inter-
national exchanges and cooperation
to increase the competitiveness of Tai-
wanese young talents.

Siemens engagement in vocational
training and student talent develop-
ment has lasted for more than a decade.
Till today, Siemens has trained roughly
22,000 vocational senior high students
and 54 instructors, which has helped in
preparing the students for the job mar-
ket and narrowing the gap between the
academic and industrial sectors.

Siemens Taiwan emphasizes vocational training
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Vocational training strengthens the technical abilities of vocational senior high students
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Company Description
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STOBER has been a leading name
in industrial drive engineering since
1934, specializing in system solu-
tions. With approximately 700 em-
ployees worldwide, 11 subsidiary
companies, and over 35 distribu-
tors, STOBER provides support, ser-
vice, and distribution in more than
30 countries. This strong business
network, combined with exception-
al customer focus and innovative
products, enables STOBER to thrive
as a privately owned family busi-
ness in the global marketplace.
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Employees in Taiwan B T A%
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Supported Goals 7k £ %§ i H i

At STOBER, Corporate Social Respon-
sibility (CSR) is a vital part of our busi-
ness philosophy. Since 1934, we have
combined innovation in drive technol-
ogy with a strong commitment to envi-
ronmental and social responsibility:

1. Environmental Sustainability: We fo-
cus on reducing our environmental im-
pact through energy-efficient produc-
tion, waste reduction, and eco-friendly
product design. Our facilities are
equipped with advanced technologies
to ensure sustainable operations

2. Employee Well-being: We invest in
our people by promoting health, safe-
ty, training, and equal opportunities. A
supportive work environment, profes-
sional development, and work-life bal-
ance are key priorities

3. Community Engagement: STOBER
supports education and social initia-
tives through school partnerships, do-
nations, and volunteering. We aim to
inspire future talent and give back to
the communities we serve

4. Ethical Business Practices: We up-
hold high standards of integrity and
compliance. Transparency, fairness,
and responsibility.
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Company Description
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TUV Rheinland is a globally re-
nowned independent third-party
organization specializing in testing,
certification, training, and consult-
ing. With 150 years of experience,
it employs over 5,600 people in the
Greater China region and operates
in four main business streams: In-
dustrial Services & Cybersecurity,
Mobility, Products, and People &
Business Assurance. It provides
companies with comprehensive
safety, quality, and environmental
solutions.
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Memorable CSR Day at Miaoli’s Qiao-Shan Elem
TERPIA A L5 25 BN R CSR HIGE)

All Aboard for Railway Safety: TUV
Rheinland Inspires Young Minds
Through Hands-On Learning

On October 8, 2024, the German
Trade Office Taipei organized a one-
day CSR Day event, bringing to-
gether German companies operat-
ing in Taiwan for a meaningful visit
to Qiao-Shan Elementary School in
Miaoli County. The initiative encour-
aged German businesses to connect
with local communities through fun,
educational programs that reflect

ke

entary School

their long-term commitment to Tai-
wan’s social development.

Following the success of its 2023
educational program, “The Wind
Treasure,” TUV Rheinland returned
in 2024 as a one-day guest in-
structor. This time, the company
introduced the theme “All Aboard
for Railway Safety!” at Qiao-Shan
Elementary School, sparking stu-
dents’ curiosity about the fascinat-
ing world of rail transportation and
safety.
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Led by two TUV Rheinland engineers, ¢

the class provided students with an en-
gaging look into how railway systems
operate around the world—from the
structural design of tracks to signaling
and electrical systems. The lesson high-
lighted how the rail networks of different
countries reflect their unique terrains
and engineering solutions, with some
cutting through mountains and others
running over the sea. Students learned
to interpret basic railway signals—es-

sentially traffic lights for trains—and |

gained understanding of how these sys-
tems prevent accidents and safeguard
both passengers and pedestrians.

To bring the concepts to life, students
also took part in a hands-on train mod-
el-building activity, in which they de-
signed and assembled their own trains.
By blending learning with creativity,
TUV Rheinland aimed to strengthen the
students’ practical understanding of
railway safety and help them apply this
knowledge in everyday situations.

This initiative reflects TUV Rheinland’s
ongoing commitment to corporate so-
cial responsibility in Taiwan. By engag-
ing with young learners and promoting
safety education, the company not only
enriches classroom experiences but
also bridges global expertise with local
needs. This is part of TUV Rheinland’s
broader mission to empower the next
generation through meaningful, safe-
ty-focused learning experiences.

Rapt attention during the “All Aboard for Railway Safety!” session
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Company Profile 2\ r] &k}

Established in Taiwan BI37 44}
1992

Employees in Taiwan B T A%
140

Industry &3
Testing, Inspection and Certification
Industry HlE ~ KEERAIRERE

Headquarters fEEIZ4 356
Munich =22

Website ‘E4d
https://www.tuvsud.com/zh-tw

DEVELOPMENT SuPported Goals ﬁ(ﬁﬁﬁ E*}ﬁli{

GCALS

Company Description

Agibly

TUV SUD is a trusted partner of
choice for safety, security and sus-

o) x B pow

TUV SUD advocated for traffic safety education during the GTO German Road Safety Fair
TUV SUD2 BB AE TR S PR 7 75 47 AN R R e M R A 8 T e e

Promoting Traffic Safety: Advocating Scoring for a Cause: Supporting Chil-
Awareness of Blind Spots dren with Critical llinesses

tainability solutions. It specialises
in testing, certification, auditing
and advisory services. Through
close to 30,000 employees across
over 1,000 locations, it adds value
to its customers, inspiring trust in a
physical and digital world.

On April 28, 2024, TUV SUD proudly
participated in the GTO German Road
Safety Fair organized by the German
Trade Office Taipei at Youth Park. To-
gether with other German companies,
TUV SUD advocated for traffic safety
education, with a particular focus on
blind spots—a key factor in many road
accidents involving pedestrians and

On June 7, TUV SUD participated in
the 2nd German Charity Soccer Tour-
nament in Taiwan, hosted by the Ger-
man Trade Office. Sixteen German
companies competed at Taipei Arena
to raise funds for Make-A-Wish Tai-
wan, helping children aged 3-18 with
critical illnesses fulfill their wishes.
For every goal scored, teams donated

TUV SUD&EEZESEHENEIES
£ AT AL 27 2 ] 5E ook 8 53 R A
B R L 77 2 o A 2 A 18 AL
i SRS FEAZ B H i AR A% o £ 1 2
BRE&NT 11,0002 {1 43 S M 5> 6 47
Hil30,000% B T BB EHTYS
AR AR P EER R
BI=(EE-TUV SUDEEEEFENIH:
3% AN A 588 5 s \ (P S P
MBI H R IEE LIBIE—EE 2
K AE IS R AR IR

NTD 1,500. TUV SUD’s employee team
gave their best on the field, showcas-
ing team spirit and compassion. Vice
President of Marketing for North Asia,
Misha Lu, noted: “It’s an honor to join
this meaningful event again. Through
sports, we unite for a cause and bring
hope to children in need.”

cyclists.

To help children better understand
this concept, TUV SUD utilized a set-
up bus to simulate a driver's seat view.
Children experienced firsthand what
drivers can and cannot see from vari-
ous angles, gaining direct insight into
the dangers of blind spots.
TUV SUD’s professional team
also shared tips with chil-
dren on how to stay alert
while walking or cycling and
how to cooperate with driv-
ers to ensure mutual safety.
The initiative aimed to instill
traffic safety awareness early
and encourage broader pub-
lic attention to the issue.
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9 TUV SUD’s Active CSR
Commitment: Linking
Education, Sports, and
Care for Social Impact
TUV SUDFEAS B B CSREE i -
DI E ~ B LR R R A & R
B

Spreading Warmth: Christmas Outreach
for the Elderly and Disabled

In December, TUV SUD Taipei held a
Christmas Giving event in partnership
with the Abundant Blessings Community
Association of Taiwan. Employees donat-
ed daily necessities to support the care
and vocational training of seniors with de-
mentia and individuals with disabilities.
This initiative also brought warmth to the
workplace, with employees preparing
birthday surprises for colleagues and ser-
vice recipients. It combined heartfelt ac-
tion with community impact, deepening
employees’ connection to social service.

Doing Good, Moving Forward

From traffic safety and charity sports to
holiday giving, TUV SUD actively fulfills
its corporate social responsibility through
meaningful engagement. We believe that
true sustainability is built through every
intentional act of care. TUV SUD will con-
tinue working with partners and commu-
nities to help create a safer, kinder, and
more hopeful society.

TUV SUD participated in the 2nd German Charity Soccer Tournament in Taiwan
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Christmas Giving event in partnership with the Abundant Blessings Community Association of Taiwan
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VOLKSWAGEN

GROUP TAIWAN

Company Profile 2\ =] &}
Established in Taiwan BI574E4}
2015

Employees in Taiwan B T A%

electrify
EE
Industry &3

Automobile and Parts ! '!'
RE L - ] i

Headquarters fH 5443 f #
Wolfsburg IR K I8

Website B4
https://www.volkswagenag.com

swsmanaae SUPPoOrted Goals 7k 48 %% g H 15
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Company Description

Agiply

Volkswagen Group Taiwan rep-
resents Audi, Volkswagen, SKODA,
and Volkswagen Commercial Vehi-
cles, offering a diverse range of mo-
bility products and services to meet
the needs of consumers. Guided by 4
key pillars - innovative products, dig-
ital applications, network expansion,
and a human-centric approach - we
strive to enhance life through seam-
less experience. With a strong com-
mitment to sustainability, we aim to
create a better future together.
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Volkswagen Group Taiwan launched “Electrify Taiwan” in 2024 to accelerate electric mobility

AR A R A R 202448 RRBH T Electrify Taiwan B

Volkswagen Group Taiwan remains
committed to corporate social re-
sponsibility, focusing on three key ar-
eas: corporate sustainability, diversity,
equity and inclusion (DEI), and com-
munity impact.

Corporate Sustainability

Volkswagen Group was the world’s
first automotive group to sign the Paris
Agreement, showing leadership in cli-
mate action. In line with the Group’s
carbon neutrality goals and Taiwan’s
2050 Net Zero policy, Volkswagen
Group Taiwan launched “Electrify
Taiwan” in 2024 to accelerate electric
mobility. All four brands now offer
EVs tailored to diverse driving needs.
To support this shift, over 500 public

| SRR

charging points have beeninstalled na-
tionwide, and a cross-brand charging
program allows Group owners to
charge at all brand locations. Brand
apps help locate stations and monitor
vehicle status, enhancing convenience
while reducing environmental impact.

DEI

As a global company, Volkswagen
Group Taiwan embraces diversity as
a driver of innovation. Its multicultur-
al workforce brings together various
nationalities and perspectives. The
Group promotes intergenerational
inclusion and talent sustainability
through internship programs that
have trained over 200 students to date.
Gender diversity remains a priority: in
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‘l Volkswagen Group Taiwan &

AR A PR A

a traditionally male-dominated industry,
the Group advances equality with flexible
work options and women’s leadership
programs. Women now account for 40%
of the workforce, with a goal of reaching
50%. Externally, partnerships with Girls in
Tech facilitate hackathons and DEI semi-
nars, empowering women in technology
and fostering inclusive workplaces.

Community Impact

Volkswagen Group Taiwan integrates com-
munity engagement into its values. A sig-
nature initiative, the Kids’ Drawing Char-
ity Contest has been running for multiple
years to promote traffic safety awareness
among children through art. The Group
also co-hosted a traffic safety event with
the German Trade Office, using interactive
games to make learning road rules engag-
ing and memorable. To support vulnerable
communities, the Group maintains long-
term partnerships with organizations, the
Spinal Cord Injury Foundation, offering
financial and emotional assistance to fam-
ilies affected by road accidents. In mobility
inclusion, Volkswagen Commercial Vehi-
cles collaborates with the Taiwan Access
for All Association. The 2024 launch of
“fElL3E,” Taiwan’s first digital reservation
platform for accessible vehicles—marked
a milestone in promoting equal mobility,
already benefiting tens of thousands.

Looking ahead, Volkswagen Group Taiwan
will continue leveraging global resources
and local insights to deepen the “Electrify
Taiwan” strategy, expand EV offerings, and
enrich digital experiences. Its commitment
to DEl and community impact remains cen-
tral, fostering a fair, inclusive workplace and
a more accessible society. By integrating
sustainability into operations, the Group
aims to shape a more responsible, fu-
ture-ready mobility landscape for Taiwan.

Kids’ Drawing Charity Contest promotes traffic safety awareness among children through art
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wpd

think energy

Company Profile 2\ r] &k}

Established in Taiwan BI374E {5}
2016

Employees in Taiwan B T A%
67

Industry &3

Renewgble Power Producer
A RETR %% 5 R
Headquarters 5[ 453
Bremen i 5k #§

Website ‘E44
https://www.wpd.tw/
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DEVELOPMENT
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GTALS
Company Description

Agiply

wpd is a global renewable energy
producer and operator dedicated
to accelerating clean energy devel-
opment. Our business covers the
planning, financing, construction,
O&M services and local community
participation for onshore wind and
solar farms. wpd has installed 2,750
turbines worldwide with more than
6,670 MW total capacity. wpd Tai-
wan is the largest private onshore
wind power developer in Taiwan,
operating more than 500 MW of re-
newable energy.
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Nordic Walking with Local Bamboo Highlights Sustainability Efforts
TP AR ) R JeE A S 1 B R A e = K A R T

Nordic Walking with Local Bamboo
Highlights Sustainability Efforts

In 2024, wpd Taiwan Energy reached
a milestone of 500MW installed ca-
pacity, marking a significant achieve-
ment in Taiwan’s renewable energy
development. To show gratitude for
local support and fulfill its sustain-
ability commitment, wpd co-hosted
a “500MW Milestone: Bamboo Nordic
Walk” with the German Trade Office in
Lunbei Township, Yunlin County. Over
200 local elders, students, and partners
joined in a Nordic walking event, sym-
bolizing the shared path of wind ener-
gy and society.

The walk began at Jhong-He Elemen-
tary School and passed through a 1.6
km Feng-Rong green
tunnel lined with six
operating  turbines
from the newly com-
missioned  Hsinyuan
Wind Farm, which
features the largest
onshore wind turbines
currently in operation
in Taiwan. The custom
walking sticks made
from Yunlin’s signa-

ture crop, bamboo, combined Europe-
an wellness culture with local environ-
mental awareness, showcasing wpd’s
ESG engagement.

To promote wellness of the elderly,
warm-ups were led by trained instruc-
tors, while a symbolic “lighting cere-
mony” featured a crystal sphere repre-
senting clean energy’s role in everyday
life. Residents from Fengrong, Caohu,
and Shuiwei villages also joined the
event, reinforcing ties between busi-
ness and community.

wpd sees this milestone as a starting
point for deeper community connec-
tion, continuing to foster local devel-
opment and clean energy integration
as part of its long-term CSR vision.
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‘l wpd Taiwan Energy Co. Ltd. ZEfEREJRR 7 A FR A F

wpdeec Attracts International Youth
for Clean Energy Insights with Global
Dialogues

Focusing on renewable energy edu-

cation, wpd Environmental Education

Center has become a hub for local prac-
tice and global experience exchange. It
attracted youth from 26 countries in five
continents and international students
from NTHU for wind farm tours, wind
turbine model assembly, and interac-
tive board games. Participants engaged
with company leaders in discussions on
stakeholder roles in energy transition
and shared insights into wind power de-
velopment in their home countries. The
exchange fostered cross-cultural under-
standing and highlighted wpd’s com-
mitment to sustainability education.

Solar Charging Vehicle Joins Mazu
Pilgrimage, Providing Clean Energy
Along the Journey

Since its first launch in 2023, wpd’s
solar-powered charging vehicle has
joined Taiwan’s spring Mazu pilgrim-
age to support pilgrims with mobile
charging. Originally as an environ-
mental teaching van, it was converted
by an ecological guide at wpdeec to be
equipped with solar panels and a stor-
age system. This year, it powered near-
ly 700 phones, helping worshippers
stay connected. Many described it as
“truly touching”. The team also shared
green energy and ecology conserva-
tion concepts, blending sustainability
with faith and deepening wpd’s com-
munity ties.

wpdeec Attracts International Youth for Clean Energy Insights with Global Dialogues
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Sustainable Development Goals (SDG) 7k 4% %% & H = H

The 17 goals for sustainable development (SDG) were formulated by the United Nations in 2015 in order to create a
future global development framework. Their goal is to promote sustainable development on an economic, social,
and ecological level. Companies worldwide are also increasingly committed to sustainability, pursuing positive so-
cial and ecological developments, and supporting these Sustainable Development Goals:

W& BIR 20155 HIl5E T 17IH/K A 3% fiE H AR (SDG) » B EREE AR SR 2R3 AR 2R - 1 AR 2 (e A4S A
2 G i T ) ] A 8 i o T 585 ) 2 W) A0 AR B T R RT3 o B SRAEM ) 4 S R ZE RE 3R R Il Sy
BRI R E R

1 7 PARTNERSHIPS NO

FOR THE GOALS POVERTY

16 PEACE, JUSTICE IERO
AND STRONG HUNGER
INSTITUTIONS

4

-!‘ KA IR
— GOOD HEALTH
1 LIFE HIRER BRI AND WELL-BEING
—M/\'
(RS
QUALITY
1 4 LIFE EDUCATION
BELOW WATER .

BEHE
KEBERER

o DEVELOPMENT =

5“ "’= LS =
oy

@ HRFE

RIZTED

CLEAN WATER
AND SANITATION

12 RESPONSIBLE
CONSUMPTION ‘i i
AND PRODUCTION
BB
BENEREE
11 SUSTAINABLE CITIES
AND COMMUNITIES
A — REDUCED DECENT WORK AND
n =2 10 seavines INDUSTRY, INNOVATION FEONOMC SR
- A AND INFRASTRUCTURE M
K8 —
=) ™M
v
B T
prr——— ST E
KT EEAERES
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